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Rough Proofs 


Why not settle the difficulty be- 
tween the California and Florida cit- 
rus growers by letting them fight it 
eut at ten paces, with oranges as 
their only weapons? 


7, = 2 


Inasmuch as there seems to be 
some difference of opinion regarding 
the qualities of Florida and Califor- 
nia oranges, maybe now would be a 
good time to discuss the little matter 
of climate also. 


7 F 


The automobile people have de- 
cided that it would be a good idea to 
quote delivered prices, and many a 
prospective daddy wishes that 
babies could be purchased on the 
same basis. 

> ¥* F 


Theodore MacManus’ masterpiece 
of copy-writing, “The Penalty of 
Leadership,” will be remembered 
long after its author has retired to 
his easy-chair. That’s one of the 
penalties of leadership. 


7 - 


A St. Louis vintner urged business 
men to give their customers and 
prospects his champagne for Christ- 
mas, but according to the FAA all 
they received was “sparkling wine.” 


= F 


Now comes an advertiser who ad- 
mits he doesn’t understand the Rob- 
inson-Patman act. What—not even 
after reading all those long articles 
in the trade papers? 


i a ee 


“The office of the future” is being 
boosted as an aid to sales by the 
Marquette building, Chicago, but ap- 
parently no one has tipped off the 
management to the possibilities of 
ar c-nd-t-n-ng. 

vvy 


Abbott Laboratories is featuring a 
new motion display showing how 
haliver oil is made. Little boys and 
girls will especially enjoy the part 
which shows how cheerfully the 
g00d halibut divests himself of his 
liver in their behalf. 
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Minnie Mouse is now making the 
headlines as a radio star, but there 
are many who are much more con- 
cerned about the possible appear- 
ance of Donald Duck. 


vv. 


Market experts are pointing out 
that, although wheat prices are now 
high, the farmers have none to sell. 
Isn't it just possible that’s the rea- 
80n they’re high ? 

a 


When the Good Will Court faded 
out of the picture, Chase & Sanborn 
immediately put an amateur hour in 
tS place. They probably had heard 
tell of a program like that put on 
by a fellow named Bowes. 


7 3. 


Buying power of the farmers is 
now at an all-time peak, the Depart- 
ment of Agriculture reports, but you 
“ Still count on hearing all about 
‘rm relief from the leather-lunged 


‘lends of agriculture in Congress 
Just the same. 


7, 2.2 
This can now buy goods in quan- 
coher OW as $10 through Mont- 
— Ward’s instalment plan. 
iehnt the poorest are now to know 
“ong fun it is to pay, and pay, and 
vy 
Th 


ee yn? reason they established 
you “at's Eve was to find out if 
"" ©OUld still take it. 


Copy Cus. 


Voice of Advertiser 


EXERT PRESSURE 
ON NEWSPAPERS 
IN ORANGE FIGHT 


Contrary Claims on Copy 
Acceptance Made 


New York, Dec. 31.—The bitter 
conflict between the Florida Citrus 
Commission and the California Fruit 
Growers’ Exchange this week nar- 
rowed down to efforts to secure or 
prevent insertion of the latter’s copy 
in newspapers. While representa- 
tives of the Florida interests an- 
nounced that a tabulation of news- 
papers showed a large majority re- 
fusing the California vitamin copy 
unless the Florida reference was 
eliminated, a contrary statement 
came from W. B. Geissinger, adver- 
tising manager of the Exchange. 

Mr. Geissinger announced from 
Los Angeles that 13,673,000 newspa- 
per advertisements carrying the line, 
“22 per cent more Vitamin C than 
Florida oranges,” have already ap- 
peared exactly as presented by Sun- 
kist. 

Developments as reported by the 
Florida commission are as follows: 
when the California copy first ap- 
peared, the Commission's represen- 
tatives notified 198 leading newspa- 
pers, exclusive of thus on the West 
Corset, that it was obj ctionable, and 
asked for a definite stateinent of pol- 
icy from each publication. All but 
two of the 106 papers on the list of 
the Florida organization indicated 
that they would refuse the Caliornia 
copy. 


Florida Claims Victory 


Of the remaining 82 papers not on 
the Florida schedule, all but seven 
agreed not to accept the California 
copy in its original form. Thus only 
nine papers have reported that they 
will take the California campaign 
without censorship, and 189 will re- 
fuse it unless the Florida reference 
is deleted. 

The Florida representatives will 
continue to endeavor to show these 
nine papers, most of which are lead- 
ers in their respective territories, 
the alleged mistake of accepting the 
copy. It is reported that one of these 
papers, for reasons unknown, has 
been dropped from the California 
schedule. The Fort Wayne News- 
Sentinel is said to be the only news- 
paper which is receiving and ac- 
cepting copy from both opposing fac- 
tions without change. 


French Advertising 
Men to Tour JU. S. 


New York, Dec. 31—Andre Ka- 
minker, of Le Petit Parisien, has 
arrived here and will be joined by 
four other French advertising men 
and publishers Jan. 7 in a tour of 
the United States in the interests 
of the Continental Advertising Asso- 
ciation convention in Paris July 5-10. 
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Boom Aspects Presented 
In 1937 Appropriations 


STORM CENTER 
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W. B. Geissinger, advertising manager of 
the California Fruit Growers’ Exchange, 
leads new competitive drive. 


Ten Cleveland 
Agencies to Get 
Control Reward 


Cleveland, Dec. 31.—Ten advertis- 
ing agencies which have met the re- 
quirements of the Cleveland Media 
Group will be rewarded by one-half 
hour each on Station WGAR, starting 
Jan. 9. 

Fuller & Smith & Ross, Inc., will 
inaugurate the new series and will 
be followed on succeeding Saturday 
nights by McCann-Erickson, Inc., 
Lang, Fisher & Kirk, Inc., Hubbell 
Advertising Agency, Stanley Kaye 
Advertising Agency, Griswold-Eshle- 
man Company, Campbell-Sanford Ad- 
vertising Company, Gordon Vichek 
Advertising Agency, Meldrum & Few- 
smith and Carr Liggett, Inc. 

The only restriction is that the 
agency confine the radio program to 
its own interests. 


Auto Industry 
Hopeful Though 
G. M. Cancels 


Detroit, Dec. 31.—While shut-down 
of seven plants of General Motors 
Corporation has resulted in cancel- 
lation of numerous newspaper and 
spot radio advertising contracts by 
that organization, the automotive 
field generally today was taking a 
rather optimistic view of the situa- 
tion, though realizing the serious 
possibilities. 

Cessation of activities by General 
Motors factories in Flint and else- 
where has also had repercussions in 
the supply field. With the big com- 
pany shutting down on contracts with 
parts producers, these are curtailing 
both manufacturing and advertising 
activities, the latter consisting chiefly 
of business paper promotion. 


Others Eye Situation 


As ADVERTISING AGE goes to press, 
executives of other car manufactur- 
ing companies are hopeful thai their 
production will continue without in- 
terruptior. 

Reports from Nash, Dodge, Stude- 
baker and other units in the wide- 
flung automotive field indicate that 
at the moment, at least, manufactur- 
ing operations are normal and the 
labor unrest may not extend to them. 

In connection with the General 
Motors situation, it is recalled that 
Plymouth cancelled newspaper con- 
tracts twice, reinstating shortly after 
in each instance as the situation im- 
proved. md 

General Motors, while terminating 
all advertising of the “spot” variety 
as a precautionary measure, is said 
to have left magazine and radio net- 
work advertising undisturbed. Can- 
cellation of either might put the com- 
pany in an unfortunate position in 
the future, in view of the time ele- 
ment in the magazine field and the 
ironclad radio contracts providing for 
cancellation in 13-week cycles only 
upon 30 days’ notice. 


Last Minute News Flashes 


units of one and two columns. 


accept responsibility. 


Patman to Sponsor National Sales Tax Bill 


Washington, D. C. Dec. 31.—A bill, designed to protect retailers in 
states having sales taxes, has been drafted by Congressman Wright Pat- 
man to curb evasion by consumers who buy in outside states. The national 
sales tax bill is to be introduced in Congress by William J. Colmer, of Texas. 
It provides that the tax must be paid regardless of the source of purchase. 


McCahill Named General Manager of Cleveland News 


Cleveland, Dec. 31.—Charles F. McCahill, vice-president and business 
manager of the Cleveland News, today was named general manager. Mr. 
McCahill, former publisher of the Albany Times-Union and vice-president 
of the New York American joined the News in 1929. 


Collier's to Add Eight-Page Rotogravure Form 
New York, Dec. 31.—Effective late in February, Collier’s will print an 
eight-page color rotogravure form in every other issue, four pages being 
devoted to editorial and four to advertising. The latter will be sold in 


Chicago Baseball Sponsor Relieved from Responsibility 
Chicago, Dec. 31.—Station WIND, first to sign a contract to broadcast 
home games of the White Sox in 1937, assumes full responsibility for 
statements put on the air under the document, which departs from the 
proposed standard American League contract. 
tion will sponsor the WIND broadcasts. 
are made between the club and the sponsor, the latter will be forced to 


General Foods Corpora- 
In other cities, where contracts 


Advertisers Respond to 
Greater Buying Power 
With Expansion Plans 


New York, Dec. 31.—With the pub 
lic demonstrating both the inclina- 
tion and the buying power to repair 
the ravages of the depression, adver- 
tisers generally are building 1937 
plans on the basis of continued im- 
provement in morale and purchasing 
ability, expressions to ADVERTISING 
Ace indicate. 

Strategy for the new year is in the 
majority of cases based on a longer 
range view than marketers have 
been willing to take for many years. 
While many individual advertisers 
are making shifts in media in accord- 
ance with lessons of 1936, changes 
which may be regarded as broad 
enough to indicate a trend are hard 
to discover in their reports. 

The optimism with which many 
advertisers are laying their 1937 out- 
lines is exemplified by the Norge divi- 
sion of the Borg-Warner Corporation, 
which has adopted an advertising 
schedule for the entire year which 
represents a subetantial increase ove 
the 1936 program. 


Full Speed Ahead 


“We confidently expect a good year, 
based upon national surveys we have 
just completed,” said Howard E. 
Blood, president. “The accuracy of 
these surveys is indicated by the fact 
that current orders are much larger 
than the volume usually received at 
this season,” 

Advertising expenditures of Bristol- 
Myers Company, New York, will be 
increased, Lee H. Bristol, vice-presi- 
dent, told ApvertTisina AGE, 

“In view of the several products 
involved and the different conditions 
surrounding each, there is no arbi- 
trary or fixed percentage,” he ex- 
plained. “In some products, the in- 
crease may be as much as 15 to 20 
per cent. On others, 5 to 10 per cent 
might be the average.” 

Mr. Bristol said that while the com- 
pany is planning with confidence, it 
is also emphasizing flexibility which 
will enable it to take advantage of 
special developments. A_ tentative 
program is outlined, subject to 
changes. 


- 


Media will be about the same as 
those employed during the past year, 
Mr. Bristol said. Use of newspapers 
is being extended, radio is being ex- 
panded in a spot campaign and maga- 
zine lists are being widened with 
some changes also being made, to 
produce “a fairly consistent expan- 
sion in all directions.” 

Enlargement of its direct mai! 
program will be one of the 1937 pro- 
motion features of Charles B. Knox 
Gelatine Company, Johnstown, N. Y., 
J. E. Knox, general manager, indi- 
cated. 

“Our advertising plans, which are 
on a six months’ basis, will involve 
about the same expenditures in maga- 
zines as in 1936,” said Mr. Knox. 
“We will use a network radio pro- 
gram and much more mail promo 
tion.” 

He reported satisfactory progress 
for Knox Jell, brought out about a 
year ago, and suggested that con- 
(Continued on Page 27) 
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Seing for a rapid pace in 1937. 
aN A significant factor in the 
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Companies Long Dormant 
Are Advertising Again 


New York, Dec. 31.—With the 
final months of 1936 showing heavy 
business upturns, advertising agen- 
cies throughout the country are gear- 


state- 
rents made today to ADVERTISING 
Acr by agency executives in all parts 
of the country is the re-entrance of 
many companies long absent from 
advertising ranks. 

Another general note is emphasis 
on illustrations and new stress on 
research for factual presentations as 
copy motifs for 1937. 

Willard S. French, Brooke, 
& French, Inc., Detroit: 

“The most interesting advertising 
development in 1937 will not be any 
sensational rise or fall in appropri- 
ations. It will not be any startling 
switch from old media to new. It 
will be the acceleration of a change 
that is already under way in «adver- 
tising itself. 

“It is no news to anybody that the 
movies, the tabloids and the 
magazines have located the 
look and listen’ 


Smith 


‘stop 


news | 


nerve of the millions | 


—and are playing on it with emo- 
tional techniques that are as sure- 
fire as a police siren on Broadway. 

“Advertising in 1937 will be more 
pictorial. Pictures will be _ better. 
There will be more vivid, human sit- 
uations, more carefully staged and 
| better executed. More human inter- 
| est and less self interest. 


|the buyer’ and less ‘we, the seller.’ 


| “Essays are on the way out—how- | 


ever brilliant; however much stu- 
|\dents may enjoy them. Every sur- 
vey ever made shows that those or- 
derly gray columns of 


reader a few paragraphs down. 

“Of course I don’t mean that ad- 
vertising is to become pure enter- 
tainment. It must sell, as it has al- 
ways done. But it must find devices 
to break the monotony of type. It 
must put more drama into fewer 
| are It must use more showman- 
| ship and less penmanship. 

“This stuff is the modern leaven 
in the dough of advertising. Those 
| who find the best recipe for its use— 
and mix it most intelligently—will 


More ‘you, | 


beautifully | 
balanced type lose even the bravest | 


STEPS UP 


> 


C. C. Carr has been named advertising 


Aluminum Company of 
(tery on otras 34.) 


manager of 
America. 


hear the cash register ringing mer- 
rily. Those who leave it out, I fear, 
will see the parade of customers 
marching past to buy elsewhere.” 


(Continued on Page 28) 


MR. SLOAN — meet 
MR. SCHUKE! 


| 7 
y 
: VRO ™ Clarence Schukei is one of the 


508 Iowa Chevrolet dealers who sold 19,943 
new cars in the first nine months of 1936— 
to set an all-time high in Chevrolet sales. 


Speaking of all-time highs, Mr. Sloan, 
in Clarence’s home town of 


the folks 
Waterloo helped us set the 


record for Des Moines Sunday Register 


circulation—now more than 


Waterloo (in spite of it being 130 miles 


northeast of Des Moines) 


Register reaches 6,935 out of the 11,957 
And it’s that way in 200 of the 


families. 


THE DESMOINES. REGISTER AND TRIBUNE 


Alfred P. Sloan, Jr., 
General Motors Corporation 


President 


new all-time 
300,000. In 


the Sunday Sunday 


(your Waterloo, lowe, dealer) 


Clarence Schukei of Schukei 
iiiotor Co., 


Waterloo, lowa 


1204 Iowa cities and towns of 1,000 popula- 
tion and over, where the Sunday Register 
has an average coverage of 65%! 


Just as you, Mr. Sloan, speak of the 1937 
Chevrolet as “the Complete car” 
too, might call the Des Moines Sunday 
Register the Complete Iowa advertising 
medium. Clarence 
and other Iowa dealers co-operate with 
manufacturers who back them up with 
Register schedules—schedules that 
concentrate big volume readership right in 
their own local communities. 


== SO We, 


Schukei of Waterloo, 


Opposing Views Given 
on Kraft’s Discounts 


Chicago, Dec. 

ing views of more than 30 chain and 
independent grocery store officials 
on the effect of the discount system 
of Kraft-Phenix Cheese Corporation 
had been written into the record, 
this test of the Robinson-Patman 
Act adjourned for ten days to allow 
attorneys for the Federal Trade 
Commission to decide whether they 
wish to rest their case or to take 
testimony in other cities. In eight 
days, 150,000 words of testimony 
have been rolled up. 
The FTC lawyers were successful 
in securing testimony of retailers 
that many grocers cannot buy in 
quantities sufficient to earn dis- 
counts under the scale established 
by Kraft-Phenix, while the latter’s 
attorneys were equally triumphant 
in the effort to adduce statements 
to prove that the discounts are well 
within reach of the majority of the 
retailers handling the company’s 
products. 


Dealers Give Views 


Answering questions of FTC at- 
torneys, several retailers stated that 
turnover on cheese and salad prod- 
ucts is not rapid enough to justify 
buying in sufficiently large quanti- 
ties to earn discounts. Others testi- 
fied that they regard it as poor busi- 
ness policy to tie up money in 
merchandise which may deteriorate 
before it is resold, preferring to buy 
in small lots so that the food will 
always be fresh. 

In cross-examining the witnesses, 
John Chadwell, attorney for Kraft- 
Phenix, attempted, with some de- 
gree of success, to develop the point 
that these discounts are within the 
reach of most dealers. Louis Osin- 
zky, manager of the I. Lonsberg 
grocery, was asked whether it would 
not be practicable for him to buy 
Kraft products from Sam Garfinkel, 
wagon jobber, once instead of three 
times weekly, thus earning a 5 per 
cent discount} on a purchase of $5 
or more for Which a single delivery 
is made. Mr. Osinzky admitted that 
this plan was practicable and was 
not freighted with any peril of loss 
from depreciation. 

Mr. Chadwell’s questioning also 
developed testimony from. several 
retailers to the effect that they are 
able to make satisfactory profits on 
sales of Kraft-Phenix lines, whether 
or not they earn discounts, and that 
the present Kraft-Phenix discount 
scale, adopted Aug. 29, 1936, has had 


little effect upon retailers’ pricing 
policies. 
In view of the Robinson-Patman 


Act’s avowed attempt to equalize op- 


30.—After conflict-| portunities of “dealers who are in 


competition with each other,” con- 
siderable interest attached to Mr. 
Chadwell’s effort to prove that a 
delicatessen is not in competition 
with chain stores, since, as several 
delicatessen operators testified, they 
do most of their business evenings 
and Sundays, when their larger 
rivals are closed. 

Mr. Chadwell also attempted to 
prove that an independent store 
which extends credit and delivery 
is not in direct competition with a 
cash and carry store, chain or other- 
wise—in other words, that the va- 
rious refinements of retail business 
make it impossible to generalize, 
hence make the Robinson-Patman 
Act impracticable in application. 

The FTC attorneys elicited some 
testimony apparently unfavorable to 
their cause. In regard to the dis- 
count system which is being at- 
tacked by the FTC, one grocer said 
that he was unaware of its exist- 
ence until apprised of the fact by 
Government investigators. 


Position of Company 


G. C. Pound, vice-president and 
general sales manager of Kraft- 
Phenix, testified that sales of Kraft- 
Phenix pasteurized cheese consti- 
tuted 36 per cent of the national 
total in 1935. He estimated sales 


of salad dressing and allied products 
as bearing about the same relation 
to the total, but expressed the belief 
that census figures are incomplete 
in this field. 

After the Federal Trade Commis- 
sion has rested, Kraft-Phenix will at- 
tempt to prove, attorneys indicated, 
that its discounts are justified by 
“differences in cost of manufacture, 
sale or delivery resulting from the 
differing methods or quantities in 
which the commodities are sold or 
delivered.” 

Resumption of hearing of charges 
against Montgomery Ward & C 
Chicago, and Bird & Son, East Wal- 
pole, Mass., has been indefinitely 
postponed because of the death Dec. 
26 of Pierpont Stackpole, attorney 
for Bird. Mr. Stackpole died in Bos- 
ton of pneumonia. The intervention 
of the grim reaper apparently means 
that the Kraft-Phenix case will be 
given the right of way. 


Klein ews BBD&O 


Chicago Radio Director 
Henry C. Klein joined Batten, Bar- 
ton, Durstine & Osborn, Inc., Chicago, 
as radio director Jan. 1. 
He comes from Charles Daniel Frey 
Company, where he held the same 
post. 


——________ 


131 CEDAR | STREET 


USINESS. mananer ple treasurer of well . 
known business publication will short- | 
ly be available 0 
_ Thoroughly experienced in promoting _ 
ghewesian campaigns over a period of 
ten years. Fully familiar with overhead, 
tax problems, public and government ac- 
3 counting; also knowledge of cere ade in. 
Great Britain. Age 41. a 
For. further in information address $-29. = 
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ALBERT FRANK-GUENTHER Law, Inc. 
_ Advertising 
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N 1936, as in previous years, more families 

bought and more people read each and 

every issue of The American Weekly than 
any other publication in the world. This fact 
alone makes The American Weekly Nationa/ 
Magazine No. 1...an impressive tribute to 
the genius of an editor who knows **What 
Interests People and Why.”’ 


For behind this circulation supremacy 1s an 
infallible formula...a balanced editorial menu 
that grips the interest and sways the emotions 
of men and women in all walks of life. Deal- 
ing primarily in the actualities of life, people 
and places, The American Weekly is vital 
and colorful... brilliant and accurate. 

The American Weekly’s six months state- 
ment to the Audit Bureau of Circulations for 
the period ended March 31, 1936 showed the 
largest average net paid circulation for any 
similar period in its history . . . impressive 
evidence of its irresistible editorial appeal. 
And for the six months ended September 30, 
the figures show the largest average circula- 
tion forany corresponding September period. 


Greatest Year in Linage and Revenue 


_Here’s how American business demonstrated its con- 
tinued recognition of this vast and responsive readership: 


—im 1936... each and every month... The American 
Weekly increased its volume of advertising linage and 
revenue over the same month of the preceding year. 


—im 1936. . . The American Weekly published the 
largest issue in volume of advertising linage and revenue 
in its history. . . the issue of June 7. 


— 1936... Vhe American Weekly again broke the record 


Greatest 


Circulation 
in the World 


... topping the June 7 issue with its issue of November 15. 


—in 1936. ..the month of November was the largest 
in volume of advertising linage and revenue of any 
previous month in the history of The American Weekly. 


AND 1936 was the greatest year in The American 
Weekly's 40-year history—in volume of advertising lin- 
age, revenue and circulation. 


Linage was up 37.2% ...an increase of 282,432 lines 

.and revenue correspondingly increased. Other publi- 
cations gained, but no other leading national magazine 
even approached this record. 


128 More Color Pages 


In one classification after another. . . representing con- 
sumer merchandise of all descriptions. ... The American 
Weekly reports substantial gains where linage was already 
impressive. For example...automobile and automobile 
accessory linage was up 71%... food and food beverage 
linage up 36.9%... drug store products up 16.8%... 
and so on! 


Look at the record and find that color pages... the 
most impressive and resultful units in the field of adver- 
tising... increased from 208 in 1935 to 336 in 1936. 


Alert advertisers recognize the significance of the fact 
that the trend to The American Weekly becomes more 
and more pronounced. .. month after month. . . year 
after year. Illuminating data bearing on this subject as 
applied to the entire national magazine field will be 
shown upon request. Please ask for ‘it. 


Where this Magazine goes 


The American Weekly is the largest magazine in the world. It 
is distributed through the 17 great Hearst Sunday newspapers. In 
627 of America’s 995 towns and cities of 10,000 population and 
over, The American Weekly concentrates 67% of its circulation. 


In each of 174 cities, it reaches better than one 
out of every two families 

In 144 more cities, 40 to 50% of the families 

In an additional 134 cities, 30 to 40% 

In another 175 cities, 20 to 30% 


. and, in addition, more than 2,000,000 families in thousands 
of other communities, large and small, regularly buy and read 
The American Weekly. 


THEN FERICAN 


== DAW EEKUY 


“The National Magazine with Local Influence” 


Main Office: 959 Eighth Avenue, New York City 


es: Patmotive Bupc., Cuicaco S WintHrop Squarg, 


OCK Bupoc., San Francisco 


Boston 


Generat Motors Bioc., Detrorr 


Arcape Buiope., St. Louts 


Hanna Bioc., CLEVELAND 


Epison Buipc., Los ANGELES 


The SOCIAL REGISTER 


of 
AMERICAN BUSINESS 


4 partial list of Important Advertisers in The American Weebly 
during 1934, 1935 and 1936 


Afhlhiated Products 
Edna Wallace Hopper 
Neet 
American Can Co 
American Chicke Co 
American Kiecken Products Co. 
American Safety Razor Corp 
Amerwan Tobacco Co. 
Half and Half Tobacco 
Lucky Serike Cigarettes 
Armour and Company 
Armstroag Cork Products Co 
Associated Onl Co 
Babbitr, Inc., B. 1 
Bauer & Black 
Beech-Nut Packing Co 
Ben-Burk, Inc. 
Best Foods, Inc., The 
Borden Co., The 
Boston Varnish Co 
Boyle Company, The A. 5S. 
Plastic Wood 
Three-in-One Oi! 
Bristol-Myers Co 
Ingram’s Milkweed Creain 
Ipana Tooth Paste 
um 
Sal Hepatica 
Brown & Withamson Corp 
Kool Cigarettes 
Raleigh Cigarettes 
Burnett Co., Joseph 
Callornéa F rureGrowers Exchange 
Calibornia Packimg Corp. 
California Walnut Growers Ass'n. 
Campana Sales Co 
Champion Spark Plug Co 
Cheramy, Ine. 
Chesebrough Mfg. Co., Cons'd. 
Chryslee Corporation 
Chryslec 
Dodge Bros 
Plymouth 
Clorox Chemical Co, 
Coca-Cola Co. 
Colgate-Palmolive-Peet Co. 
Palmolive Soap 
Super Suds 
Continental Can Co 
Corn Products Refnuag Co 
Crosley Radio Corp., The 
Dennison Mfg. Co. 


Florida Citrus Commission 
Ford Motor Company 
Formfit Company, The 
Franco-Amertean Food Co 
Frank & Co., S.M 
Frigidaire Corporation 
Frostilla Co. 
General Electric Co. 
General Foods Corp. 
Calumet Baking Powder 
ell-O 
Aaxwell House Coffee 
Minute Taptoca 
Swans Down Cake Flour 
General Mills, Inc. 
General Mowors Corp. 
ick 


ic 

Chevrolet Motor Co. 

Fisher Body Corp. 

a Salle 

Oldsmobile 

Pontiac 
General Tire & Rubber Co. 
Gillette Safety Razor Co. 
Glass Container Ass'n. of America 
Glover Co., Inc., H. Clay 
Gold Dust Corporation 
Goodrich Co., The B. F. 
Goodyear Tire & Rubber Co., Inc. 
Great Atlaatic & Pacific Tea Co. 
Grocery Store Products, Inc. 
Heinz Co., H. J. 
Hormel & Co., Geo. A. 
Hubinger Co., The 
Hudnut, Richard 
Hygienic Products Co. 
ell Well Dessert Co. 

ergens Co.. Andrew 


John Hancock Mutual Life 
Insurance Co. 
Johnson & Johnson 
Kabo Corset Co. 
Knox Gelatine Co. 
Kotex Company 
Kraft-Phenix Cheese Corp 
Lambert Pharmacal Co 
Lamont, Corliss & Company 
Pond’s Face Creams 
Pond's Face Powder 
Lane Bryant 
Larus & Bro. Co 
Leeming & Co., Inc., Thos, 
Lehn & Fink Products Corp 
Libby, McNeill & Libby 
Lorillard Co., Inc., P. 
Metropolitan Life Insurance Co. 
Nash Motors Co. 
National Dascuit Co. 
Riez Crackers 
Shredded Wheat 
National Carbon Co. 
National Radio Institute 
Nerwich Pharmacal Co., The 
Old Dutch Cleanser 
Pacific Mills 
Packard Motor Car Co. 
Park & Tilford 
Parker Pen Co., The 
Penick & Ford, Ltd., Inc. 
Pennaoil Co., The 
Pepsodent Co., The 
Pecfeetion Stove Co. 
Pillsbury Flour Mifls Co. 
Pineapple Producers 
Cooperative Ass’n., Led. 
Pompeian Company, The 
Premier-Pabst Corp. 
Procter & Gamble Co., The 
Camay 
Drene 
Ivory Soap 
Oxydol 
White Naptha Soap 
Quaker Oats Company, The 
Aunt Jemima 
saker Oats 
Ralston Purina Co. 
Resinol Chemical Co. 
Reynolds Tobacco Co., R. J. 
Royal Lace Paper Works, Inc. 
Schenley Products Co. 
Schnefel Bros., Inc. 
Scholl Mfg. Company 
Seott Paper Company 
Sealed Power Corporation 
Seminole Paper Corp. 
Sheaffer Pen Co., W. A. 
Silex Co., The 
Simmons Company 
Simoniz Co., The 
Soanny-Vacuum Oil Co., Inc. 
Squibb & Sons, E. R. 
Staley Mfg. Co., A. E. 
Staneo, Inc. 
Daggett & Ramsdell 
Esso Handy Oil 


Nujol 
Seeakend Brands, Inc. 
Chase & Sanborn’s Coffee 
Fleischmann’s Yeast 
Tender Leaf Tea 
Sterling Produets Co. 
ayer Aspirin 
Phillips Milk of Magnesia 
Swift & Company 
Tampax, Ine. 
Tootsie Rolls Co., The 
Tropic-Aire, Inc. 
Union Oil Co. of California 
United States Rubber Co. 
Wander Co., The 
Warner Bros. Pictures, Inc. 
Warren Corp., Northam 
Cutex—Glazo 
Odorone 
Warkins Co., The R. L. 
Western Auto Supply Co. 
bee Clock =. © 
ard Se ¢ Battery Co. 
Young, Inc., W. F. 


What $18,000 buys 
in The American Weekly 


A full page in color more than twice the size of any other 


magazine page in the world . 


. . Over 5,500,000 families at 


a cost of about 4 cent per family . . . the attention of the 
entire family instead of a single buying factor. 


101 Marietta St., ATLANTA 
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A RECORD NEVER APPROAC 


2,900,000 


26,000,000 ~ 


2,800,000 - 22,000,000 ~ : 
2,700,000 - 18,000,000 - 

2,600,000 4 14,000,000 - 

2,500,000 10,000,000 


CIRCULATION ADVERTISING 


The largest average net Gain of $4,250,121.00 
paid circulation ever at- overl935.A total revenue 
tained by any magazine. of $26,384,013 in 1936. 
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EDITORIAL: The Post starts 1937 
with more readers than ever before— 
with the largest paid circulation ever 
attained by any magazine. Final fig- 
ures for 1936 will show an increased 
sale of more than 150,000 copies per 
issue over 1935 averages. 

Every copy has been sold for full 
published price. For cash in advance. 
No premiums, clubs or discounts. No 
combinations. No installment sub- 
scriptions. Such “‘crutches” have no 
part in Saturday Evening Post circu- 
lation. Readers in increasing numbers 
want the Post, buy it and read it be- 
cause of its interest to them . 
for no other reason. 


. and 


ADVERTISING: The advertising 


volume in the Post in 1936 was four 


BY ANY OTHER MAGAZINE 


and a quarter million dollars greater 
than in 1935. This increase exceeds 
the gain of any other two magazines. 
It gives the Post a total advertising 
revenue that exceeds the combined 
total of all other weekly magazines. 

This record, it is interesting to note, 
is made in a year when other weekly 
magazines have substantial amounts 
of revenue from advertising that is 
not acceptable in the columns of the 
Post. 

There is one time-proven way to 
sell the American public a story, an 


idea, a product, or a service. 

It is through that reader interest 
of rare quality and intensity which 
millions of men and women show 
52 weeks a year for the pages of 
The Saturday Evening Post. 
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Union Wars on 
Bootlegging of 
Transcriptions 


Chicago, Dec. 31.—-Control of tran- 
scriptions at their source has been 
adopted as the 1937 strategy of the 
Chicago Federation of Musicians in 
its fight on bootlegging. After Feb. 
1, 1937, members in its jurisdiction 
may make transcriptions only with 
the specific authority of the union 
board. 

Meantime, James C. Petrillo, pres- 
ident of the Federation, is endeavor- 
ing to enlist the support of other 
organizations, so that a nationwide 
vise may be clamped on production 
of transcriptions. If this coopera- 
tion is forthcoming, Mr. Petrillo be- 
lieves that effect will be given court 
decisions upholding the right of mu- 
sicians to confine use of records to 
a single purpose for which they 
were made. 


How Plan Works 


Some existing organizations § in 
the transcription field may have dif- 
ficulty in securing musical talent, if 
the Chicago plan gains wide en- 
dorsement, students of the situation 
point out. In such an event, 
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Petrillo and his associates would be 
in a position to force general adop- 
tion of the plan long used by lead- 
ing transcription concerns, such as 
World Broadcasting System. World 
operates on a lease basis, title to 
all transcriptions being vested in it. 
After the transcription has been 
used for the purpose for which 
made, it is returned to World, which 
destroys it to prevent any possible 
misuse. 

Advertisers generally are in sym- 
pathy with the union’s fight, point- 
ing out that they bear the cost of 
the transcriptions and that unscrup- 
ulous concerns which pay nothing 
get the later use of their invest- 
ments. 


“Sparkers” Bow 

The Mergenthaler Linotype Co., 
Brooklyn, has introduced eight 
“sparkers,” ornaments designed by 
W. A. Dwiggins for use with the 
Electra type face also designed by 
him for the Linotype. The ornaments 
are available only in 12 point size. 


Names Rickerd 


Bonding Process Corporation, De- 
troit, has named C. E. Rickerd Ad- 
vertising Agency, Detroit, to handle 
a business paper campaign for its 
new bonding and rust-proofing proc- 
Consumer magazines will be 


Mr. | used later. 


RETAIL INDEX 
PROVIDES NEW 
AID TO FIELD 


Additional Cities to Be In- 
cluded in 1937 


Chicago, Dec. 31.—-An innovation in 
service to the advertising field was 
launched by ADVERTISING AGE early 
in January, 1936, with the introduc- 
tion of the Index of Retail Activity, 
which has developed during the year 
into an intensely significant and in- 
teresting gauge of retail business 
trends. 

This Index, in which 67 important 
cities are now included, is based upon 
the total volume of retail advertising 
carried by all of the newspapers in 
each reporting city, for identical 
seven-day periods beginning with 
Sunday and ending with Saturday. 

During 1936, figures on each cur- 
rent week, with comparable figures 
for the exactly corresponding week 


tant market indexes. 
pect. 


1929 proportions. 


a ticket of admission. 


R. W. McCARTHY 
Manager National Advertising 


The biggest and richest market in Texas, 
Houston offers fruitful sales opportunities. 


People in Houston have more money— 
and spend it. Sales come easy. 


Through the past Houston has repeat- 
edly demonstrated its fertility. opulation, income tax returns, 
Building permits, retail sales and 


Increasingly — this outstanding United savings Gapedis. 


States key city has led Texas in all impor- 
Now an even brighter year is in pros- 
Indications are of a new 


Don't miss the Big Show. 
A campaign in The Houston Chronicle is 


THE HOUSTON 


Largest Daily in Texas — Lowest Milline Rate 
Leads the State in National Advertising 


The Big “Market” Show of 1937 
— will be in HOUSTON 


UNDER THE BIG TOP 


largest 


record—of 


United 


Houston 


Houston leads all Texas cities in 


It is the largest oil center, and the 
the world. 


Houston's port ranks third in the 


and fourth in total commerce. 


facturing and railroad center. 


spot cotton market, in 


States in total exports, 


is Texas’ largest manu- 


CHRONICLE 


THE BRANHAM COMPANY 


National Representatives 
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CAKE "TAKES" PUBLICATION BIRTHDAY PARTY 
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Advertising and publication leaders attended the fourth birthday celebration of 


Country Life-American Home Corporation in New York recently. 


Publisher 


W. H. Eaton, Editor Jean Austin and Henry L. Jones, advertising director, are 
behind the cake. 


in 1935, have been presented for each 
city, together with the percentage of 
gain or loss. In addition, 1933 week- 
ly figures have been included for 40 
cities in which this data has been 
available. 


Newspaper Supply Figures 


The figures upon which the weekly 
Index is based are supplied directly 
to ADVERTISING AGE by a newspaper 
in each of the reporting cities, and 
the Index therefore represents the 
only widespread, and by far the 
speediest, report on retail advertis- 
ing broken down by individual mar- 
kets, which has ever been attempted. 

The Index of Retail Activity was 
inaugurated by ADVERTISING AGE, and 
based upon retail newspaper adver- 
tising, after careful investigation of 
the many factors involved, and after 
consultation with numerous adver- 
tisers, agency executives and pub- 
lishers, all of whom agreed that retail 
newspaper advertising was a direct 
and accurate reflection of the current 
volume of retail trade in any com- 
munity. 

As the length of time covered by 
the Index has been extended week 
by week, the manner in which these 
figures reflect current retail trends 
has been authenticated, and their 
value in showing week-by-week dif- 
ferences between markets which are 
not apparent to the casual observer, 
has been proven. 

Will 

Because of the widespread inter- 
est which the Index has developed, 
it will be continued in amplified form 
during 1937, when a number of ad- 
ditional markets will be included, 
and when complete figures for the 
years 1935, 1936 and 1937, week by 
week, will be shown. 

Since the figures essential to the 
Index are supplied to ADVERTISING 
AGE each week directly from each 
measured city, it has been impossible 
heretofore to include certain markets 
whose size and importance justifies a 
place in the Index, because in these 
cities the necessary figures were not 
available. 

However, with 


Be Enlarged 


interest in the In- 
dex growing from week to week, 
newspapers in a number of cities 
which have not been included during 
the past year have made special ar- 
rangements to supply the necessary 
figures during 1937, and these cities 
will be included in the Index at once. 


“Raw Figures’ Shown 


The statistical value of the mate- 
rial presented in the Index has been 
recognized by newspapers, press as- 
sociations, business papers, and other 
sources, and a summary of each 
week’s statistics, as presented in Ap 
VERTISING AGE, regularly appears in 
several hundred newspapers, business 
papers, and information services. 

While the importance of the fig- 
ures in indicating retail sales trends 
in individual markets has_ been 


pointed out, it has also been indi- 
cated that the figures are “raw fig- 
ures,” uncorrected in any way, and 
that their usefulness reaches its high- 
est point only when the figures for 
a particular market are interpreted 
in the light of conditions peculiar 
to that market. 

For example, the shutting down of 
one local newspaper or its merger 
with another paper might throw 
lineage calculations out of line with 
a true picture of retail business con- 
ditions, and the same type of distor- 
tion might be caused by the aggres- 
sive rehabilitation of a weak paper, 
an important change in local adver- 
tising rates, changes in the competi- 
tive situation between important lo- 
cal retail outlets, etc. 

As a consequence, while normal 
trends are shown clearly by the week- 
to-week comparison of retail lineage 
figures, a statistical accurate analysis 
of the retail trade situation in any 
market should include a careful study 
of that market, and an evaluation of 
the numerous local factors which 
might affect the situation there. 


Hoffman & York 
to Allied Agencies 


Hoffman and York, Milwaukee, 
have joined the Allied Service Agen- 
cies Network, national organization 
with associated offices in 18 cities. 

Oakleigh R. French, president of 
the St. Louis agency of that name, is 
managing director. 


Ey 


Complete Coverage 
50,000 Copies 


Free distribution to 50,000 manu- 
facturers, distributors, jobbers, 
dealers, contractors, installation 
and service companies, and large 
buyers in the Air Conditioning 
and Refrigeration Industry. Write 
for complete information. 


BUSINESS NEWS PUBLISHING CO. 


Publishers of ‘’ Air Conditioning and 
Refrigeration News’ 


5229 Cass Ave. Detroit, Mich. 


Representative, John B. Gallagher Co., Inc. 
New York end Chicago 
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New Marketing Ideas 


Numerous During ‘36 


Chicago, Dec. 31.—With volume ap- 
proximating that of boom years in 
many instances, advertisers made 
many shifts in strategy to meet the 
-hanging conditions of 1936. The in- 
novations ran the gamut from new 
products to revolutions in distribu- 
’ n systems. 

Reo Motor Car Company abandoned 

inufacture of passenger cars to 
-oneentrate on production and dis 
tribution of trucks, a field in which 
ir has always been a leader. Ford 
Viotor Company, annoyed by delays 
1 tire deliveries, made arrangements 
to supply its own requirements. 

A unique merger attracted atten- 
tion of analysts. This brought to- 
eether Kelvinator Corporation and 
Nash Motors Corporation, with the 
experts wondering whether the 
former’s refrigerator dealers and the 
latter’s car outlets are going to be 
scrambled to any extent. 

Cape Cod Ship Building Corpora- 
tion began distribution of pleasure 
craft through department stores, and 
Pepsodent Company announced a 
new consignment plan known as Del 
Credere, under which wholesalers 
become the company’s “factors,” and 
are paid a commission for services 
rendered. 

Coal in Packages 

Packaged coal made its appearance 
under the auspices of Pocahontas 
Coal Company, and the industry gen- 
erally followed suit. Real _ Silk 
Hosiery Mills took cognizance of the 
fact that all women’s legs are not 


alike by developing “the personal 
fit,’ based on the measurements of 
each buyer. 


The Real Silk tape measure had 
its counterpart in the Frigidaire cold 
gauge, a thermometer by which 
housewives could determine whether 
or not their old refrigerators were 
performing satisfactorily. 

After easily converting women to 
the use of the Talon slide fastener, 
Hookless Fastener Company began 
to wrestle with men and their prej- 
with the outcome still in 
doubt. Baseball did some promotion 
in newspapers as well as radio, also 
aging a few games under the rules 
of several decades ago. 


udices, 


S 


Stock Exchange Speaks 


The railroad field as a whole came 
to life with a bang, not only indulg- 


ing in a co-operative advertising 
campaign, but making many indi- 


Vidual promotions. The Burlington 
continued to brag about its Zephyrs, 
While the New York, New Haven & 
Hartford ran a “bicycle train” as a 
change from the snow and other 
'ypes of trains created by friendly 
rivals. The Union Pacific began con- 


struction of a winter sports center 
in Idaho. 
lhe New York Stock Exchange 


broke a silence of 144 years to admit 


LOUISVILLE, KENTUCKY Fg 
CBS BASIC OUTLET i 


REPRESENTED BY THE 
EDWARD PETRY & CO. 


that it has available a book describ- 
ing the functions of that institution. 
Williams Oil-O-Matic Heating Cor- 
poration offered franchises to depart 
ment stores, and Quaker Oats Com- 
pany began to popularize Aunt 
Jemima pancakes as an excellent 
luncheon dish. 

RCA-Victor Company gave away 
some dollar bills to prove that the 
Government, too, recognizes’ the 
potency of the “magic eye,’ while 
the Wm. Wrigley, Jr., Company, also 
dispensed legal tender to persons 
in selected cities who were able to 
produce a package of the right kind 
of gum on demand. 


New Tire Policy 


Aristocracy bent to murmur kind 
words to the bourgeois as the Sterl- 
ing Silversmiths Guild of America ad- 
vertised an instalment plan. Royal 
Metal Manufacturing Company ad- 
vertised that the maximum sales to 
be accepted were $1,500,000 and that 
competitors could have the rest, 
while Munsingwear adopted a sculp- 
tured figure, 17 inches high, to iden- 
tify dealers. 

United States Rubber Products, 
Inc., turned over all replacement 
tire business to a dealer organization, 
while gasoline station men who had 
been put in business by the major 
oil companies complained about price 
cutting. The vanishing jobber was 
pictured as being very much alive by 
the Bureau of the Census. 

Caterpillar Tractor Company 
worked closely with Warner Bros. 
in promoting the Joe Brown version 
of Alexander Botts, the super trac- 
tor salesman, while both fruit and 
whisky transmission by wire were ar- 
ranged by advertisers in these two 
fields, based on the plan promoted 
so long by the Florists Telegraph 
Delivery Association. 

The Berkshire Life Insurance Com- 
pany brought its field men together 
in convention via long distance tele- 
phone, and Houbigant discovered the 
submerged male desire for beautifica- 
tion. Wm. Wrigley, Jr., Company 
dropped the small copy on comic 
pages which had run for several 
years, and Kelvinator added washing 
machines and ironers to give dealers 
all-year round markets. 


Adopt Farm Method 


Sears, Roebuck & Co. revealed that 


while their catalogs are intended 
chiefly for the farm trade, many 
city dwellers find it convenient to 


buy by mail. Manufacturers of low- 
priced watches effected a deal with 
dress manufacturers whereby the 
latter made watches a part of the 
garment, and Montgomery Ward & 
Co. announced plans for a complete 
line of tillage equipment. 

Sears capitalized the current fear 
philosophy by offering free accident 
insurance policies with its tires, and 
Birds Eye Frosted Foods opened 
many new outlets for its process, 
making garden vegetables available 
in the dead of winter. 

Pierce-Arrow, Federal Motor Truck 
and Hayes Body Corporation invaded 
the new trailer field, which has grown 
so rapidly that it is already present- 
ing a problem to the authorities of 
Southern cities. 


Celluloid Advances 
Ward and Hopping 


Celluloid Corporation, New York, 
has promoted E. W. Ward, director 
of sales of the packaging division, to 
a newly created post of assistant gen- 
eral sales manager. He has been 
with the company since 1921. 

His successor as director of sales 
in the packaging division is D. S. 
Hopping. Durimg the past year the 
sales organiaztion of the Celluloid 
Corporation has been nearly doubled, 
according to George H. Boehmer, 
general sales managen. 


“Santa Fe Sun” Starts 

Sun, Santa Fe, N. M., evening 
daily, started publication Dec. 14. 
George Abell is publisher, and Keith 


Clevenger and Wallace Addison, ad- 
vertising managers. 


STREAMLINING ON THE RANGE 


“Financial Observer” to 
Be Started in February 


The Financial Observer, 55 William 
St., New York, will begin publication 
Feb. 5 as a weekly magazine contain- 
ing financial and economic coinment, 
and dramatically presented histories 
of companies and personalities in in- 
dustry and finance. 

Reginald Wright Kauffman, former 
associate editor of The Saturday 
Evening Post, will serve as president 
and editor-in-chief; Harry L. Selden, 
former associate editor of News- 
Week and of the Literary Digest, 
managing editor; R. W. Robey, finan- 
cial editor; T. M. Cleland, designer 
of Fortune, art director; Winslow 
Abbey, advertising manager, and 
Eugene MacLean, general manager. 


Adds “Beverage News” 


Trade Publications, Inc., Milwau- 
kee, has taken over the Beverage Re- 
tailer News, tabloid covering the Wis- 
consin tavern trade, from V. A. 
Fleischmann. J. M. Carter becomes 
publisher and business manager. J. 
B. Lindl remains as editor. 


} 
| 
| 
| 
} 
' 
| 
| 
| 
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Hathaway Joins Mathes 


J. M. Mathes, Inc., New York, has 
appointed D. R. Hathaway as head 
of the media department. He was 
formerly with McCann-Erickson, and 
Batten, Barton, Durstine & Osborn, 
Inc. 


* * 
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But spoken by the Presi- 
dent, they instantly command the greatest radio audience in the 
world. 


These are ordinary, commonplace words. 


He has the confidence of the people. 


Confidence is the biggest thing in radio. Unless your broadcast is 
heard over a station commanding the confidence of its community, 


it will miss its mark. 


The people of Cleveland and Northeastern Ohio place their con- 
fidence in United Broadcasting Stations. 
your first choice in this market. 


For this reason they are 


UNITED BROADCASTING COMPANY 


CLEVELAND e COLUMBUS e YOUNGSTOWN 
H. K. CARPENTER, Vice President 


WHK-WJAY, CLEVELAND 


H. K. CARPENTER, Vice President and General Manager C. A. MeLAUGHLIN, Sales Manager 


WHKC, COLUMBUS 


C. M. EVERSON, General Manager H. H. HOESSLY, Sales Manager 


Affiliate: WKBN, YOUNGSTOWN 


“UNITED FOR SERVICE” 
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executive editor of 


Gardner Cowles, Jr., 
the Des Moines Register and Tribune is 


president of Look, Inc., to launch a new 
picture magazine Jan. 5. 


Cowles apie i 
Roto Technique © 
to New Monthly 


Des Moines, Dec. 31-——A new 
monthly picture magazine, Look, 
which its backers regard as a revolu- 
tionary experiment, will appear on 
the news-stands Jan. 5. Gardner 
Cowles, Jr., executive editor of the 
Des Moines Register and Tribune, is 
president, and John Cowles, associate | 
editor of the two newspapers, vice- | 
president of Look. 

Fred Bohen, president 
Homes & Gardens and 
Farming, will be a large 
stockholder. 

Although details of the new project 
have been shrouded in secrecy, it is | 
understood that it will be printed in | 
rotogravure to test the Cowles broth- | 
ers’ belief in the superior picture re- | 
production qualities of that process, | 
will have the same page size as Col- | 
lier’s, and will sell for 10 cents. 


of Better 
Successful 
minority 


Result of Experiments | 
Establishment of the new magazine | 
is a direct outgrowth of experiments | 
of Gardner Cowles, Jr., with the roto- | 
gravure section of the Des Moines | 
Sunday Register. With Basil Wal- 
ters, managing editor, and Vernon | 
Pope, roto editor, he originated the | 
technique which has made basic 
changes in the philosophy of roto- 
gravure editing, and which is being | 
syndicated to many other papers. An | 
example of this is Laurence Stall- 
ing’s “First World War,” with which 
the Sunday Register fanned its own | 
circulation and that of many other | 
papers. 

Look will resemble no other paper, 
according to Mr. Cowles. 

While the publishers have launched | 
an extensive advertising campaign in | 
behalf of their new magazine, they | 
will accept no advertising in it for | 


First Issue Out 
February 15th 


The Racing Authority 
In 1937, 300,000 Racers 
and Officials will stage 
Motor Racing for 15,000,000 


Racing enthusiasts in more 
than 2500 events. THE v 
WORLD MOTOR- RACING 


NEWS is the only publication 
which covers this vast field. 


ARTICLES BY OUTSTANDING 


AUTHORITIES 
Capt. Art Davis writes ‘‘Exploding in the air 
at 420 mph’; T. E. “Pop’’ Myers, Indianapolis 
Speedway; Cliff and Phil Henderson National 
Air Races; Harold Ricklefs on J. Alex Sloan, 
Maker of Champions; Ted Allen, AAA: E. C. 
Smith, American Motorcycle Ass'n: Renier 
Wyers; ‘“‘Twenty Grand’ Steinbock: Jimmy 


Rogers, outboard champion; Dick Calkins, crea- 


tor of Buck Rogers; Action photos by Norm 
Alley, Hearst Newsree! Cameraman. 


Air - Auto - Boat - Motorcycle Racing 


WORLD MOTOR 
RACING NEWS 


Agencies, Advertisers, Representatives, Write: | 
56 E. Congress St. CHICAGO Harrison 5161 | | 


does decide 


least a year. 
to accept advertising, 


| 
If and when Look | 
it | 


Eleven to B. & J. 


will be under policies as unconven-| The Chicago office of Bozell & 
tional as the magazine itself, Mr.| Jacobs, Inc., Omaha, has been ap-| 
Cowles said. | pointed to handle the accounts of | 
: = Mutschler Brothers Co., Nappanee, | 
° Ind., Porta-Bilt kitchen furniture; 
Gar Wood in Canada Geo. D. Roper Corporation, Rockford, | 
Engineering Industries, Ltd., Lea-| Ill, gas ranges; William A. Baehr Chicago, 
side, Ont., has been named Canadian | Organization, Chicago, management 
| distributor for Gar Wood heating and ‘company for the North Shore Gas Premier-Pabst 
|air ra gg products, ag ge Co., Waukegan, Ill.; Great Northern 
to Frank H. Dewey, manager of the s,,. @ . , e 
air conditioning division of Gar aly ee, oe — Gut.; | Rubicam, Inc., 
: ae pia ee et alls Gas Co., Great Falls,| y.nyary 10 
Wood Industries, Inc., Detroit. Jont.; Denver Ice and Cold Storage | ¥ 
‘o., Denver, Colo.; Capital Ice Re-| 
Boston Utility Appoints trigerating Co., Indianapolis, Ind.; | 


Southern Arizona Public Service Co., 


Edison Electric Illuminating Co., : : “adhe age Ot. No successor 
Boston, has appointed Batten, Bar Benson, Ariz.; Great Northern Utili- ae 
ton, Durstine & Osborn, Inc., to | tes Co., Shelby, Mont.; New Mexico : 
handle its advertising. George Mat-| Public Service Company and High- E. 
theson is account executive ‘and Utilities Co. 


“100 BUSHELS per ACRE 


Smiles Ed 


Ed Hooper’s corn yields were declining. The 
condition perplexed and worried him. Then, 
one day, he read in Capper’s Farmer how 
Indiana farmers had solved the very prob- 
lem that confronted him. Capper’s Farmer 
offered to send him their method. So Ed 
Hooper, like nearly 15,000 others, wrote The 
Dynamic Counsellor and received the 
‘*Gibson County System of Producing Hun- 
dred-Bushel-Corn.”’ 


Today Ed Hooper swears by Capper’s 
Farmer because it shows him _ practical 
ways to make more money—not only 
increasing, his corn production, but 
many other ways including 
building plans, poultry rais- 
ing, farm equipment, time- 
saving, handy devices, etc. 

Through Capper’s Farmer 
College of Home- Making, 


° 4 
“Sponsored by a priend —Capper’s Farmer is no 


ordinary farm magazine—no mere casual caller. It enters these 
million and more farm homesas an expected and revered friend 
—treasured for the wise, dependable counsel it always gives. 
This means that your advertising message is literally spon- 


i ME se ae =e 


Marvin Harms 
Leaves Pabst 
to Join Y &R 


for nine years advertising manager of 


| join the Chicago office of Young & 


Pabst, Mr. Harms spent a number of 
|years with the Ferry-Hanly Co., Inc., 
|Kansas City advertising agency. 


been named by Premier-Pabst. 
Eugene Umland, who has been | 
| doing contact work with the Young 


& Rubicam Chicago organization for 
a year, leaves the agency to take an 
executive position with Hickok Manu- : 
facturing Co., Rochester, N. Y., manu- 
facturers of men’s jewelry and leath- 

er goods. 


Lumber Dealers Meeting 


Seventy-three exhibitors have 
signed for space at the annual con : 
vention of the Michigan Retail Lum . 
ber Dealers Association to be he!d in 
Grand Rapids, Feb. 2-5. 


To “Associated Weekly” 


Eric F. Paulson has joined the 
New York staff of Associated Weekly. 
He was formerly with Metropolitan 
rroup and ~previously with The 
American Weekly. 


Dec. 30.—Marvin Harms, 


Sales Company, will 


as contact man about 
Before joining Premier- 


to Mr. Harms has 


the Family Partnership Plan and the Betty 
Ray Department, The Dynamic Counsellor 
is equally helpful to the farmer’s wife, his 


sons and daughters. 


To date, more than 4,065,749 inquiries 
have been received by Capper’s Farmer 
relative to new plans, methods and ideas 
that have been proved and aggressively 
merchandised by The Dynamic Coun- 
sellor. On the average, every one of the 
million and more Capper’s Farmer sub- 
scribers has used 3.8 plans or methods. 
Each subscriber’s wife has used 4.1 direct 


As a natural result, the respect 


helps. 


ea 


and faith which Capper’s 


ees, 


Ay aE 


Farmer subscribers bear for 
The Dynamic Counsellor is 
unique in the agricultural 
field — an asset matched by 
no other Farm Paper. 


sored by The Dynamic Counsellor — as if he said of you to 
Capper’s Farmer readers —‘‘ Folks, this is my good friend, in 
whom you may have confidence.’’ And the records of Capper’s 
Farmer advertisers give glowing proof of how freely and 


unstintingly Capper’s Farmer subscribers respond. 


Counsellor to: mot 


. : : Cad rs 2 ae = igh tees the: bi Pay a Ae See <a sabe be Ae : ihe COP: eat ig ple ke ome es 4 seo 3 ees ia || 5 att SI aang Se Wee et hae ta Bs Fs 
: Sf Eee eae ‘diy gh ' Be a a . ee ree ; Foe Piale eie es gee an aie 
a ian hie se : +o eH e —-~ J . ake Oe ats: f : : ; ais pit ; : . i y ae ‘ pees 
gia eae , : Lier Ne ee nee Te M . a a ek. . ae a a oe ta RN ee m j de PAE : r ‘ : Bry Recor 
8 ee fF 
0 ——————EE——— ee ee eee A i a A = A omnes ——- — Sn - 7 — 
- 
“S ¥  —  - panies ' = . 
5 *, 1 > GaN ie 4 
7 as ok tee c = 
: Zi Nea ae : 
: adie Ue, at a! ; : 
-*@ " —$—$__—_—— 
, : _ 
& cy =. | : 
ae . '® | 
— rte 
P f ; ee 
a ad 
‘al * ge 
. , a 
o ae”. aes :? 5 ey 
up cr: m, 7 
' he ee es 5 « - = 
je 4 es Py: Yi. 7 
y ' oe - ‘ Po 
a . eg ene we tod 
> a ‘ ) 
« it ofl 
; > te "i 
:* - 7 eat | 
‘ ee. Bee ; . — - . — —————————————————————————— 
Tees ‘J é : : 
;  % a he 
be adice Pe 
; aad t 2) > ae ; 
— 2: aie 
3 af 7“ PPge os eka S 
pr te a 
Po 
" 
¥ P fi } 
_ 7 ae a Ha op ay e 
eu: 
We ote 
-Saake fuls 
ee / 
ei _ 
i ei % ee 
gens 
£ a 
. : mi Po 
Et Baht 
; 3 
i. 
‘ 
Soper 
Ng srt) oe : 
ap : 
RENTS Re : 
iO Mere: 5 20 * 
me % eo 
eo 
F 4 
L 2 s 
: 
a rae 
j ce ea 
a ; 
q ‘ 
. q 
r - fet 
f : 
eS 
a 
| 
| a 
3 on 
ke a ‘ 
Me a 
| , —— 
ree ABR 
a ica, . 
Es Be 4 . 
= ae ‘ % ; . . 
4 if f : . a 
aed * a Bs 4 vid 
5 i ' a ’ ec Bi ope’ 
Fa a ie aid os 
eee. oa oe i 
Sy ey : Be? a 
. : Seay we 
’ 7 . ‘eg a 
Serr . ’ a 5 Bees 3 
b ee juke ‘ i rs ¥ | 
a 3 os ee oi si 3 
Ge 3 gi oe ce “3 Be 
Bee ou. ae : — 
ats 3 ae. th - , ee ; 
ea, - d a i Z Pte Bae 
er a. ae iene. oe 
ae Meo al ee ye ae Be: 
ar ee eae ee ili fed 
: nf ot ‘ Bees te . ee 
ec) =—_ : —— - —— | De, ot ei : i i : 
ee | 
ee : | SRA Rs 
. ‘s ris 
ws | 
: mo 
Fi . ¢ 
cima, fi 
wee segs 5 
| ca 
| a%t*/- 
been ee \ 
* so a 
oo itis 
Pages : ’ 
Bios. Sones 
j pee ase . 
Po i f 
Sd re 5 
iat 
shen . = 
i Page yk eo aes ome oe pa ya OR eS eee SY Bier atk ee on Oe ae) aah, © hs EIR 0 seh s Py ae — Jf 
hy + int Mae p Mada mS 2 a —— ee ; Pig ch) ena Ot aa ie poe Ke eS oy rie er iby A ena So 29 aie eae ia : 
Fe Mico 4 Laks: Rui the ik ea ae a 2 a a eae a Ce is oo a Pcs “i ohana: es a m Be 3 i 
r . Hee: ~ pee ees ie ee ea eee Fi e 3 f ie . sie ~\ rer Payee 73 oe % Ss i : es i 
Se Shae . see ee eo" i si tien ea ., ; eas es "eae Sey tic : - : a : 
a ; ; : 
e Pes Rs pat 9 ee 5 oe akg ; oe ; otk | 
+ i a 8 38 = as S . ss cn f ie pee xy ae < ae 4 
a ‘ i A * i ae of Pie 2 rs 4 ae 
tee Beet Pe. «eae ‘ * eae ae aR gs ee es Pee | 
sy CE Boe alee ile aS, ee : a B ed Res ah re = pee 
4 pad thik Seer = RS Sai ge a ei, ie ae eek! mae” : eee Ree oe * 
’ ; is oe te , . 4 pe ae rm Paes al 
. es ss 3 RS: ve eye ee oe a Ae ae ag Mie”, } 
. aes Cai ve ot rh co Rice ae a ae es Boe oe a , 
Bae eR Sa . ee Mik eae ere . a. cp ae on ‘ Se ae te see" — ; 
Re “ ‘ : Nt ca ee ie Bg side : a are OMe je ay Spe * 
* aa Tos Pa AS Re se ee S ee aS es ae : ket Sg "eis yea eg : Shaan 
Leaps Pe ere hae has Sere Bt ah © id ee eae conte Pg ot Sees Sak as J ‘am ? 
ee 2 ES x PO oe TS ieee aoe Re ee Se 4 ae i Be ik SoS ke <* is oy wold OS ia sa es 4 
EF ea ee | Pay. nk. “7 Get a Sa eee 5 ag PRN Meg 2s paar a ee ; Be Se oe Ree ny oe he = ee Te ae 
elas i : PRE, EES, AN OS 5 Oe ete i PER byt eee : .*, Lge Ste aa 5 5 Mat | te 
wae ee eit Wine eg STN, eas = ‘ : a } 
; 3 ane Tne OS RR 5 ty a a hen Poe hy BOL ‘ ~~ “3 me : 
oe een ee ea ge ON Di ea ee UK oe 
‘ ea Wee nae oo? aS ae ek A Mie Net esha te AE, ASS : - 
fe ee a ed i eR ry ES MS aah 2 ER s, pe x 4 
os BS Pn ea EEO SR AERE s Py. 4 
eye. ? a Oe et eae x Be Re a ee , ie. te Soe > : me Bie Wee 
_.. : Bene Say Woe bP Rete: ay es Ie tie. * i GRO ae ah : , a - 
; a =o " : Z : 2 ; 4 s : ; aS : SON é 4 es. & Sey a, SAT a eee eee es a 
ae 
‘ Ne evied 3 
be 4 nape , 
Re pet es : 
ee ic SUN : 
tee ae ee ; 
a i ; obi 
Be ee yt ad RON . 
Sa ey , 
sf Se / ; = 
a en ig egies te ee aR So cal Ne hte 2 Spay ee, eer ; i ‘ i S ; » igi Se! & 
eee aes 1 Mic cy Rey eee nna Te Sa ea hag ON Ter BAe oe PPT Pere ea RCO ONE ANGE ee Se ’ ee, SD car utih! b ieuan aia Mis 9 Zot Sle a Reon, e ars a 5 \ f { . . “hie Sire” 
RR Spoon 9a SMe A rag Oe Rn osc eS ADR Ree ae eo ci en Gey pee SL res om ae gE OR RR eto Nags OA es Pan Ng Mime ee a a Rory Ser es ee Bee ; Sheet isk a 8 SM AR LS YS Rome oy Re ae ie M7 ae ; jad eae aes 
aK ise Lh eet NS ware Met A ge ph at 3 hae el ae Sk ROS eae eerie tient Be on a Ge aR) | aac asthe” Ye ice ch RG ems perth Site a ep ies ae RENE Se er ah a yey Ce ira i eae alk oo eet Bir Seg a We aan ale CI a agcr BE SPE PT eee Far i oe oo tees ae pe 
iS ea ie; SB: bgt cies? se : ee ae Pl fee Sea: eae Eo I ie eet (i iets PORT Cte aren Re: EN See, DUNT GR SM eg eT ES, RS GRA 3) ces ce Ms Negens ? PS ih A VRS aS aes ER a ES vil Veter, get Rae Mee eal aac oe RE ah Cg ee CE ¥ igs sy Sane tog iy 2 
BPR Sa a ae eee eS ee RM tie (oie ie na Nt SEY | Pies Oe POL STEERS | POA en RE i ae ect RE rae Me oie eS a ge tag Cea Sc gee ra Aang a gs Siva RR 7S aM fat os NRL SD GRRE SPIER SRN SCO ad Re ll Re De at eg RN A: Se yes te er gare Rea eh Par Per cc NN ted i ee 
Pairk: BSNSER SEE ot re MEMRAM Bois OH PURO ERT IO PRE INC 2 Rg AEN Te en ras Ra ae ea en eRe, etme Higa eae; RE Se, aera ee aa Lae arg! pike eak. wa tack ee tae Me. Sn sie anor ie ae , 
: bien 2 Gi eatin eter, eal koa e aes oc eit : fn eee SUR RU ELT TAN Ne: REGEN Tice SME a ig SOR Soo Aha Cie dS ORIN pc += ‘he Ct Lea ot Sens ee eg a yee 5 ern acai WA ai Nae ys Re eer Pole : PTE ae ws 
: ae Rie Vr 3 x Pa ues Un ReneS x. ere ee a Leica Se gl Wea ae a eer as eae ies spam ot EN See w Ses Erte Reg a Ee aN ae Sok TER eed oe f aN gd ie x f iN bit ea o t's toe eS oe baa eneS im mits Cope Nees 


ary 4, 1937 


ADVERTISING AGE 


( 
=" 


ee, 


4 
“i 
= 


License Plates 
Are Offered on 


Time Payments 


Aa arc 


ns today began sale of 1937 license 
s on the instalment plan. 
600 applications on this basis 
wed announcement of the plan 
day’s Chicago Daily News and 
ing American. 
Christmas spending orgy 
es many motorists short of cash, 
i many have had difficulty in the 


| past in financing the purchase of new 
jlicense plates. The Waggoner plan 
is designed to bridge this difficulty, 
while bringing the drivers into their 
Stations at least 12 times within the 
next quarter. 


Small Fee Charged 


Chicago, Dee. 29.—Winning the| The sale is financed in the usual 
.titude of municipal and state au- 
as well as of the motorist, 


| way through an acceptance corpora- 
|tion, the motorist paying $1 for the 
‘service. Application papers and other 
details are accepted at any Waggoner 
| station, which also affixes the plates 
(as soon as received, usually 24 hours 
|after the formalities have been com- 
| plied with. 

| The Waggoner time payment plan 
j}applies to all comers, whether or not 
|they buy other merchandise. After 
ithe time payment account is opened, 


however, the patron may acquire mer- 
chandise on the same basis. 

Announcement copy was placed by 
J. Stirling Getchell, Inc., which also 
handles the account of Socony-Vac- 
uum Oil Company, owner of the Wag- 
goner name. 


Dairy Products Appoints 


Agencies for Sealtest 
National Dairy Products Corpora- 
tion has retained McKee & Albright, 


Philadelphia, for publication adver- 
tising of Sealtest System Labora- 


tories, New York. J. Walter Thomp- 
son Co. has been appointed to handle 
the radio advertising. 

N. W. Ayer & Son, Inc., continues 
to handle advertising of 
Farms, general ice cream, and othe) 
divisions, 


TWO PIECES OF 
LEGISLATION IN 
1936 SPOTLIGHT 


Chicago, Dec. 31.—Advertisers bat- 
ted .500 in the legislative league dur- 
ing 1936. After being shocked by 
eleventh-hour passage of the Robin- 
son-Patman bill, they attained a be- 
lated victory when the Supreme 
Court upheld legality of fair trade 


Sheffield | 2¢tS passed by 16 states, making re 
sale price maintenance practicable. 
Another outstanding piece of leg- 
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islation of 1936 was the Social Secur- 
ity Act. Despite alleged flaws, mar- 
keteers generally believe that it is a 
constructive piece of legislation, tend- 
ing to expand purchasing power of 
the country. 


Advertising Tax Beaten 


The demand for new sources of 
revenue threatened to exercise a 
baleful influence on advertising in 
1936. Florida made an effort to de- 
clare itself in on advertising reve- 
nues through a documentary tax ap- 
plying to all legal documents. After 
a bitter fight by newspapers, the 
state supreme court held that adver- 
tising contracts are not subject to 
the tax. 

The courts invalidated part of the 
Iowa chain store tax by ruling 
against a graduated scale. The deci- 
sion was not wide-reaching, however, 
as oil chains had already divested 
themselves of Iowa retail holdings. 

KE. I. du Pont de Nemours & Co. 
sustained a crushing defeat when the 
Supreme Court held Cellophane is a 
generic name. The company is 
preparing to re-open the case. 


Commission Is Busy 


The Federal Trade Commission 
spent a busy year in censorship of 
advertising and methods of advertis- 
ers. Though the courts occasionally 
rebuked the F. T. C., that organiza- 
tion won more victories than it lost. 
It is now holding hearings under the 
intricate Robinson-Patman Act, 
passed at the behest of independent 
retailers. 

The F. T. C. caused excitement 
when it recently moved against au- 
tomobile and finance companies with 
the charge that they misrepresented 
interest rates on time payments, A 
Federal grand jury at Madison, Wis., 
operated on a much more lavish scale 
when it charged 23 major petroleum 
companies and many of their officers 
with violation of the Sherman anti- 
trust law. Three business papers 
were also named in the indictment. 

How laws interfere with marketing 
was exemplified by a 20 per cent con- 
fection tax adopted in Kentucky dur- 
ing 1936. The effect was to virtually 
eliminate that state as a market for 
Wrigley’s gum, in the opinion of that 
company. Wrigley cancelled all ad- 
vertising in the state. 

Another Supreme Court decision of 
1936 was that which invalidated the 
Agricultural Adjustment Act. Mother 
Nature took a hand in proceedings to 
insure purchasing power for the far- 
mer. Relatively low yields sent 
prices soaring for many farm prod- 
ucts. 

The Federal Trade Commission 
also wrote some history when it or- 
dered Goodyear Tire & Rubber Com- 
pany to “cease and desist” from al- 
leged discrimination between Sears, 
Roebuck & Co., and its own dealers. 

The public acted as judge of the 
California chain store tax, which was 
beaten in a referendum after a spir- 
ited campaign by the opposing fac- 
tions. 


NEW / /937 
SCOTCH STATIONERY 


IT FOLDS INTO AN ENVELOPE (SAVES 
COST OF ENVELOPE) AND IS USED FOR 
REPLY. . . WHAT MORE COULD YOU ASK? 


FOR LETTERS: Your 
letterhead on Scotch 
' Stationery becomes your 
letter, envelope, and 
business reply envelope. 
all in one. 


FOR ADVERTISING: Your 
advertising mail piece 
| makes a sale and there's 
an inquiry form and re- 
turn envelope in your 
prospect’s hand for im- 
mediate action. 


FOR ORDERS: Order 
blank and business reply 
envelope, all in one. Con- 
venient and different. 


Send for free sample 
. forms—use the coupon. 


SCOTCH STATIONERY CO. 
MERCHANDISE MART, CHICAGO, ILLINOIS 


Send us samples. . 


Name 


Address 
City... : ie eer 
“Reg. trade mark, fully protected by patents pending. 


Me ee ey 
Mee Se ESAS. 54 Re ay iat bg IO pian” , = 
. » é Ferre Se ? Wade Ber. a, 
$ Lae Fe Se Pine & a edi AE an - 
a dire 7 5 CN ae ! x a tee etka ta i, te Mane aes: | Ea 
fi ve “ " Oey Sete es 3 TO Sat es | ain, Wye we Ce nal Se ee 
A er “ * ‘i . oF pe Pe a rx ere a, « Ay 
: +e " pes, 8 ; . ee ap 6 J wide tie Ct ° ae ie ae ee” a # ~~ 
: : ae i aay any ¢ i ah ek i J Pe iy: ety Pg is amie. = # A a 
, ie eA iB pt al hee gle ry se i Cae ; ‘ie is 
| : ‘Sco § 5. ae gs le te’ ; a “ Bar ia o> fc ee » a 
4 Janu iii ; ; ah wersagar s Pie aa ae say RL oa hg ee oS SP eed) Liae 
- a , 
‘ ae = oe ‘ ON Soke Seen , 
. E he to cate yt F Wwe Be 
a sar ohne: aan Bee SP 
\- —_— , Briss ke 
| 0 ee 
_ , i 
9 Lee 
1- + r of 
—__—____——. ; ithe 
_ 4 
gre ott 
ri Tag 
‘ ay 
e a elie oe 
n — ,. 
} | eee os. 2S 
a t Ss 
» | 4 ms 
n W s 35 Chicag | ee a 
+i — service st * M 
| et . 
T S = 2! 
‘ 2 ‘ 
le - rs 
I! i 
n ’ 
Le : 
le 
an a 
a P 
saa ae iene 
Sy ee ao 3 . 
= * 4 : ii a 3 —— — 
— i agile Se os oo — eo 
A iach, ners.” am en i " eh 7 Saat leo 0 a xg 
— oh oe? s At = % ~~. Si . Bek, es St eae ee eS i ss m « 
— fo 2. Be TE itt a ee ee es SP i bt . =F 
—— Pe ag S, : Be alg ee tae dee ¥ so Sem iG Se ae Wein, Ear be a ' . as 
vay . (Seas oe ea oe le, Ne ater" eee an. ee te eth aa Pe aang ae a ae ae es ee a woes 
3 a 0 a ee i ae gps oe ee ames d is 9 emai | ee a ag tah Sage y phere Gee i. ae Mg ee se Sh | 
if —~ - eee . ee ‘ eee ete. meager ak aaa Me eats he ese ee tu 3 pi: aR : ay % be et ae ; A ii 
“8 ie ty Be i eke a i, ‘ it eg Ra RE ora ncaa a oe Re A me Way a a uae 
a oH : “ee ie en aS! “Camm een ear ae (eae PSs a eee ea a3 ae Pi ame neu eg 
: ae : Tao as Be hee eats” oe ok a Fat ei a sce ae ; PE RIES ‘ igh ie . \. \ ee 
‘ nese ie, E * ook a WER ee ern: ha i. e dis St ee. a + } ae 
i ’ g eas oo eae Ree et ee GAR » ee LPs 
& ye “a < ae fe SOAR aa ee hg i 5 <i E 45 ut hobs 
ie ae a : ‘ ; ae Ria Py aad ete, 8, Sees ng ae oat 
oF eg es e " Se ca bs 4 Ree ai as cit Pe a cies 
» @ e ay i Cae Me Saha: us iis Fs 
= . =" 0 (acme ” = ies 
B38 4 : © Mn. : ow og Po : a a 
as > ‘ ay Baa ees. ot q a: 3 , a * .- Paes 9p 
3 ie .¢ - Cie . oa es ys A ay : Mite Weiss 
mw a" J \ Ver a ey , “oy) era He hy te ie FES 
ad var Aj fete a ome eee eS eee Sey igen ie a Ree bl ; Mi iki! Foss Se te 
i [OO eae ae ‘ oe 3 irs, eM ok ah ee Bt ut: athe ru hes os 
eve eS i, a Roe <n ee pare ai y ‘ Piero WE De io ie aura c ana oe Par ed tise te 
| ae ee a BY fees fe > eles ae CE See f i i nk V7 OR ty ey ee a ; , Tyla eat aie poe te 
i 34 are ite, Ca Pie ene gs! eo it is ey otra Jadot Js PE Sr”. Creat Sea ee id Mao “re ia Se) 
Se eek Fo Se See see es Sees, 
i ME _ 4 i Peeks Sees an orks ha r td & See eee 3°“ ru, ae Rp 7 ie Rae eke ain ie ve, ig a seals 
P - m3 Bene fac i Tae Ss ° S Ps -* ge - a oe ays en ae i. i aa ae ee a? at ae 
. ae a: ee Ban cae Petes | I ge es fg ee eae 4 . ie PY 
. ae 4 ce ap it a * ‘ ar Cog ; 4 my ea rire alas 1 a Shier ars ne oe eit aiid 3 gree Ris 5 separa . ree a4 
ae i i. ia i eo ae ee BP et es Hoa es 7 a ag basal ie Fe ieee Pee a pen 
ew 3 4 o te ere Fy 24g ee ES Sa ae wo Tafiie Pe Ps eR oe wo Siren o ae Se = Bet ex ¢ AUF ae 
ae 4 ; eS! ‘ RS ae Re = ae ess bo Shia ak cn ig af? re Ad . MN ee 
, = _ 5 sp meee tu > me es Met! > RL, Sint lg PS TOA ea rene ap ila aan i! hs ets \ aie Se Rees 
. —— a ; " OS ae fina dt tS: ae sae on rs oasis ope cant iene he) a ee a a Paras 
a . : ? e "3 De ‘ ae ire > © hae a a pies + eng > on «, OPC maen igi 2A coleman eee? Praia teat aes hemes peat 
3 ¥ ¥ as pas = ie Petersen = 2 ms Gees aa 3 _®#. o; - 4 oe Cerne ee oy eee ies eX eater re 
. ie. wae MBO. ee Ae fe a eZ 2 St, Ae r ee: . gripe aeey oe Bt se a ge ee ae ie : 
- = * aa aa Bey. . i Pig) 7g * Pag vata Mute aE : * m fas Pioneer 1 a Mica ee a Nein OFS 
3 4 Se 4 —: i at + re 2 a gt - = : wey ; J ca le 
; a P --aceeee ta E i. Be jue ot — % 7 mal EL ee ial ag) +e bee 4 
’ x Ber Say bei sae A a, cates ae en ee eee a gaa, eee PS a et ee 
= : = ae a” (EE. ober a bo gear eer Bs Cet ee ih liana els rie eg 
y * % “iy Ree eee ag eS fae? rcs oe ae * gees, Ly ees vas art ete + e el 
” Re Ra 4! as oe ant “1 Ti oe Loz ier lt ee cg 4 7 Pat eae oe ai Fert? Saad Rote are 
6 6] Be ec. Maar © ee eae sae = Te ae ese LS VR oe semet pata 
; 4 = 3 a a3 Syl <i » ee Lf; -*s ieee Ba) es wee: Ae ee eS 1 ie ta 
# ocd a eed D Pi = ve iw; rg Bh SS ir Par <a te | pe cd 5. Fr ae a ute ee } i tr | 
2 4 Sas a oe ee ee st é ME os par em F; Py af 5 BREN Tee. ie hc Abe ee) mae > a a bare 
r ' me i Se a i ee ae eT see Ss ie, oo ne a poem it a 
d a ‘ Et ia EES +f ye eee ROE oe i hg: Roar gece : ap oy ; Ree 13." 
eS A hy ee —_— eed . tr eat ie Sat a, Ny Sa a CRETE » ee fos i as 
= ~y oa ae ae PS. as Beat: , Sa Shieh es Pe we te Se ena - ee. ae —— 
S ) ae oad ; Pe “<4 “=a oe ’ BMS Be aT = et Fa pa abo . in ok. ea a So ae onan 
’ . i eS. ee ie Ni Stee as we ee <<: aa t) x Sees | ioe ome 
aa Bey a a hal — os emer eS GS ae por. Crys oa oak 
.. “ si we wm a a « a . an i Se tres | 2 heel po ete Ce 7 oii | ele 
-_ ° oo P iy eS —_—_ =a ae = ae: Rg Bice: © ee a Se ce: 
 =& : ts ee : 3 a oe eae ae ae eee a ae 5 eae” Sia : | = y os 
-_ 3 ; ee < a i a ee or ta celal ee ie o | : 
ie eae Pa. E . , le ea a. : Be Pe ale i 2. <a VS io is 
4 4 bes 7am gs ey Be oe a re oe a ce ie PRS: . me RSS, « NE ) - | 
a ae Bes a ‘ . ——_— ’ a ee a ae a : rat de % ae : | 
. te sii a ae ‘ * oe — ‘ are ee by . seo ve. r | 
3 3 7 4 F % a Sec " 3 o f, ee Beh aS o ~ ay & 7 Pe ‘ a? s& ma oS ty ae ky 7 
_ ’ Pa, Shee 28k z es oe Bh. i i, of ; Fe. % af i. a * Ney 3 « igh a 
a 4 pete 2 ry = ge a ae ‘ x > aaa 4 -_ a bak . oo 7 y: 
4 We < = ; , ee oo See ne bi i ? oe “as . oie. Ser k Kad 
. Be a Bas Rd ee Bis tae Ai > 2 “FR a bs: a ee ANY = 
a > SEE CS al ? SS Se SAS > x : 
° : : FS % ; % é Bt : Re eS se 2 E. a i aN y Bee hat sett (cule 
4 e .: ‘ e: a i e te ee e ‘he » = == “a ’ a =x ; 7 =e ey a Ee) % . 
oe it = th i q * # ae R se , Sieh Meese vers (22° Zaaee 
ie ; | , isan 4 & ae x va ieee ¢ > ee ‘ . pate ae ‘Re | 
ee meer ort Pe ae e ' c dg 4 F a ae kes A SR «(ea 
oe wage — — — — pe NE a : 
4 oe eS ee Sane i ae -¢ F pee S = a Py, eg * * > ° SOE eee — bs med 
. F eee eo Pes a 4 : at fe a q 1 RN she age ree AY 
: + ‘> — oe ie SP aU te la oa : Ss ee tore J ay aie os oe 7, " . “ om : r ¥ tq ae fear chi eae a ate 
i, m 4 Daal Sa See. “ae a 4 gh ae 7 Ye > ae ee 7 a se i gre | oe 4 
Ss — ad RES aN a i cc. 2 a i, See. — ar aly 
‘Be RS: . ee os Sate Rae > . be aaa ‘ Ess oe pee > : a os Fy + ES ms a a 3 
bes ik . ee: ae eee rs eee Dele oe ee Pei Lie” Re rm, Sa a Sa 4 
——— os : sone a a a ee = * 4 ‘ a Seti aise * aS ei hy, 
—— eG rs : a oo ie 2a ae ree, eae eas Ul ie + 4, 
——— wie, . ee : Bo sie ee aes ee , ait, EES OS . oar ee  - e 
ol . . ee 4 ona AN tt ee , aoe, : “ Way ayaa oO Re * i : M5 ee Me ee, yA Tee 
. a 3 3 Sach alge aa ark i : 7 ig 3 Bes, are ” os “ Nias Asieea ~ ay M i 
e = 2 eg a Soe aes :  - a Nie % . ak ore a viele 5 
—- © ee SO ae ; ha See dae cca; F ye a Pa 3 a me. ss eee { oil gaa iy ec . ae > dail an 
i oe oe . ye Sy pial sc ite, 2 ee = SS . { = Arc) er fe i 
—s ‘3 7 Dee ie, Ale cie ee Le Fie eae . Mek 5 . : (|. Gk ead ee er nif i 
)~ i oe ? a Rigor. Bi Sea cen wee 204 F : - ’ . Rs i, ' * Ad Ue Wes ae 
ce oS ae : Be soe ; pe a ot Be s, — . — 5 ; if ee nee tay 
we ‘iia i P 7 Spits aio) ae > ee a oN _ i : _ ag ss + Bemr : ‘ ge ie pean. 
aan ie . eS ae. - | sil — TR Sa ne: ee es eee oi ¥ ee : Ze 3a ne Bets at : 
oS ae 4 si soit sei ee J a — ee. ~ 23a = ae BS | x cee F pian te. ee gee ae , ee re ? ae oa 
de Ae es e Bic. ; 7 Tae at es i He — ir ares a oae —— Ea A ht Saeeene Gt Sie eae 
eee Bs oe BP te oS Be Tee 4 Ps os ae ; 2 ee a oe eR g E> ‘add wa oS a ol (ee. ae 
Behe ame ec ae Menem i OG soe on Ses ; ‘Se oe j a? rel ie). asd ba . : SS pdm de see hy At 
bat 2 yn err PS, cypic eh 7 ‘ ek RS ae 4 a a ea Sie tic ae ow RS * ; at. apenas ne; : eae ae 
eat — sd so pi = H see eae te q TO Cee oe ae hae an 2 ee 8S * emis. >” eda Be Pex $ it, eae 1S ae i: Hal ier 
4 2 aa, On — rue ai gat ee Ey aks b Se See . i ar ee “ ( ia ee ie i eae " 
— oe ose ae. * Stee ia 
Bir me : Ne ae a 4 es Pe ee eee . eae ng ine Kt Bae ee A SiN: <“— ck i ae > Je ee ee: 
< es Bey “e : — AGRE Soe Pee gee Sories ete eee ‘i Ae re ee — “ * ee Be de® ans ee acon attra 4 4 
: : ES ar $ ; eee eet pee ae 3h Sees Fae 7 ett 2a He ah ele ee: 
‘ 2 4 5 Raheny it aah 3 eee i P ‘ Bee Pi ea a > = ee er”, ie ‘>, | 
: mn mie ian cae eee a a Ta eae fete * tL ste, | 7 
yi $ = rae 4 eB See a ee a e Bi. j _ ‘ae ig See a ‘s en F; ? Re ee la ica a» my - 
's . ” oe el - [a eee Sic ae Pi ie Wee 
abate a Z 7 — rae ‘ * —— ‘a 4 e: é . = i ers. ek pics k WN is ks 
east re ‘ en eee ; one eee 7 hes > 7 i . bit Ji mi ee * gis es. ie cae eee * tae en ae 
or ail : <5 : Se ee oka Sige. Seis mids SPER, a A cal cee eaters ; oa ee 
‘ 4 Bee i Batt oe ay GRA WED oh rae ee TR ns osc a pes z oe ee is ae » $ et i . 4 Ee : ep on a 4 ¥ es 
y ie ia? a % é ad lh ae ian + eu joe ase ; ae ACES ® x ex eee ie * 5 i ‘ <a a 
o i is ‘ LOR 38 oe es eke e : d < = gi oe " ‘ BE Se f 
eee Bi can ae me. bd try Sa ree ba bk narety? % 3 Ore aetae ee Safe ~: . no) 4 
is eS ae Be see sae etn ee ae ee “Fae BS Lt : “ ef 4 Re rook! oy 124 gi ee Zs oe te ae 
r Pee Pte 2 =r Alp Abies <4 ca, et a es .. - ae prs et ey cus ca tt Bet ae ae Ad ae 
ak i = . ; ; eee ps)! ae Se *s — : ise (Sas a 3 Pese s nae 
" aa 3, pale ae) mr hess Be: tet ey a Pee 3 Seanad sae 2 8, fa Fok . 3 i woe ee. a 
: : SOAS Ne ees. meets ¢ ee: oh eae Se eel at re 7 ae ae aS ae ck bau 
; x ae sat: veo } Ryo *. ee shes «aa Fe eae ty scies A na ‘ef Rll be ice z are aein. ny 
eae ‘ Jee, J . —- eC  ——  —— : % Re a aS Ss panagee 
F oar okt O28 Bae: oe a ee ee Tee Oe ee ‘ sis = : ‘2 a. ar ee iS are — : a ae ae oe 
Sheree t Bs “ef — = ae: ee edie Lee ie tile eal s ag ea q . rs, . . 5 l ap iae we Be 785 kel 
y —————— Oe —ee, Je le, , eo “3 ~~ a ree eee 
ere ee 3 pai ae Ay ae ee ne ee Ae a Fe + . ia ‘ i F mk . " a - ors 
2) hae ats ae cicla Re —_ Gotten ait J . Sg, em a ae ‘g are —_. ig < ne > tee. . Nee P aaltd 2 : ie Spa 
ae i: ier ee ee ee ee vr — he eae ~~ ee 
ot Bye . 7 - ‘ is al Bs cs er. “ f _ x 4 ‘ % fee 
ee \o~ ie + a. 2 ay FS — ams” % 7 ae ao. Sa ee ’ *¢ ipa sea uihe clk ee eS, Cee 
¥ Bey yuu = ri “ye a i  . > ie ie SP Mek. "aire oak Sie ae ee" 
sg Tes Se ee util Cap ea Bap sd IT re : ve 7 oa A a Tae er : “ 3 ee FS» ng AOE, 
aa he ae e ‘ PSS NENG Te eR ee se : A 4 a4 . * get > wR ¥A Dg LR: A i ote ik 
Tame ities Ry tie a Cee ‘ ye Be —. —— . : as ge ae dia <li 
Bs Salis a pope eck ‘as See a ee Pere ok e 4 ee aa ones me. ee a Be ta 'S @ . iat 7 ee oe BAY Nie 
1 . PS es ee ee ee OR, ae J te oes ae ey. | ee a - ¥ eee _ Ree te ; tie ae, ae 8, eee she ali 
: i Sa ‘ 2 4 & es - x a oe jf: Aes ees sea, ene -) ia co a Ae, ou an Pn ae ae ran ~~ os 
‘ ie SPS e atte stg ee. “Ts Pf, SR “Se aa Ye . e lle ae : i: eee Sapte scl el ait, Rx ae 
: Pe: i ; oo Die oe: me a Rn Saieae =v Poa a, vs le a siet ep k sch Sen a oe a . 
ae fis ee ee ; : Sk alls ae ee 6. Gee! og aba ae, el : 
oe Ssetian ais ey ? en, - Cea vies BY me fee a. : 5 i ie. . 
s He ey eee 5 ult Gaba ae ee at = Re 4 ee 4 es ‘ht Beep. all ees? ch “ 
‘ee Sora ' ie BY i a he ne me oe i a nites a? t f 
‘ ra oe mas F ee Pa eee ae re a he * 2" oS ae ’ ~ aerate 
Cea ee ee ; 2 . ae v3 eae. ® he he ere = a ht ee ys ae a x en 
er * $3. oa teen eae ete? Pesce Pi Sear es te oa . a ae Po 7 ts Tes 
pet eens ala (ote ree ye ‘ ee rare n % sere * a a,” ea F, Pa ae, eat 
i tae sa ic - ‘f os af a FAA aS ; : iM é : : 3 i Bt 
» Sees ; Oe Eee ee A = Reale ara 7 : : Ls a st a 
en eas cae eh pa Sg SER Peer t oe ; ea’ fF Ly RS ee 
genet av Boa toe aot oct th Js Saad Pe # « vacua? = oe a PS giles cl J ii 
this eee ies ina a ok oe aa aoa, — ae : . .. 2 ap ha : 
Wats . Ve oak ma Ral ees pail ota MS a i ee eee cee Met as 
P en oe. a oy ene pet, ee ice ame ue Bg ; Se oe IBS x Cage Baas ran 
ee Fi asi eae ok aE S53 ae : : if Ray ba F rr . "4 ge P Si eek ae 
ee Eo ategtee Swe in ¥ Sal a: Nb 2 et ei ie wa ot - ee a : a Fs BF ae . -y " 
oo * (ere a Ni a in es: ee oe Bane hogs Sah ye A ii - Ss ae ee? . : "5 
— - MO AS se 4 a eee a: ee ae i” a E y a Abe 
cor \ ee ER ME Pete pss gee a ae ee ae : a ae a ae 5 P >. eG * ia ee am ht 
a’ TR cpt peered : 7 " AS an a + a : =e oe ole ee me pa % , y ; ey pe ee 
to Ce ae i a Lite, Fo a hath soma Be abit. Bi i eee a a gee pee 2 oe ae ' <a San 
tae eae: a Be a gl ) eae 7 = ieee eer roe : ee , ch eT at Se i os 
i : ks he Es bz x oe Ae ce yt al i ite 7 ‘ aire tag # gee > ean ~ ee # 4 is, S| eta ae nh : 
n 4 ottnggeeeae hy ae yeaa rc pe NP. fo we i : % C—O Pa Sed ont ect. ee cis 
Pee: eae ce A 3 So Gee sear \ anf 2 ROE a aa ao Ror. 2 ii te — } Seeennee a ee e eae 7 Alig * “ir * 
é fo ie Se ass ee. 8 oa ee Le hs OF nea. . Fil e « all ’ — (Sree ial, «Sek F eos, eee ee ey eal 
, , 2) Ee <r See ae ee ee aaa — se el aa a a RR ee RE: ea ere Pade sae 
rs - 3 ees cee o- Bs a ee > 3s ©, a ae & m) i Lae gh aoe phe "A iad a ain #5iy; * vou roe Nee ; * ae a bar babii Rigo att 7 : aed nae ay 
‘ Braye ke meee: tk oe Se eis’ 7 Cane 2 ack : >. ¥ - si mice: wey : 2 ee —. th ol 
d Pe ae See ee cee ge es acl ier Jee - ee a " ; eae 
n Se cceregs sy! See mee a. dl oo f “ee i Byer 
eras a ee i Lee ee Fee gt ith: nn . eo oi. ae a 
Be : 2 SS ae Poke ee oe ee aan - Seg Ss 3 a & ” 7 ‘ oe BP + ‘ a 
Se ee = oy * ake a Ro —— take ees. SS ll a , oat. es 4 ‘. 
18 ee ; Pe moe 4 bo a ee — Do. iia ae if sae ¥ 
b E et RS a ME p :_i ay rr i a — * er eS ‘ ‘ 
aa r aa oes Re wi ai Bis ma tS : pe te ‘ - ws a ba 3 oC 2 - 
ee as eS oes Bae) eg) yaad 4 ae : oy 7 7 aan 4 
bugil ss ae aes ee tS a ae neo it a * P ee na” 
¢ a : aes aes fe ans ear: vay #. pee . 3 ms Pi Age 7 S ae Lat AY Sa’ 3 a - i - aalil me ae i 
pis ms we: i Se Beate oe Mig. = Saver oa 7 ee 86 
rR Be ™S, me Chee oe. Ye ey Pigg! he PE : - ae on in i ’ 
roe ae Be a vs eS +) HEE x ae <a See ee? 5 * hae, F ee Sate SSS WS bose eo % wie, i, *.3) ag ae 2, 7, Sea E 
a ag 3a MR Me ky ale ‘Rar eee ee ei ae . er A i BS Be 35° e Sarees fe ee - 
— a a of . 3 aes a og a "ae ae 8 oa ee fe Soop, 4 ae. Sheree . 7 — le ; Y 
a . ee Wie Te oo \ aes gure gee ee ceo ‘a : , - i ms 
e — a ig ee Se a é es 2 : : ey aor. py ee ae . 6 ae e sus < 
aa a 0 ME Se ee Se was i ; ee ade 6 et Za: hes c..  —nne ced - ¢ ee Soe ae BS 
“ 4 ry Be Sy (3 i eK > eT - ae : Boi) len were g MED pS aS bs : =. ies B or eae 
: aa j ¢ Beng ee sak ae Bie. 2 ee, sale eek # a a eocreomeaoee } a oa ee i ra aes : ¢ @ . bi ‘ \ vy ° 
Re a , Be ce eae. BIST ie cence pee ae eight) Segily Et 4. SAM i eer a . Bars pee er ik <Sie —_ if EG 
r 5 oo 1 a Sosy Ne ie re eee, ae ee Pehis ee emi aca ee SEO VE eee - Sees Vee Bs Ai 86h “e y) Za ; 
Se as ge a Oe ae Xo bai 5 ea te Renita hae, ee ee OS ER . ‘ es N Z 
, a Ty oie aE as “ae igs Nemec Or tar Mena, po ee Cae Ta NMI Se cs cigek sg to EM RA ee 8 ee ae : ce EZ 
eg ig ae Re ‘4 eeoet a Soe , Cis abe is Big, See F ey seid im Ks et a A\ ze ate 
BR Saree Hees Pree oa \ 5 Se Se ist ee ee ee oe a, ee e: . Oy ; 
ee ? ee Bie reo te. ee a4 ER A ioe ee Se oes Saiae NER \ , 
-.. a kre MGR vee ees. : ee ales aad oe baamet eS eh ; vw N\A 
= aS ee ete: eer at. a tne oe ae sant Sore aa A Ses 4 “Ee . : 
ae ee “Tipeeeren Gees ors ee ee eae ZY ea: Ti Oe OE : ee 
ee tae” eae feos ae st a a ie oe: ae kc Mie ‘ Za 
a = Se ya i Ses. ae ae ae" Ay ae ae BE 
— 4 ‘ ee Pe Vee 2 i ome cara cae. ae ee ae ae bial ¢ ke 
2 Le BS aris cag ee Asad oe re Oe Bo > ee boot cake i LEE 
a a Sige : ghee ei Rg a Bl, hs med ee Se PR ret SR ig SLL 
“ae Se oe Ae Sees, % mak cee eee ee aes M2 ee Y “e} C722 
rae 2 Brg ae aie ee See = op ae Bitar = te = re oe tee pe a ¥ LZ 
ay a ae ee a oe a a es ae me << 2A 
: ee ae ee Re x: pies ai. ee ae 7 
Seale : ce gt es ~ ail tas oe ae? BRED Ra Bie te he Sit ct eee 
¥ r = | 3 Rs 2, toe, BP ee Rea’ eg ee pi ss 5: ae a 
. Pes: oe ie ss eee eS hee ee nts Tigee Soe ee ; 
Biwi ny 2 & ce get as ait ye: a ee ab a a ao am oe 
4 | . $3 ee Peoria She Ole SP eee Se a aca Bre Roth. Wee om ae —_-—— — 
an bee 3a Gees A wv me ae SF ee yuan peu isc Be Gyr) eee Bs, vaste i‘ mee ea ON veratrine 
q ae a ee ee ‘ bs <— y eae 2 ite Ee Re eee eS tho ae & ee ‘ oe os — ee oe Rite 
i ; ot, ok teens ex “a = Le Be aD, BP ie een rere Ser LE ew Ga nace 
7 i - i Kc on ad fies: ee eae es 2 ai Se ow ie oe as 5 Me Mies 4 ss er ae 4: eae i Ne alee a, ane ig thy Bie ‘ 
eras Si Gee ee par ae x ; Sica : ere Seg Kn gee : he is ss EP eae Wes og Dh ieee monies a, ens os 1 
3 ee ges ol age ERs. Fey Pa PX a3 3 ers Bs igs OO Aes Maries Cth ee cogs Rata Sy pre gan Seg ah oe 
oe sa. ar APO: rs a ae. Soe ea Se CL Fae EE 
= moa ee ee tee o> aS Poe ao ee hs ak ays ee, Beets + OS Ss . “> i ati seeeeses 
4 ss Ne ae Vigt hl ea cee. eae eee ee — 
: ; Rae teem dS Selah Ses Be ys Pe ee 6 oe Sa net Sen ee “Ex: , 
s Ge ~ sags ot Oe es Spee ae ge AOR Me cS ee “s" 
: ieee oe: Pe 
: . af 
j ek ee Se i 
2 ae Be Poe : , ~ mt. 
ep Meats eat os S ~ Set - 
ae ar at abe Y) “ a ie Peps este Paka 3. 
=i pee a: i yee) oe ; Wes het ‘i ow. aT ow ce 
ET ae ee eo oat ete, eee ae ; es BG 
po > oe yoru er ee *. eu a SOE ecw, fs 3 pape EEN De ey ies : means Fy 
a 2. 9 ae 2 lhe cs, WN ee 7 er bee ee meget de ee ae Ale TK et tae . = are ee” 
Primes eae she ee. ee Swe eet ay SG aie eet ea es Si EEN | ce ae 
BE isp ey TRIN CAS: Sota a pie ea ae AvCE ET Rees SEES pee ge ee cs Se 
ete? 2 Sf Sipipaees ome a ys: Career ie gee Paes i SRR eS a aes Ante ease, Eig eg yaa bP ha ant de ts COR as SF A ely 2 La Pe Pa a7 Sg 
ne ae Le Waa « Bagh an ae eee Bee x sank ee ey Meee fe oe yt ho sen Aes eh. Ritts eae pees: ae alee ae ae a ata ee i ari F ‘ve Pye Fz 
aM Ae ae ne Te ta! fas ioe ar a ee aK eR MENTE fcr, See Pa en ae ence eeg aa Se eS nie Se Lhe Mae a bos Oke ts hei Fede es, omnes WA ts : 
x 4 | Bae Se. eas x PAE rhe, eg ea ee ioe Cea fF 4 oy ae «pera Bigh oe ete pe a Fal Sup 4 th Sk Oy Baas ike Salas Ee pears ace eg Fi) fc TOP aig ieee BE ae Hi » te ad 
¢ f Ms ie apr et ates: ae ais eee Se BRL Yc oor ee ee ee ce eae”, Teen ae ie Tat Ate ca ; Bi ate Pay aes" ary. Page asi ad Galil ce or = : ee eee e 
Br Sapes pe Sra hog Spel oon e vginnen ay ee “aS US a ee Pe: Gietals ; ey, AG Spee Sere ak! ee: siete 9 fees ROE ie pee AG Serr cag AS 18 noe ol TUNG phot cy Bagi hias ies po » Le 
ore Sag n pete se ea gee Pecans tee fe ee a reece ae OE, ie rs ie ee LT ei ARE CA ee ees Oe vr te oe de ge ee ate ; 2 alec vi whee ey bs Pen Ae ‘ 
. Ss eee oar aa tek Pye mS NM aR, Nes Ue Mee hari on ae ee ns, Me ee, fons, ee Betyg Mo eae Aas as ach ee ee er Te DNs ei Ma Ly a a ae: 
Me GAO a o-. X otc pM ET os OS ee Age POOR GED ENE oy J cee ep Oks Rn OM hee ees ee SEE Seta eee its 
-* Aad cae 8 aa Ree 2a op ee Nae oe Ma reel sores Sa aii 
= PE ag NE othe SNS Dien a Cae 


10 


ADVERTISING AGE 


ee 
‘ 


January 4, 1937 


With the anniversary celebration | 
underway this past year it was de- 
cided to do something more elab- 
orate and W. P. Paepcke, president 
of the corporation, conceived the idea 
of distributing the special Atlas. 


318-PAGE ATLAS 


MAINTENANCE OF 


IS ANNIVERSARY 
PROMOTION GIFT 


Chicago, Dec. -Giving an un- 
usually permanent and useful back- 
ground to a promotion effort, Con- 
tainer Corporation of America, Chi- 
cago, climaxed its 10th anniversary 
celebration with distribution of an 
elaborate Atlas of the World to ap- 
proximately 5,000 clients. 

The Atlas itself, published for the 
Corporation by Rand McNally & 
Company, has a number of unique 
arrangement and_ illustration fea- 
tures and cleverly weaves an institu- 
tional story into its makeup. 

The corporation points out in the 
introduction that an Atlas also was 
published for its friends 25 years 
ago by two companies to which the 
corporation traces its origin. 


30.- 


For Special Occasion 


Since the corportion was formed 
in 1926, calendars or some similar 
token have been distributed annually 
to clients at the holiday season. 


PRICES FLAYED 


A short introduction describing the | 
corporation and details of container 
production with photographic illus- | BY MACY EXPERT 
trations is the only direct promotion 
in the 318-page volume. Ss 

In producing the Atlas, Egbert Mil- | 
ler was employed for special art | 
work and the latest Rand McNally & | 


Chicago, Dec. 29.—A _ spirited at- 
tack on legislation to legalize price 


Company edition was used with spe-| maintenance was made before the 
cial revisions of copy and typogra-| National Association of Marketing 
phy. Teachers today by Q._ Forrest 

Emphasis was laid on information | Walker, of R. H. Macy & Co., New 
about individual states with elabor-| York. The teachers, holding their 


ate illustrations for each of these | last meeting before their association 
carried through, stressing pictorially | is absorbed by the 
the major state industries. |ing Society, appeared to be deeply 

Mr. Paepcke, C. F. Strodel, sales| impressed by Mr. Walker's argu- 
research and advertising manager, E.| ments and his plea that the feet of 
A. Throckmorton, sales promotion | | marketing students be set on the 
manager, and Egbert Jacobson, art “right path.” 
director, guided development of the Mr. Walker asserted that most of 
Atlas, the state fair trade acts were passed 
before foes of price maintenance had 
|a chance to oppose them, but he pre- 
dicted stern opposition in the next 
| Congress to any national price main- 
tenance measure presented. 

This morning’s session of the 
N. A. M. T. was devoted exclusively 
2 h_-e- with the Price Problem,” 
. Stevens, former member of 


Radioaids Moves 


Radioaids, Inc., Hollywood tran-| 
scription company, has moved to 1589 | 
Cross-Roads of the World, new mer- 
chandising mart and shopping cen- 
ter. The company will inaugurate a | 
new department for producing cus- 
tom-built radio transcriptions. . Be 


American Market- | 


1933 


lines in 1936. 
its 5 editions, 


. from a 


L/NES OF COMMERCIAL 
ADVERTISING 


211461 


190284 


171344 
‘LINES AT _ 
ALL-EDITION 
RATE 


161994 


130450 - 


TRADE-MARK DOES HEAVY DUTY 


MELLOW - DELICIOUS -APPETIZIN 


AGED! 
BITTERS 


In this new C. W. Abbott & Co. bar display, the Abbott Man goes into action 
pouring bitters into a cocktail glass. 


the Federal Trade Commission, dis- 
cussing “‘Federal Price Legislation,’ 
and E. T. Grether, University 
California, outlining the course 


ceeds in providing “Fifth Avenue 

’| prices to a Third Avenue clientele.” 
| . 

of There are so many different types 


of | of retail outlets, he contended, each 


price legislation in that pioneering | catering to a different class in a 
state. | different way, that any attempt to 
Interpretation of Law maintain prices immediately alien- 
|}ates a segment of the market. 
Mr. Stevens, interpreting the Rob- | Mr. Walker 


asserted that the re- 
tailers who secured passage of fair 
trade acts in 16 states represent only 
5 per cent of the number of stores 
and 5 per cent of the total retail 
volume of the United States. Farm- 
ers and labor are already united 
against price maintenance legisla- 


inson-Patman Act in the light of his | 
own experience as a member of the 
F. T. C., took the view that the pro- 
vision that any special offers must 
be made available to competing re- 
tailers on approximately equal terms 
means that while the offer must be 


1934 1935 


PROGRESSIVE FARMER 
LINAGE GOES UP! 


With a gain of 117,602 lines, or 125°, 1936 over 1933, Progressive Farmer leads 
all farm monthlies except one in linage gained during this 3-year period. And in 
each of the last three years Progressive Farmer has ranked among the first four farm 
monthlies in linage carried. 


1936 


70000 


made to all at the same time, appli- 
cation may be staggered to suit the 
convenience of the manufacturer. 

He pointed out that there is con- 
siderable difference of opinion as to 
the desirability of price maintenance, 
the Federal Trade Commission first 
recommending such legislation, then 
rejecting it. In the same way, he 
said, the Chamber of Commerce of 
the United States found an _ over- 
whelming majority of its members 
for price maintenance laws on a first 
poll, and only a slight majority fav- 
oring it on a second. 

Mr. Stevens asserted that the Rob- 
inson-Patman Act has already re- 


sulted in a diminution of mentions of | 


national brands in chain store 
vertising. He concluded with 
statement that a thorough study 
price maintenance should be 
looking toward establishment 
national policy. 


ad- 
the 
of | 
made 
of a 


Stake of Retailers 


tion, he said, predicting that consu- 
mers will add their voice as soon as 
they realize its significance to their 
pocketbooks. 


Demands a Definition 


The Macy executive asserted that 
no definition has ever been made of 
“loss leaders.” 

“A leader should lead,’ 
mented satirically, 
it doesn’t.” 

He defied 


he com- 
“but many times 


anyone to prove that 
there is any relation between cut 
prices of nationally advertised 
brands and the price tags of other 


articles in any retail stock. There 
| is no more loss in a loss leader, he 
continued, than there is in an ad- 
| vertisement inserted in a publication 
| or used on the radio. Furthermore, 
he contended, no one has ever 
| proved that excessive use has been 


| made of loss leaders in retail mer- 


| chandising. 
“Distribution,” 


he charged in clos- 


a i lM annem NS ANS RINE 


In the three years since 1933— its first full year as a monthly farm-and-home maga- 
zine—Progressive Farmer's linage lead over the second Southwide medium has sky- 
rocketed ... from a 1933 lead of 1,500 lines at the all-edition rate to over 23,000 


to a total lead of over 63,000 lines in 1936. 


total 1933 lead of 22,000 lines, based on the average of 


Progressive Farmer 


and Southern Ruralist 


Birmingham Raleigh Memphis Dallas 
250 Park Avenue, New York Daily News Bldg., Chicago 


More than 930,000 A. B. C. Net Paid With 
Rates Based on a Guarantee of 850,000 


“IN THE SOUTH, IT’S PROGRESSIVE FARMER” | |. citeees, KEENEY rusLisuina, compan 


The Macy vert, i ie 4 : ‘ : 

RPh fz ‘ expert, in lieu on the | ing, “has been discovered as the last 
shly academic Ww s se | 4 ; asi ee 
Biily a uc viewpoints of those | reat field of political exploitation. 

who preceded him on the program, 

proceeded to tear the theory of price- 

maintenance to shreds. He argued Wallace to “Elks” 

that retailers have as great a stake | 

‘ ae ‘ M. R. Wallace, formerly in the 

in the distribution system as oma | Re he a ree ae a 
Seabees aid z ” | Western office of Good Housekeeping. 

manufacturer anc quoted a famous| New York, has joined the Western 

merchandiser as saying that any | office of The Elks Magazine, New 
price-maintenance law merely suc-| York. He will be located in Chicago. 


CONDITIONING 


-HEADQUARTERS 


——_ | 


CY) Effective coverage in this Important Dual Market 
. two monthly papers which have the greatest 


subscriber audience in air conditioning. Come to 
@ Residential 
Air Conditioning 


“Headquarters” for complete market and media data. 
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ERE come Mr. and Mrs. Diamond 


yo Market with seven billion dollars of 

— new money ready to spend. 

ng Their buying ardour is not dampened by a 

Bd desk-full of “please remit’ notices. Their 

pont current bills and deterred-payment obliga- 

— tions are met promptly when due. Their 

‘ss credit 1s tops.* 

clos- 

Hay: And because the members of the Diamond 
Market are solvent... because they have a 
Hair for sound management . . . they’re far 

ping ; better-than-average customers. For they 

“i 


are not only willing to buy... they have the 


icago. 


means to buy whatever they want. 


Phe American Magazine is taken into 
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eot | This Year the Diamond Market Has 7 Billion Dollars More to Spend 


more than 2,100,000 of these Diamond Mar- 
ket homes each month because it contains 
the kind of features, articles and_ fiction 
that appeals to straight-thinking men and 
women everywhere. 

They appreciate its broad editorial policy 
... are interested in the nation-wide move- 
. the War on Crime 


(1935), the Drive Safely Campaign (1936), 


ments it initiates 


and other features of equal importance. 


Today, more than ever before, The Amer- 
ican Magazine is the national monthly mag- 
azine of the better American families... and 
an important part of the advertising pro- 


grams of the nation’s leading manufacturers. 


American Magazine 


JAW (20007 
“THE MOO 


HIGH 
INCOMES 


MEDIUM 
INCOMES 


INCOMES 


CONCENTRATE ON THE DIAMOND MARKET 


... the heavy buyers of Branded Merchandise 


The American Magazine audience is like a dia 
mond in shape and value. Extending from top to 
bottom of the national income triangle, it is wide 
in the middle where sales are greatest; tapers 
at the top where there are fewer people; tapers 
at the bottom where selectivity is all-important 
because there is a decreasing market for most 
nationally advertised products. It is a profitable 
market throughout—a concentrated market of 
consumers who buy free/y and pay promptly. 


*( Retail Credit Bureaus in thirty-one key cities report 8 out of 
10 American Magazine subscribers with charge accounts enjoy 
the highest credit rating. 1 copy of this study sent on request.) 


ANY E Largest 25¢ General Magazine in the World - Average Circulation More Than 2,100,000 


— ; THI CROWELL 


PUBLISHING COMPANY, 250 Park Avenue, New York. Publishers of; COLLIER’S .. WOMAN’S HOME COMPANION .. THE AMERICAN MAGAZINE .. THE COUNTRY HOME 


Copyright 1937, The Crowell Publishing Co 
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The Battle of the Oranges 


The twenty-six year advertising 
campaign of the California Fruit 
Growers’ Exchange has made this a 
nation of orange-juice drinkers. This 
advertising has long been considered 
the classic example of what a whole 
industry can do, through consistent, 
constructive promotion of a sound 
idea, to change living habits and 
build new of the service 
available through an advertised prod- 
uct. 

Looking at the situation from this 
angle, it seems unfortunate that the 
exchange should have been drawn 
into a competitive battle with the 
Florida Citrus Commission. The lat- 
ter, a newcomer to the ranks of ad- 
vertisers, has been doing its best to 
capture a part of the market already 
created, and, of course, to win new 
consumers for all producers’ of 
oranges. But it made the mistake 
of using a competitive angle in its 
appeal for public favor. 

Now, as the result of Florida claim- 
ing juice” and California 
countering with “more Vitamin C,” 
and insisting that Florida be named 
in this comparative copy, the two 
groups seem to be more concerned 
with taking pot-shots at each other 
than in selling the public on the 
value of oranges in general and their 
own varieties in particular. 

As W. B. Geissinger, able adver- 
tising manager of the California 
Fruit Growers’ Exchange, said in his 
statement to ADVERTISING AGE, pub- 
lished in the December 28 _ issue, 
“Sunkist deplores any 
competitive 


concepts 


“more 


comparative, 


advertising as unsound | 


rent advertising of his organization 
on the ground that it must protect 
the position which it has won as the 
result of years of unremitting adver- 
tising effort and the expenditure of 
millions of dollars. 

This is a situation in which the 
media are directly and vitally con- 
cerned. Most of the newspapers and 
magazines which have been offered 
the Sunkist copy in which Florida 
oranges are mentioned by name have 
declined to use it. In the case of 
magazines, it has been changed in 
some instances to substitute ‘other’ 
for “Florida,” and with this change 
has been accepted. 

The Battle of the Oranges illus- 
trates again the importance of the 
program of self-regulation which Ap- 
VERTISING AGE has been advocating 
for years. A bureau in which adver- 
tisers, agencies and publishers were 
represented, and which would pass 
on the acceptability of the copy of- 
fered by both organizations, would 
iron out the difficulties immediately, 
would cause both advertisers to re- 
turn to a more constructive type of 
promotion, and would enable media 
to act as a unit in accepting or de- 
clining copy of a questionable char- 
acter. 


Let us hope that the difficulties 
which have been presented so dra- 


matically in this controversial situa- 
tion will lead to steps being taken 
promptly in the direction of a pro- 
gram of self-regulation participated 
in by all of the interests concerned. 
It should have been done in 1936, and 
it remains the most important single 


and wasteful,” but defends the cur-| task for advertising in 1937. 


More and Better Advertising 


The numerous comments of lead-| 1936 and previous years. 


ing national advertisers presented in | 
this issue of Apverrisinc AGe, the 
and Num- 
substantially larger | 
volume of advertising this year than | 
in 1986. Improved pros- 
pects, with the assurance that adver- 
influence 
expenditures, 
greater promotional 
have been planned. 
While publishers, 
agencies and others whose business 


Annual Forecast Review 


ber, assure a 
business 
can increased con- 
justify the 
efforts 


tising 
sumer 


cheering to 


success depends upon the mainte- 


nance of advertising volume, the out-| messages for 


| 


New ideas and new methods, which 
have been developing steadily in re- 
cent years, will be called on for still 
further improvement to make gure 
that advertising dollars continue to 
have opportunity for profitable use. 
Success can be assured only by the 
employment of the best advertising 
ideas that can be produced by adver- 


which | tising men working under full pres- 


sure, 

Business will be easier to get this 
year than last. Advertising, compet- 
ing with an increased volume of sales 
attention, must have 


look for 1937 represents a real chal-| more of the dynamic quality which 
nee ae el P 
lenge to advertising ability. Increased| moves readers and listeners to ac- 


volume will mean little unless adver- 
tising itself is better, more powerful 


There must be no let-down in 
the drive for better and more produc- 


tion. 


and more productive than it was in| tive advertising. 


SERVICE BEYOND THE COUNTER | 


were. ae 


OME EE DY SER 


bs 


"Will you have the postman shout ‘Surprise’ when he delivers this?" 


—Collier’s 


Comment Rolls 
In on Wheels 


To the Editor: You may or may 
not have noticed the current copy of 
Liggett & Myers Tobacco Company 
on Chesterfield cigarettes in which 
the young lady togged in a snow suit 
stands silhouetted on a snow bank 
n front of an airplane. 

The plane, you may have further 
noticed, is equipped with wheels. 
How come? In the winter, particu- 
larly when there is snow on the 
ground, airplanes are equipped with 
snow skis. 

J. L. Foose, 
Dayton, O. 


.s ¥ 


Vitamin A Is 
One for Growth 


To the Editor: I wish you'd let 
me know the results Box 941 got 
from that six bucks he blew for his 
“position-wanted” ad. ; 

My feeling is that, for one prospec- 
tive employer favorably attracted by 
it, 99 were antagonized. Luckily, I 
don’t have to worry personally, be- 
cause our agency is in Philadelphia, 
which place he has already out- 
grown in 18 months since college. 
New York, whoopee and egad, is the 
place for him, and no way stations 
need apply. 

He may well have a lot on the ball, 
but the average hard-working execu- 
tive in the advertising business is 
likely to question the so speedy out- 
growing of his present connection. 
Got it all learned in 18 months, has 
he? Ready now to move on and up 
to bigger things, is he? How long 
will it take him to outgrow me, if I 
should hire the presumptuous pup? 


through his 24-line, six dollar pros- 
pectus. Damns, and worse, are a 
part of the office equipment of lots 
of good advertising men, but rarely 
do they escape into print. Somehow, 
they look worse in ink than they 
sound hot off the lips of a hard- 
pressed man. What I’m saying is, 
you can’t create the illusion of hail- 


fellow-man-of the world so damned 
easy. 
Oh, yes. I saw his ad. It got 


my attention. But he could also get 


| Voice of the Advertise 


And those two damns he sprinkled | 


it by committing a nuisance at the 
corner of Broad and Chestnut. 

He needs, I hazard, large doses 
of Vitamin A. That’s the one for 
growth. 

ALLAN Hovey, 
Rohrabaugh & Gibson, 
Philadelphia, Pa. 


- = | 


Millions of Mentions 
Gauge Publicity Men 


To the Editor: Re your editorial 
on the “cash” value of publicity, 
this might be interesting. 

Modern’ publicity organizations 
now report to the board of directors 
on the basis of circulation, rather 
than lineage or in space rates. 

The reports now say so and so 
many “millions of mentions,” which 
translated means mentions in so 
many millions of circulation, 

Of course this makes the New 
York Daily News very, very valu- 
able as compared with the Long 
Isiand Star and makes it hard for 
the press man to count extra for a 
page story where his client is casu- 
ally mentioned once—but it is a 
little better than figuring things at 
a line rate. 

PUBLICITER. 


a 2 2 


“Right” Down the Alley 


To the Editor: I read with interest 
your editorial relative to free adver- 
tising for the Texas Centennial. 

You are exactly right so far as we 
are concerned. We wrote our own 
story because we thought the event 
was of general interest to our read- 
ers. 

KIRK Fox, 
Editor, Successful Farming, 
Des Moines, Ia. 


, Vv 


Standing Room Only 
For Ohio Stadium 


To the Editor: The recent full 
page advertisement of the Boston 
Post featuring a photograph of a 


crowd attending a football game in 
one of the country’s large stadiums 
attracted my particular attention be- 


cause it is a photograph taken in the 


Ohio stadium, yet in the copy a num- 
ber of stadiums with less seating 
capacity than Ohio State are men. 
tioned. 

Of course, I recognize the fact that 
very few among the readers of your 
publication would recognize it as 
coming from Ohio State, but since 
the illustration was selected because 
it showed a capacity audience of 
over 70,000 persons, it would have 
been nice if the copywriter had mad 
a complete tie-up to credit the prope: 
source, 

DELMAR G. STARKEY, 
Secretary, The Columbus Cham 
ber of Commerce, Columbus, O 


vvy 
“Xmas” Is “—— 

To Copy Cub (Via the Editor): 
You probably get “fan mail” as well 
as “pan mail’’—this is the latter. 

Anent your squib in the Dec. 21 
issue, item 4 of “Rough Proofs,” it 
may interest you to know that the 
Better Speech Institute of America 
located on Michigan Boulevard, Chi- 
cago, says that Christmas spelled 
“Xmas” is not only accepted, but 
correct. 

Now is your face 
Claus’ coat? 


red like Santa 
EAGLE EYF. 
2 « 


New Message From 
Familiar Figure 

To the Editor: From Page 30, is- 
sue of December 14 of your inter- 
esting publication, I clipped the re- 
production of the Philadelphia method 
of stopping tax delinquency. 

The big, burly cop with hand up- 
raised in the familiar posture which 
means STOP is an arresting figure to 
be sure. 

To my way of thinking, however, 
the message which accompanies this 
interesting illustration could well— 
perhaps better—be directed to the 
tax sharks and other devisers of 
“ways and means” to STOP raising 
taxes, be content with good enough 
before taxes must be collected in 
blood and revolution. Give citizens 
a chance! 

Rospert L. WARE, 
Glen Rock, N. Y. 


7. 


The Horse Goes 
Before the Cart 


To the Editor: I note an adver- 
tisement in your last paper, wherein 
a young man wants a job. He ad- 
mits he is good in radio comedy 
et al, and will connect only with 
a New York agency. 

What intrigues me is his state- 
ment that he is now in the radio 
department of a Philadelphia adver- 
tising agency, and when he says 
that, he sticks his throat right out. 

This advertiser surely doesn’t 
mean the several that have network 
shows, for they are produced by 
New York gents. I take that back. 
N. W. Ayer & Son, Inc., does have 
a Prentice Winchell, but he is not 
in Philadelphia. : 

With the exception of a very few 
local shows, none of which need a 
radio department (get that, a whole 
department), Philadelphia advertis- 
ing agencies have the spot announce- 
ment complex. Of course, it takes 
great thought, but not a department. 

There are several smaller agencies 
gradually educating clients into ra 
dio, starting with announcements, 
and working thru the chairs to pro 
grams. But even then, they'll not 
require a radio department. Not for 
a long time, anyway. 

This young guy says his agency 
connection is getting tight under the 
arms. I suggest he try soliciting 
for a change. Let him get out oD? 
the street and sell a _ prospect on 
a radio idea. That’s one way for his 
agency to establish a radio depart 
ment. 

Frankly, and I know he could kill 
me for this, I would say he is poo 
material for a New York agency: 
when he does nothing in Philadel 
phia to make radio programs worth 
buying. 

If this fellow would stop bleating. 
and wear out some shoe leather, be 
might have a chance. 

SUBSCRIBER. 
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@ What happened today that will 
affect farming tomorrow? What “fresh 
tidings’ for farmers? There is one 
place to go... Farm Journal... for it 
has the mechanical and editorial 
facilities (4-Day Printing) to supply 
these vital facts month after month. 


Farm Journal's 1,300,000 modem 
farm families constitute “the market 
on wheels”. They surround every 
trading center, and it is to them that 
merchants from coast to coast look 


for trade. 


It is to this market on wheels that 
4-day writer to reader service speeds 
the story of America’s leading brands. 


Is your product among them? 


FASTEST GROWING MAGAZINE IN 
THE NATIONAL FARM FIELD 
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U. S§. Chamber 
Girds for War | 
on FTC Bills 


ee - a 
Washington, D. C., Dec. 30.—Re- | 
opposition to the legislative | 
program of the Federal Trade Com- | 
mission, seeking to make its power 

. . | 
more direct and its enforcement or-| 
ders more effective, was voiced today 


newed 


by the United States Chamber of | 
Commerce in a statement in the| 
Chamber's Review. 
The United States Chamber of | 


Commerce has repeatedly expressed 
approval of the continued develop- 
ment of the jurisdiction of the FTC 
as to removal of unfair methods of 
competition that affect the public in- 
terest, the statement declares, but 
the amendments recominended by 
the FTC are too broad and lacking 
in detail. 

The legislative program proposed 
by the FTC includes amendment of 
its organic act to prohibit “unfair 
or deceptive acts or practices” in ad- 
dition to unfair methods of compe- 
tition as at present, court review of 
an order to cease and desist without 
a showing that the order has been 
violated, and legislation to make its 
orders binding and punishable as 


| itself. 


|contempt of court unless the respon- | 


dent appeals within 60 days. 
Adds to “Uncertainty” 


The Chamber contends that these 
new provisions would project an ele 
ment of uncertainty into business| 
operations “far surpassing uncertain- 
ties experienced under existing 
laws.” 

It is further contended that such 
additional language would place the 
commission in the position of exer- 
cising legislative powers by “mak: | 
ing.” as against “administering,” 
laws and thus endanger not merely | 
the amendments but the organic act} 


During hearings on the Wheeler- 
Rayburn bill designed to accomplish | 
these purposes, the Chamber regis-| 
tered its opposition at the last 
congressional session. The bill passed 
the Senate but failed in the House. 


Hoppes Appointed by 
World Broadcasting 


World Broadcasting System, New 
York, has appointed William L. Hop- 
pes as station relations manager. He 
was with Electrical Research Prod- 
ucts, Inc., since 1928. 

Charles Lauda, who has been with 
World Broadcasting since 1929, has 
been elected a director. He is in 
charge of recording at the New York 


headquarters. 


Motor Racing Monthly 
Makes Debut Feb. 15 


First issue of The Motor World 
Racing News, new monthly covering 
the field of motor racing in the 
United States, will be published Feb. 
15. 

Steve editorial 


O'Connor, former 


,executive of the Chicago Herald and 


Examiner and publisher of Aeronau- 
tical News, and Benjamin Orloff are 
publishers with offices at 56 E. Con- 
gress St., Chicago. The publishers 
estimate more than 250,000 persons 
are immediately identified with motor 
competitions, and 10,000,000 persons 
attended events staged in this coun- 
try during 1936. 


Memorial for Martin 


As a memorial to the late John C 
Martin, Tampa advertising executive, 
his widow has established an annual 
prize contest in which 1,000 members 
of the Florida Federation of Art will 
compete. Mr. Martin was a connois- 
seur of art. 


Vance Joins “Cue” 


Cue Publishing Co., New York 
publisher of Cue, has appointed John 
F. Vance as production manager 
Mr. Vance had been production man- 
ager of Fortune for the past six 
years. 


AIR CONDITIONING 


.. turbulent...in the formative stage... 


AND DEMANDING INFORMATION 


The men in air conditioning who design, 
specify, sell or install it . . . these men have 


come from over thirty fields. 


sent the familiar spectacle of a new, young, 
dynamic industry breaking over old trade 
boundaries, seeking speedy acceptance on 
the part of men alert to a shining oppor- 


tunity. 


They are demanding information, selling 
information, 
They are getting both through the 
columns of AUTOMATIC HEAT and AIR 


information, technical 


men. 


They repre- 


CONDITIONING ... and they are get- 
ting it because a day-to-day check of the 
men in air conditioning makes the circula- 
tion of the paper created for them (over 
two years ago) sensitive to every change. 

A complete marketing service is avail- 
able to sales and advertising executives 


who must sell in this dynamic industry. 


these 


Write, on your business letterhead, for the 
latest copy of the monthly bulletin “Current 
Conditions in the Automatic Heat and Air 
Conditioning Industry.” 


EAT and 


AU mA ; 


, CHICAGO 


SHOWMANSHIP 
1936 ELEMENT 
IN PROMOTION 


Chicago, Dec. 31.—‘Showmanship” 
became something more than a 
slogan in 1936, a large number of 
marketers taking to the trail marked 
out by Ringling Brothers. 
sjeech-Nut Packing Company put 
a Lilliputian circus on the road, pro- 
viding entertainment wherever 
crowds congregated. Two girls in 
Beech-Nut sampling costumes set the 
natives to gum-chewing at each stop. 
General Motors Corporation went 
into show business on a more ela- 
borate scale with a “world’s fair on 
wheels,” which was a virtual re- 
production of its exhibit at Chicago’s 
Century of Progress. Although new 
products of General Motors were in- 
cluded in the Parade of Progress, the 
enterprise was designed primarily 
for public entertainment and educa- 
tion. The caravan stretched out for 
two miles on the road. 


Appeal To Youth 


Fisher Body Corporation, the Gen- 
eral Motors affiliate, not only re- 
peated its annual competition for 


young craftsmen, but assumed spon- 
sorship of a baseball film, designated 
as the official picture of the Ameri- 
can League. Many million youngsters 
saw this portrayal of inside baseball 
during the year, with Fisher Body 
in complete charge of distribution. 

Expositions at Cleveland and in 
Texas gave a large number of other 
advertisers a chance to make in- 
timate contacts with patrons and 
prospects. Standard Oil of Ohio 
placed virtually its entire advertis- 
ing appropriation back of the Great 
Lakes Exposition, amusing the 
populace with demonstrations of sky 
writing, among other innovations. 

This new element in marketing 
even extended its sway to the field 
of corsets, Formfit Company, Chi- 
cago, creating a puppet show to be 
routed to department stores through- 
out the country. 

Hart Schaffner & Marx fascinated 
visitors to the Texas Centennial with 
a “talking fountain,’ which gave a 
little selling talk with every drink 
of water. Associated Apparel Manu- 
facturers dispatched a group of 
beautiful models on tour, accom- 
panied by 200 new Hollywood fash- 
ions. 

Chevrolet won reams of publicity 
and much good will with its annual 
Soap Box Derby, in which 100,000 
youths entered home-made cars. The 
Grand Duchess Marie appeared at a 
New York reception in person to 
sponsor a new line of cosmetics for 
Imperial Salons, Ltd., and a cowboy 


= 


rode his horse through a Chicago 
hotel to advertise Silver Dollar 
whisky. 


Pontiac Crews Trained 


Pontiac Motor Car Company sent 
four highly trained crews into various 
sections of the country to describe 
promotion of new models with mo- 
tion pictures, and numerous props. 
Chrysler opened a showroom with a 
revolving floor on which its new cars 
were pampered like beautiful women. 
The Chicago Auto Show tied up its 
new models with a pageant of brides 
of all nations. 

Holland Furnace Company pro- 
vided its salesmen with miniatures of 
its product for demonstration pur 
poses, and a living billboard made its 
appearance in Chicago as Wilson & 
Co. promoted its Ideal dog food in 
connection with live dogs in air con- 


| ditioned kennels. 

| Even a manufacturer of golf balls 
{found that a demonstration caravan 
is essential, Acushnet Process Com- 
pany, New Bedford, Mass., scouring 
the field with a trailer containing 
all of the necessary implements. 
Beech-Nut Packing Company came 
to the rescue of elevated riders in 
Chicago by installing a clock in each 
car with the gentle admonition, “It’s 
always the right time for Beech- 
Nut gum.” 


— 


WIDEN MARKET 


ES, fried bananas—cooked 

right io the same pan with 
the ham! It's a flavor combina- 
tion you can't resist—each 
brings out unexpected good- 
ness in the other. 
Cooked bananas bring extra 
flavor to any meat— steak, 
chops, lamb, sausage, bacon, 
The bananas may be broiled, 
baked or fried—they're easy to 
do and bring a welcome change 
to everyday dishes. Try them! 


FRUIT DISPATCH COMPANY. 


Distributors of UNITED FRUIT BANANAS 


A new tack in fruit merchandising char- 

acterizes the Fruit Dispatch Company 

campaign to broaden the market for 
bananas, emphasizing new uses. 


New Ladder Display 
Visualizes Testing 


Bauer Manufacturing Co. has de- 
veloped a novel display visualizing 
the 1,000-pound test to which Bauer 
ladders are subjected. An electric 
motor strokes five times per minute. 
Miniature ladders are in the back- 
ground. 

Shown at safety conferences, hard- 
ware convention and in jobbers’ win- 
dows, the display gives Bauer dealers 
a tie-in with their industrial cam- 
paign. R. W. Clark Advertising 
Agency, Akron, O., handles the ac. 
count. 


Showers Picks Daly 


Grover J. Daly, Glencoe, Ill., indus- 
trial designer, has been appointed by 
Showers Brothers Co., Bloomington, 
Ind., to design its line for the Janu- 
ary furniture market and to redesign 
the company’s display space in the 
American Furniture Mart, Chicago. 


Opens New Warehouse 


The Manhattan Rubber Mfg. Divi- 
sion of Raybestos-Manhattan, Inc., 
Passaic, N. J., has opened a new West 
Coast branch office and warehouse at 
778 Brannan St., San Francisco. 
A. R. Bradshaw is in charge. 


| per 1,000 readers in the chain 
| food field, whether we com- 
pare page for page or square- 
inch for square-inch. 


30,000 circulation—C. C. A. 


EME 


18 East 41st St., New York 


a aa a et 


oe 4 alg "ON sage ‘ ¥ ee ‘a sae Ana na - .. ” rage ee Le ey a Ge a Sere oe Wee Be DP ie + Sei STi eS WG ok eal Sin Fiala Ug ss Me See = eat hi Saari ete Rasy sae de ue eee, 3 ‘ke eae Si a lane Peta es: i) set SEs pt Ks mM. tod, Ls ant Ne ae \y fi aie wet r. aa Kas ti ia =ae 

4 hi ea. ag int bs es et , ae 7 : IR li a a a : “ae ; ¥ 7 - ere? ora SET ete ONS Nar 5 Sw wig Seal Ren ge ete remeaes 

pe) Se me Xt alt rd) eek gee Te ie ae RL ee eee fe sd wt ee nee : eee a Bit Tcl 9 gt eal 

S ey, : ee a WR VESS 3 oe iter a el Sa "ATR 0 2a Bet Mc a yee A ee Le lg veer) PP mite ee eB at NGS ol ee ine ‘ 3 bd seid Ig She ay EE: pe So a 

Me we, eet P 3 , ; ‘ > 4 i ; a » y . : ‘ : Pe 

‘i y ‘ 

2 : | eee Po : 
ER ES A LS SE ES LL LS LL LT SY AE i 
ea a 

| | / 
: 
: fs Be PO 
2 : } _ . 
ii aE ; Sine ge MU 
_ ; > Zs 
weak, o : 
i / 
with 
, 4 Jes i 
ws 7 

: , * : : 

i F { 
| | a ae 

i | t Pa Tigh b. { 

sal 3 Pw ® 
“ wea Pes “ 
Bho BAD Pa 
bt 3 i 
4 «@ ete A . ; 
‘ me , + fe : 
‘ ee Ne ey 1 
i mens . a. “ * ve ee 
oe He algae ( 
Po : | My ie Baas 
4 i q re 
Le “ r . 
gs? 
Ww aS amen ; 9 ; "ety 
tae | > . f 
He | Ue ceed 
_. a Co 
—=— = Pied ae : 
Vee | Mer \ 
., . 
a | | Si 7 

ie ae, 

_ .« ¢ \ . 

. =a 

P : -* va : ; 4 : 

ae 3 | 0 
iat “ | t 
gee “ ) 
¥'s —_——, | a 7 
uae’ = 3 a z 
# om: ——_——— LL —— ae Ai , 3 , 

, = : ed | 

4 = - | 4 » } t. 

es pees , y 

bing i 3 7 h 
Meg ee ee a a ee | | i 
ris. Se RS A RE ae er ee aaa OMG Er, ‘Sore pet a Ripe CO OS ee we ee ee 
pits Np ebariereacar ee SES | ola > Se ae ae ee eames er ee I 
ont eS ae Pes os ee ce ae | Ri NR Tr | a ee aes : Per? oe sa 
eae Serie Ete. le ot ee ee 7; 
a Soren ee Sa a ae ed ae =p Sa eG ‘ - ee | TS | I 
:<_ aie ys Se ae a ieee. i ee : 
es ee : Rg ae ee oe) ai.’ ly : eee ea 
a = ned ot ie eg ok. Dae: ar eee Z wis ee eae 
— 8. = Das eas Choe. ay a ais ela hea Mi aA ar a ie y 
Beas, of ne ‘ bes fies eh 
Eh Om Raia fas aia giKarn Nis. Sev; 
Cen Peaks Be Cees : ps gets 
dag eos ee PAR... ele ee le 
a ; . a> Se Rasa . 
+ ey . ee c) P , Bs ——<—$————————————————————————————— — la 
: a ae i : : ee : t - E ; | 
. 3 ; . 0 ree VN) Zz | Di 
ee: “ : - ” bi , 
eine ; i rR Wigs wn fe 
a e@ 600 6[dlh6UcwW 7, 1 NAA ss | 4 
Re ee A. pats z Wy beck : ee eae : Yee 3 
ee Ohiae nes E re ig. oe \f - ia 4 
Dk eae ie ; - j ane PE SES ES ; Ww 

s ~ ea iad eae ’ he N E- J : : ey 

; Ser ree awd f 7 fF i Bee : eee m 

3 ae? beaks i ff fg EE , a we : ST 

a me “e ee see : EAs an , j vn a S 

— Bee i iors j Bert Bika 

: | ‘ : : Shy, ni 

2 RRS aor. ; a a ; oo 

hee nee? we’. 2 on kat ee 7 ce p 
eS ere to Bae i ea te os al 

, — Se ; a) 

; pint a Q 

ix 3 HI ron ao * Pr 4 
i, ¥ 3 ‘ 
5 is } a pe 
_ Sie “4 i 
Se MT. 

2 9 th 

; r th 

ar 2 Bd 

4 a, is | | 4 

Ss | 

j } 

see j Iti 
ar 
ee koe 
as ery: : ur 
a ee 
> | he 
’ ' +. SS " ; 
Erk come lit 
Be NS ho 

7 Sag ae | 

| Pius | Me 

eh ie i } 

ee Ys i, ag | Tr 

: ne na Raye ha 

= pee T= iucd 

Sa | mi 

> “_ 

a Rs | | soneensnenpitmnctantenemmenenenssionesmenensent 

; Wig 2 | | 

F ’ ss eo ee } ——E———————— 

ae | 

‘i ae | | | 

_ | | Th 

a. Fer 

ps iste? | e 

+ galerie 

| we 

aan 
ea 
i He | 
na EI eH, | | : 
ae | | r os 
Pa ee . ad 

a ee Pi 

ig ae | 

coal yee a 

Or ae ; | 
oe a | 

es 2 pea a ete Se} 

ry “a3 

4 Re ae 

4 Es Patel 

a ae Re? 

aes | 
7 2 a 

:; ain | ee 

ae } 

i a 

(ae 1900 PRAIRIE AVE. | 

2 f 2" Seager 

fae. a (2 : 

ee ae > 

4 Sa - eae — | 
Patan > ine | 

aoe! 

i. Se . ; r » 

aes THE PUBLICATION THAT (“77> 7--) THE AIR CONDITIONING MARKET 

OB nig a nS —_——- -_-_—_—___—_—_ ——--— , 
Ry ete RINE ye F = 
Lets Sad, 
Wee ee 5 
ere ae F 4 
Fh a 2 Ie 
oss ie Canalo peoge «9: a pe ° a % i 
Re nd Sgt ie Are. os Seaae.  aet fo S RS EE ean eee i eames Mien a gor ai 2 As atl ni se NN ace i SE SY aia tice Oi ile i oy 5 ae ae aa Sea AN as ns : ape “hh TS des see > 5 | 
Et Gh, a oe Sf ESS i taped PO, LN a ee ae, y rae ‘ Has S, nae ee ee Piers ae ak ie el ated ab GL oa ee ane ten Semen y eee be age Se Re ds aeen a Mire et eee Le Oe oe SN, j eee Sissi | eh, sala te ny nc lee ake a ale Sa Me orgie en a colle ie hee 
vibes Moree ss, © tacks Gh. RS oc SS PRM GTS IRE Fn etific J AE) TR cee pra pee ae / ) RRMN SS RA wet, SoReal) aa mm ae mm wot 5 8 Ae aa a2 iS ln RR RR 
PN sie analy Sabi Sy ih ela? eeweiye Gary Tyre ear Ree aa ane fe of 8 EN er Boe att ani Tae hee enh ss ik bts oR cane aca ie ryt RF ONS PRR Son aaalamr (020, 0  E RRS  eS eIL eee caA ae  R  t 

ate aa, 5 OT ee a ae eine os fap = RT co «ee pea : cs ee hing hes ahs I Sage Cees cates Scape ages) sais ee Ks OF Ove eae erg Ge heme.” Stes CON rite, SARS eke cies Anca 5 

fe a < 3 78 . 7 Paw ‘a a Z if om - be F ‘ x 4 ys frye > ohn! 2 Pape Sic Sh oe Lae pee Wh Bees. 


— o 


‘ing 
3 de- 
izing 
Sauer 
-ctric 
nute. 
back- 


hard: 
win: 
2alers 
cam- 
tising 
ie ac: 


¥ 
indus- 
ed by 
ngton, 
Janu- 
lesign 
n the 
ago. 


use 

_ Divi- 
Inc., 

r West 

use at 

ncisco. 


eT: 


January 4, 1937 


ADVERTISING AGE 


en tae ee 


15 


DIONNE. QUINS 
PFT WIDE PLAY 
IN ADVERTISING 


Cleveland, Dec. 30.—Indicating that 
age does net wither,” the Dionne 
quintuplets, now “going on 3,” were 
featured Widely in 1936 advertising. 
A dozen national advertisers in the 
United States and Canada swelled 
the coffers of the children with use 
of their endorsements and pictures 
during the year. 

Meantime, one of the interesting 
developments during the year was} 
the extension of the contract of NEA 
Service, Inc., Cleveland, for exclusive | 
rights to supply pictures of the fa-| 
mous children in the United States. | 


Bars Down in Canada 


The extension contract for a year 
was in sharp contrast to action on 
the Canadian side of the border. 
There, as of Jan. 1, 1937, right to use 
of photographs of the Quins was to 
be thrown open to all Canadian news- 
papers and magazines. 

Testimonials from the Quins and 
their physician, Dr. Allan R. Dafoe, 
have been used in Canada for the 
following products: Quaker Oats, 
Lysol, Carnation Milk, Bee Hive 
Corn Syrup, Palmolive soap, Libby’s 
Homogenized Baby foods, Libby’s 
tomato juice and pineapple juice and 
McCormick’s biscuits. 

The same national advertisers, 
largely, have used the Quins in their 
advertising on this side of the border. 

Colgate - Palmolive - Peet Company 
launched a fall magazine and news- 
paper campaign for Palmolive soap 
featuring the Quins’ use of the soap 
on prescription of Dr. Dafoe. 

Libby, McNeill & Libby’s contract 
with the Quins still has several 
months to run. Decision has not yet 
been made on renewal. Quaker Oats 
Company concluded Dec. 15 the 
second half of a contest to select a 
name for a new picture of the Quins 
and featuring the Quins’ use of 
Quaker Oats. 

Lehn & Fink celebrated the Quins’ 
second birthday with a heavy cam- 
paign pointing out that Lysol was 
the only disinfectant used to protect 
the Quins against infection since the 
day of their birth. 


Quins on Lamp 


Toy companies and others also cap- 
italized during the year on the Quins 
and among them the Gregg Manu- 
facturing Co., Fredericktown, O., in- 
troduced a table piece on which like- 
nesses of the Dionne children were 
lithographed in natural colors. 

Originally, with the Quins under 
guardianship of three individuals, 
McConnell, Baxter & Eastman, Ltd., 
Toronto, was named exclusively to 
handle sale of advertising endorse- 
ments. When the guardianship, by a 
Special action of the Ontario parlia- 


S MARKET ACE 


ment, was taken over by the pro- 
vincial government, the Minister of 
Welfare assumed this jurisdiction. 


To “Navy News” 


Fred Fish has joined with Key 
Rowan to publish Navy News, San 
Diego, Calif. The magazine has 
changed to paid circulation after free 
distribution for three years, and 
guarantees a net paid circulation of 
5,000 during 1937. 


New Wheel Campaign 

Safety Wheels, made by American 
a new market among automobile 
vertising campaign will be started 


Agency, Detroit, is the agency. 


trailer coach owners. A national ad-|peth, N. J. 


Start Witco Carbon 
Production Feb. 1 


will begin early in February, con-| 
struction on the new plant being 
nearly completed. 

Headquarters for the new company | 
are at 295 Madison Ave., New York. | 
|A subsidiary office has been estab- 
| lished at 832 Amarillo Bldg., Ama- 
|rillo, Tex. 


e 
Ness in New Post 
| Rufus R. Ness, former general 


First production of Witco Carbon 
Black plant at North Plains, Tex., | Dulls Progress 


in Europe, with war appearing im- 
|minent, has made printing employers 


|manager of the Times, Bridgeport, 


Europe Unrest 


in Graphic Arts 


Albany, N. Y., Dec. 30.—The feel- 
ing of hopelessness over the situation 


on the Continent little interested in 
new methods of production and im- | 


/bued with little desire to introduce | 
Tire Guard Co., Detroit, have found|Conn., has been appointed business | 
| 


new machinery, Harold P. Winches- 


|manager of the Daily Journal, Eliza-|ter, treasurer of the J. B. Lyon Com- 


|Stanion, retired. Mr. Stanion will 


shortly. C. E. Rickerd Advertising|remain on the Journal’s board of 


directors. 


succeeding Elmer E.| any, Albany, reported today on his 


return from Geneva, where he at- 


ference as representative of United 
States printing employers. 

One of 64 official delegates from 18 
countries at the conference, called 
to obtain employe and employer 
viewpoints on proposed international 
legislation for a 40-hour work week 
in the printing industry, Mr. Win- 
chester said that with soldiers every- 
where noticeable, European employ- 
ers “evidence a sense of hopeless- 
ness.” The 40-hour week question 
will be decided at a general confer- 
ence at the International Labor Office 
next June. 


Agency for Puritan 
Puritan Mills, Chicago, have ap 
pointed Needham, Louis and Brorby, 
Inc., Chicago, to handle advertising 


tended the International Labor Con-!of their consumer goods division. 


| WHERE BUYING BEGINS 


—— 


Two Newspapermen who have had no magazine experience* 


announce a new publishing venture 
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LOOK. The Monthly Picture Magazine 


On All Newsstands, Tuesday, Jan. 5th—10c 


Look is frankly a revolutionary experi- 
ment—a completely different kind of 
magazine. 


Looxk’s creators believe it possible that 
Look will find, and fill, a field as com- 
pletely distinct and as important as have 
the three greatest publishing successes of 
our generation: Time, THE NEw YorK 
News, and THE READERS DIGEST. 


Looxk’s publishers think that Look em- 
bodies something of the essence of the mys- 
terious success-secret of all three. Per- 
haps, by analyzing Look, you can discover 
what they mean. 


LOOK is not a magazine designed to im- 
press prospective advertisers, but to in- 
terest readers. Don’t look for coated 
paper or fancy printing in Look. Do look 
for reader interest, for yourself, for your 
wife, for your private secretary, for your 
office boy. 


Look will succeed or suspend, depend- 
ing solely upon whether or not it proves to 


have extraordinary reader interest—a read- 
er interest so intense that several who pre- 
viewed the first issue called it, far too flat- 
teringly, “the most interesting magazine 
I’ve ever seen.” 


Until and unless the reader interest for- 
mula upon which Look is based is proved 
sound by a large scale volume of voluntary 
single copy sales at 10c cash at the news- 
stands, Look will have no advertising de- 
partment, will accept no advertising. 


The public will be Looxk’s testing lab- 
oratory. The publishers of Look will pay 
the bills. Only if and after Loox has 
proved itself in a big way will advertising 
be accepted, and then only under adver- 
tising policies as unconventional as is the 
magazine editorially. 


When you read Look please remember 
that once, and not so many years ago, 
Time, THE New York News, and THE 
READERS DIGEST were also experiments— 
radical experiments—as is LOOK. 


GARDNER Cow Les, JR., President 
JOHN CowLes, Vice-President 
Look, INc., Des Moines 


*Just before launching LOOK the Cowles Brothers discussed their project with 
Fred Bohen, president of two highly successful magazines, BETTER HOMES & 


* GARDENS and SUCCESSFUL FARMING. 


Rather to their surprise, Bohen thought 


LOOK had enormous possibilities; asked to become a partner in the gamble, is one. 


Look has no free list, no complimentary copies for even the greatest of advertising tycoons. If you’re inter- 
ested in what’s new, send your office boy or secretary to the newsstand next Tuesday with a dime for Look 
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UNITED FRONT 
Ms BY NEWSPAPERS 
FEATURE OF '36 


Chicago, Dec. 31.—Completion of 
plans for a “United Front” was the 
feature of a busy year among news- 
papers. The united front plan, which 
was first presented in 1935, was per- 

a fected late in 1936 in charge of the 
Bureau of Advertising, American 
x Newspaper Publishers Association. 

= : Major Market Newspapers, Inc.. 

Fito long fighting the cause of newspapers 
in representative American cities. 
went out of existence in 1936, due in 
part to the decision that newspaper 
promotion required a broader base 
than could be given by one 
group. 

The national-local differential, 
which was a storm center during the 
past year, was unsolved, despite the 
action of several important papers in 
deleting the spread. One newspaper 
organization went on record during 
the year as believing that association 
action is ineffective in meeting this 
problem. 


any 


Ciosed by Labor 


For the first time in history, a met- 
ropolitan newspaper was closed 
down by labor troubles for a long 
period in 1936. The paper was 
Hearst’s Seattle Post-Intelligencer. 
The strike, called by the American 
Newspaper Guild and supported by 
the Seattle Labor Council, caused 
suspension of the P-J from Aug. 13 to 
Dec. 1, when it resumed under direc- 
tion of John Boettiger, son-in-law of 
President Roosevelt, as publisher. 

The elements caused a shorter sus- 
pension of several Pittsburgh news- 
papers last spring, when the “golden 
triangle” was flooded. 

Insertion of special conditions in 
agency contracts caused the newspa- 
pers considerable trouble during 
1936, the American Newspaper Pub- 
lishers Association asking the aid of 
other newspaper organizations to 
obtain conformance to the contract 
standardization resolution adopted at 
its convention last April. 

Considerable progress has _ been 
made by newspapers in overcoming 
mechanical problems connected with 
use of color, it was indicated at the 
color conference held by the Chicago 
Tribune in February. 


Inquirer Changes Hands 


A number of changes in newspaper 
ownership took place during 1936, 
one of the most important being pur- 
chase of the Philadelphia Inquirer by 
M. L. Annenberg, Aug. 1, for a re- 
ported price of $15,000,000. 

The Memphis Commercial-Appeal 
was purchased Oct. 6 by Scripps-How- 
ard Newspapers, which already pub- 
lished the Press-Scimitar, the only 
other Memphis daily. 

The Louisville Herald-Post  sus- 
pended Nov. 1. The Brooklyn Daily 
Eagle announced Dec. 10 that it will 
shortly take over the Brooklyn Times- 
Union, continuing it as a separate 
publication. An important merger 
took place in Canada in November, 
when the Toronto Mail and Empire 
was absorbed by the Toronto Globe. 

Among changes of a personal na- 
ture were transfer of Arthur G. New- 
myer from the Washington Times to 
the New York Journal as publisher 
by the Hearst Newspapers and ap- 
pointment of H. W. Stodghill to the 
general staff of that organization to 
represent the circulation depart- 
ment. 


Travel Bureau Appoints 


The 
Bureau, 


Finnish Travel Information 

New York, has appointed 
Albert Frank-Guenther Law, Inc., to 
handle its advertising. The New 
Yorker, teachers’ magazines, and pos- 
sibly some newspapers will be used. 


Guests of Mennen 
The men selling advertising space, 
service, cartons, cans and advertising 
supplies to the Mennen Co., Newark, 
N. J., were the company’s guests at 
the ‘““Mennen Peddlers Party,” at the 
Mennen plant in Newark. 


Ovrhaul to Whalen 
The Ovrhaul Co., Kansas City, Mo. 
has appointed Frank E. Whalen Ad- | 
vertising Co., Kansas City, as its} 
advertising agents. Newspapers and | 
magazines will be used. Frank E. | 
Whalen is account executive. 


Conover Buys Interest | 


H. K. Conover has assumed the| 
interest of R. W. Serviss in the Con- | 
over Serviss Co., Chicago, radio sta-| 
tion representatives, and has changed 
the name to H. K. Conover Co 


Topping Joins Kudner 

W. Keith Topping, recent Stanford 
University graduate and football star. 
has joined the staff of Arthur Kud- 
ner, Inc., New York. ' 


Liquor Irked 


State boards of control also issued|to popularize their respective bever. 

their own regulations, some even |ages. . ; 

banning the likeness of Santa Claus | 

in liquor copy. | 
Brewers, who generally do not rel- | 


by Regulation — 
in Past Year 


Charles Agency Moves 


, : , a Charles Advertising Service, 51 
ish being teamed with hard liquor,| yogison Ave., has taken new quar- 
also had some troubles with copy. | 32 E. 57th St., on the 15th 


One brewer's anti-fat claims drew a floor, doubling its space. 


ters at 


ve 


| 
New York, Dec. 31.—Though bur- | cease and desist order from the Fed- 
dened — : — pac hr ag Trade ee “Engineer” Expands 
F . the alcoholic beverage indus- | ‘hile co- srative liquor copy has : a [ 
| lation 1e a ¢ gE | While co-operative liquor copy has The Petroleum Engineer, Dallas 


try did a heavy volume of advertis- 
ing in 1936 to gladden the hearts of | 
publishers. 


been prohibited by the F. A. C. A+ | mex., has moved to the Allen Bldg 
brewers discussed such a project at| where it will occupy the east wing ot 
‘length during 1936, and present in-|the seventh floor. 
The Federal Alcohol Administra-| dications are that a campaign will 

tion laid down frequent rules for the | materialize in the not distant future. 
guidance of the industry during ne There was consiserane activity in Theodore R. Nathan has been g 
year, warning especially against em-|the wine field in 1936, with both named director of sales and publi 
ployment of copy designed to encour- | domestic and foreign producers lay- | relations for the Hotel Edison, New t 
age women to consume liquors. | ing the groundwork for campaigns) york. 


Edison Picks Nathan . 
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N. Y. Loan and 
Savings Group 
Opens Campaign 


vew York, Dec. 30.—The New 
york State League of Savings and 
roan Associations, comprising 289 
dividual organizations, launched an 
ational campaign today in 52 
wspapers throughout the state. 
campaign marks the first 
such effort by the 100-year-old or- 
nigation. Eighty-two of the mem- 
yer associations participated in the 
first co-operative insertion and more 
expected to join, Zebulon V. 


Woodward, executive secretary, said. 
Copy will be run monthly, stressing 
savings and home ownership through 
the amortization plan of financing. 

Copy is being localized to carry 
names of local officers and location 
of the local group. Edwin Bird Wil- 
son, Inc., New York, is the agency 
handling the campaign. 


Appoints Representative 


Burke, Kuipers and Mahoney, Inc., 
has been appointed representative of 
the Tribune, Hibbing, Minn., effective 
Jan. 1. 


Markel With U niversal 


Jess Markel has been named East- 
ern sales promotion manager by Uni- 
versal Match Corporation, New York. 


CENSUS CHIEF 
TELLS WHAT IS 
BEHIND TOTALS 


Philadelphia, Dec. 


30.—In answer 


to a query concerning apparent dis- 
crepancies between government fig- 
ures on the number of retail outlets 
and those of private organizations in 


given fields, F. A. 


Gosnell, 


chief 


Statistician of the Census of Busi- 
ness, today outlined to ApDVERTISING 


Meredith P 
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ernment developed its figures. 

“The 1935 Census of Business was 
taken with the help of local enumera- 
tors, selected in the major part from 
relief rolls, who personally contacted 
each place of business,’ Mr. Gosnell 
said. “The entire country was di- 
vided into large areas known as su- 
pervisors’ districts. These areas cor- 
responded in major degree with con- 
gressional districts. Each district 
was divided into numerous enumera- 
tion districts with specific boundary 
lines, and an enumerator was as- 
signed to each district. 

“The enumerator was responsible 
for a block by block, street by street, 
canvass of all business establish- 
ments, whether on the ground floor or 
on any other floor of the buildings 
in his territory. In addition, the su- 
pervisor was responsible for a check 
with telephone directories and any 
other source of information which 
| gave him an indication of the names 
and locations of the business estab- 
lishments in his territory. 


Three Million Reports 


“In all we received approximately 
three million reports as a result of 
this canvass. In addition to retail 
trade, the census included wholesale 
trade, service establishments, amuse- 
ments, hotels, trucking concerns, 
commercial storage warehouses, con- 
struction, advertising agencies, trade 
associations, and other non-profit as- 
sociations, the operation of office 
buildings, and other non-residential 
buildings. 

“Reports were secured on an es- 
tablishment basis. In other words, 
each establishment submitted a re- 
port covering all business done from 
that particular location. These re- 
ports were classified and tabulated 
in the different phases of the census 
|/on the basis of the principal activity 
carried on by the establishment. A 
plumbing and heating estabiishment, 
for example, if its principal business 
was the selling of plumbing and heat- 
ing equipment and supplies at retail, 
wonld be included in the _ retail 


census, j 


In Different Classification 


“If an establishment selling plumb- 
|ing and heating equipment was also 
engaged in wholesaling, the schedule 
would be included in the wholesale 
rather than the retail census, if the 
major part of its sales were at whole- 
sal.. Sales to contractors for in- 
stallation were treated as wholesale 
and not retail sales. Likewise a 
heating and plumbing establishment 
which was engaged in contract work 
pertaining to the installation and re- 
pair of heating and plumbing equip- 
ment would be included in the con- 
struction census tabulations, if the 


Ace the methods by which the gov-| 
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Stressing canned wine, Horix Manufac- 

turing Co., Pittsburgh, maker of canning 

and bottling equipment, has launched a 

drive aimed at wineries to clarify this 
type of dei 


greater volume of its receipts repre- 
sented installations and repairs. 

“In addition to these complications 
of classification, heating and plumb- 
ing equipment is sold in many in- 
stances by retail establishments in- 
cluded for census purposes in classi- 
fications other than heating and 
plumbing. 

“For instance, department stores 
operated by mail order hvuses sell 
large quantities of heating and 
plumbing equipment. Such stores are 
classified for our purposes as depart- 
ment stores. Hardware stores fre 
quently sell heating and plumbing 
equipment and for our purposes are 
classified as hardware stores. 

“The fact that stores such as these 
sell more than a single line of com- 
modities makes it impossible to 
check the number of stores reported 
in census figures for a given classi- 
fication with the number of retail out- 
lets for a given kind of commodity 
compiled from other sources. Neces- 
sarily, these other sources count the 
number of outlets on the basis of 
stores. selling such commodities 
rather than on the basis of stores 
which are engaged chiefly, or in 
major part, in the selling of a given 
commodity. The latter is the basis 
of our classification.” 


Golf League to 
Compete in Florida 
The annual tournament of the Win- 
ter Golf League of Advertising In- 
terests will be held at The Breakers, 
in Palm Beach, Fla., Jan. 17-23, Ray 
P. Clayberger, president, announced. 
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FOR THE “IEN PLAN” 


Seiten , Reviews and Forecasts 
... here are Four Significant Facts 


| (1) TEN was started in May, 1933 - - - original, exclusive and unique in 
a field of its own - - - the forerunner of a more effective publishing 


(2) In less than 4 years more than 46,000 active plant operating men 
have requested its regular receipt as a primary means of keeping 
posted on the always obvious and essential topic of “What’s New”! 


(3) Within that same 4 years more than 400 industrial advertisers have 
regularly been using its advertising columns to promote and to pick 
up leads and sales for their products in the larger plants in all 


--- and thus far for 1937 contracts are already recorded for practically 
all prior advertisers plus many new ones. 


A FACTUAL RECORD THAT SPEAKS FOR ITSELF AND 
AVAILABLE ON REQUEST 


INDUSTRIAL EQUIPMENT NEWS 


THOMAS PUBLISHING COMPANY 
461 Eighth Avenee, New York City 
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QUALITY STRESS 
IN ADVERTISING 
WILL MARK 1937 


Association Leaders Outline 
New Year Prospects 


Chicago, Dec. 31.—New opportuni- 
ties for advertising, stimulated by 
gratifying progress made during the 
past year, will be unfolded during 
1937, association leaders in various 
fields forecast today. 

Highlights of the trends outlined 
by these executives include rebirth 
of stress on product quality, sounder 
application of marketing facts based 
on research advances, expanded ac- 
tivity in selling industry as a whole 
to the public and progress toward 


more effective self regulation. 
ADVERTISING AGE presents’ the 
views of these leaders on progress 


during the past year and prospects 
during the coming year: 


Allan Brown, chairman of the 
board, Association of National Ad- 
vertisers: 


“In my opinion one of the most 
significant trends in advertising dur- 
ing the past year has been the in- 
creasing number of advertisers who 
are seeking a more accurate mea- 
surement of advertising values. A 
wealth of information is being ac- 
cumulated regarding various media 
as different studies are being com- 
pleted, such as the traffic flow study 
and its relation to outdoor adver- 
tising, radio audits, the study of 
rates and circulation of newspapers 
and magazines and the like. 

“As to the immediate future, I be- 


lieve that manufacturers will find an 
increasing demand for quality goods 
and that advertisers will find it to 
their advantage to stress quality in 


their advertising with greater em- 
phasis on facts and performance, 
rather than glittering generalities. 
Such a trend should prove a con 
structive force in the campaign of 
truth in advertising, and should 
minimize the necessity for censor- 
ship. 


“IT also believe there is an increas- 
ing on the part of in- 
dustry of its obligation to take the 
public into its confidence, and to 
inform them of some of the tremen- 
dous contributions that industry is 
making toward the and 
economic welfare of the people.” 

James E. Chappell, president, 
Southern Newspaper Publishers As- 
sociation: 

“Trends shift with great rapidity 
and not always in line with what one 
might logically expect. One ought 
to be able to forecast with a good 
deal of certainty, however, that the 
present tendency to sell markets, 
rather than lineage and circulation 
of individual newspapers, will be- 
come increasingly important during 
1937. 


recognition 


social 


Stress Newsprint Activity 


“This will be helpful to the whole 
newspaper advertising situation, and 
among the things with which it will 
be closely allied will be a greater 
degree of co-operation in presenting 
the n«wspaper as a medium in the 
face of strong selling methods by 
other advertising media. If this pre- 
diction is borne out, there is every 
reason to think that all newspapers 
will ultimately be benefitted. 

“The Southern Newspaper Publish- 
ers Association is mainly interested 
for the coming year in the develop 
ment of the newsprint industry in 
the South. Most of the associational 
activities will be directed toward 
the solution of the problems in- 
volved in getting this great new in- 


YEAST TEST 


Brand New Kind of 


YEAST tHat KEEPS 


To Your Bread and Rolls! — 
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Planning a nation-wide campaign, North- 
western Yeast Co., Chicago, has opened 
a test drive in the Auburn, N. Y., Citizen- 


dustry under way. Recent trends in 
|newsprint manufacture and distribu- 
tion render this particular activity 
of the Association of even greater 
importance and in more than a 
regional sense.” 

William E. McFee, president, Na- 
tional Industrial Advertisers Asso- 
ciation: 


Beat Lawmakers To Whip 


“The highlight developments af- 
fecting advertising during the com- 
ing 12 months will be a gradual up- 
turn in volume with a tendency to 
over-advertise as competition and 
possibly credit inflation develop. 

“Merchandising will be the biggest 
problem in 1937 with the goal to be 

(Continued on Page 19) 


| Bldg., 327 Washington St. 


Launching of 
New Magazines 


Featured 1936 


Chicago, Dec. 31.—Launching of 


new ventures and some mild criti- 
cism for failure to standardize page | 


|sizes featured 1936 from the maga- | 


zine viewpoint. 

The publishers of Esquire 
launched a new monthly, Coronet, in 
the fall, and it was followed on the} 
newsstands by the new version of 


| 


Life, under the aegis of Time, Inc. 
Judge, 55-year-old humor weekly, 
also changed hands, being sold in 


December to Monte Bourjaily, pub- 
lisher of Mid-Week Pictorial, which 
he purchased in August from the 
New York Times. 

Sports Illustrated and The Amer- 
ican Golfer passed into the hands 
of Stuart Scheftel in July. Another 
important event of the year was elec- 
tion of Alfred D. Mayo as president 
of the Butterick Company, succeed- 
ing Stanley R. Latshaw. Mr. Lat- 
shaw had been associated with the 
Butterick Company 22 years and was 
long active in affairs of the Audit 
Bureau of Circulations. At the time 
of his resignation he was second vice- 
president of the A. B. C. Town € 
Country celebrated its 90th anniver- 
sary with its December issue. 

The effort to secure standardized 
page sizes was launched by Deane 
Uptegrove, art director of Richard- 
son, Alley & Richards Company, in 
behalf of all agencies and advertis- 
ers. He pointed out that millions 
of dollars could be saved annually 
in preparation costs if a single scale 
were adopted. 


Forms Buffalo Company 


Arthur W. Erion, Buffalo, N. Y., 
has organized Brace-Erion, Inc., ad- 
vertising photography, in the Lincoln 


Kroger Loses Milk 


Price Boost Appeal 


An attack by the Kroger Grocery 
& Baking Co., Cincinnati, on an order 
of the Indiana Milk Control Board 
compelling the company to increase 
by one cent a quart the price of milk 
to consumers in Ft. Wayne, Ind., and 
vicinity was dismissed by the United 


|} States Supreme Court. 


A three-judge Federal District 
Court in Indiana had dismissed the 


|attack on the ground that the money 


involved was less than $3,000 re 
quired to give Federal courts juris- 
diction. The company contended 


|that, while the annual net profit was 


$2,000, the total value of the business 
was $30,000 a year. 


Would Ban Forms 


of Liquor Promotion 


A regulation designed to ban all 
forms of alcoholic beverages’ adver- 
tising, except in newspapers, maga- 
zines and radio, was drafted by the 
Virginia state liquor control board 
for early promulgation. 

The regulation will eliminate out- 
door advertisements of liquors, wines 
and beer; wine shop and confection- 
ery signs pertaining to beverages; 
placards indoors, window displays 
and other forms of advertising. 


New Window Booklet 


The Window Shade Institute, New 
York, will feature in 1937 a consumer 
booklet entitled ‘““‘Well Dressed Win- 
dows.” It is a complete treatise on 
the principles of window decoration 
and is directed entirely to the woman 
of the home. N. W. Ayer & Son, Inc., 
handles the account. 


Allen With Moss 


Edwin B. Allen has been appointed 
director of production and copy of 
Faraon Jay Moss and Associates, Los 
Angeles, Calif. He formerly directed 
his own advertising service in New 
York, and was in the copy depart- 
ment of McGraw-Hill Publications, 


"YOU MEAN 


“MY FACE FEELS 
AS THOUGH | 
SHAVED WITH A 


"IT LOOKS THAT 
WAY, JOE. | HAD 
THE SAME TROU- 
BLE UNTIL | USED # 


GILLETTE 


BROKEN BOTTLE.” BM Bi apes 


“THIS FISH IS 
GOOD BUT 
DOESN'T COM- 
PARE WITH SOME 
| ORDERED FROM 
GLOUCESTER." 


THAT DAVIS 
MACKEREL? YOU 
BET IT'S GOOD 


PAILFULL FOR 


AND YOU GET A [am 


"GEORGE, IS 
THAT AN __IM- 


PORTED SHERRY 
YOU HAVE AT 
THE HOUSE? IT'S 
MIGHTY GOOD." 


Sees 


THERE ARE TWO MARKETS IN THE ELKS MAGAZINE 


500,000 consumers 


\mong the 500,000 
Magazine there 1s 
most business journals. More 
100,000 Elks are owners of 
establishments — druggists, haber- 
dashers, hardware men, etc. When 
you advertise to Elks in thei*# Maga- 
zine your product not only wins 


identified 


than 
retail 


reader-owners 
a trade circulation greater than that of 


of The Elks © ily 


communities. 


Yhe Giks 


-. Magazine 


consumer preference but more reqd- , 


Chicago; ‘2750 Lakeview Ave. °: 
Detroit; 6432 Cass Ave. = 


oecee 


“es New York; 
* 60 E. 42nd St. 


100,000 retailers 


finds its way to the shelves of these key dealers ot 1,400 
Elk dealers know their Elk customers, hence 


they do not guess who reads your 
advertising in The Elks Magazine. 
Chey know it will be read by a group 
of families much above the average 
in buying power and willingness to 
spend. 


Los Angeles; 536 S. Hill St. 
San Francisco; Russ Bldg. 


"YES DICK, IT IS. 
SANDEMAN 
SHERRY, THE BEST 
THAT COMES." 


"YES, THAT'S AN- 
OTHER THING | 
LIKE ABOUT IT. 
iT GIVES US 
NEWS ABOUT 


“NICE WRITE-UP 
THE ELKS MAGA- 
ZINE GAVE OUR & 
LODGE.” 


PETE THE HERMIT LIKES GOOD 
COFFEE 


We don’t know what brand he buys. Perhaps it’s Max- 
well House or Chase and Sanborn or Sanka, or Postum 
or Kaffee-Hag—who knows? Peter never talks to any- 
body. So his good-will isn’t worth much. 500,000 Elks 
like good coffee, too. They tell their wives the brand 
they like—and don’t ever think they don’t. They tell 
their friends the brand they like as well—because 
they are Mixers—and socially inclined and what they 
like they talk about. Reach them through their mag- 
azine.—The Elks Magazine. 
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Women’s Preference 


as told to 42 advertising agencies 


by 56,911 women’ 


*Women and Magazines Survey—details available from any Good Housekeeping representative 
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Good Housekeeping is 


ad 


among 


Women Buying 


as told to 26 advertising agencies | 


by 40,409 women’ buying in 210 stores 


*Women Who Are Buying Survey—details available from any Good Housekeeping representative 
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Advertising Confidence 


40,409 women* 


told 26 advertising agencies so 


*Women Who Are Buying Survey—details available from any Good Housekeeping representative 
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SELLS SELF 


Sie 


SERVE YOURSELF 


New Canada Dry ginger ale floor stand 
designed for self-service holds 41 bottles 
and stands 40 inches high. 


Co-operatives 
Developed Into 
Big 1936 Issue 


New York, Dec, 31.—-A movement 
which shocked retailers of the United 
States even more than manufacturers 
developed in March, when Edward A. 
Filene, Boston department store mag- 
nate, announced that he had _ set 
aside $1,000,000 for establishment of 
consumer co-operative stores’ in 
strategic centers. He designated as 
executor of this program Consumer 
Distribution Corporation, New York. 

A veritable storm of opposition 
broke loose from retailers but appar- 
ently did little to stem the tide. On 
the contrary, President Roosevelt 
dispatched a three-man commission 
to Europe to study the operations 
of co-operatives there. 

Numerous American marketing ex- 
perts also took the trip across the 
pond to gain some first-hand knowl- 
edge of the situation. Most of them 
returned with the prediction that 
more consumer co-operatives would 
arrive in this country. 


Lists Paper Schedule 

The Strathmore Paper Co., West 
Springfield, Mass., will carry an ad- 
vertising campaign of bond papers 
for business letterheads during 1937 
in Business Week, Fortune, Nation’s 
Business, Time, and business papers. 
Kimball, Hubbard & Powell, Inc., 
New York, is the agency. 


Joins Coast Agency 


‘arrol Coleman has been appointed 
radio production manager of Bots- 
ford-Constantine & Gardner, Los An- 


Seles, Calif. He was formerly with 
the Western division of National 


Broadcasting Company, New York. 


Sell it to Cohen 
Thru— 


Jewish Radio Station 


4,734 families with the name 
of Cohen are listed in the 
'937 New York Telephone di- 
rectory. Total Jewish popula- 
tion nearly two million. The 
ability to sell our people has 
fen proven . . . 90% of 


Our advertisers renew their 
contract, 


For the m 
Jewish 
4-1203. 


SAMUEL GELLARD 


WLTH, 105 2nd Ave., New York City 
Roesior ang Howard, National Rep. 


eee 


odern approach to the 
Market, call Orchard 


QUALITY STRESS | 
IN ADVERTISING 
WILL MARK 1937 


(Continued from Page 18) 


| 
| 
| 
| 


how to derive the most benefit from 
advertising and promotion. 

“With the next Congressional ses- 
sion opening shortly and state legis- 
latures in most states convening, ad- 
vertising must beat legislators to the 
whip by setting up a Bureau of Copy | 
Control participated in by adver- | PONTIAC 


CHEVROLET 


tisers, agencies and  publishers— 
it 


is 


to defeat beforehand or cripple 
it atter it is in effect. This should | 
be the objective of the advertising 
business.” 
Paul |. Aldrich, president, The As- | expenditures are reporting their in- 
sociated Business Papers, Inc.: |tentions to maintain advertising 
“Advertising volume in A.B.P. pa-| tivities at 1936 levels. 
pers has averaged close to 20 per cent | 


ac- 


ahead of 1935, with gains in some 
papers strongly affected by the up- 
ward turn in building and heavy 
|goods production running close to 50 
| per cent. 


/to grow keener in every line of busi- 
ness activity, unless all present signs 
fail. If this proves to be the case, 
then certainly business paper use will 
tend to expand strongly for adver- 
tising that can be tightly geared to 
selective selling in particular mar- 
kets. It becomes an almost indis- 
pensable tool in the hands of the 
aggressive company determined to in- 
crease volume at a fair sales cost. 
The recent budget analysis made by 
the National Industrial Advertisers’ 
Association showed an increase from 
30.16 to 34.6 per cent of the adver- 
tising dollar spent in business papers 
in 1936 over 1935. This is a trend 
that is likely to continue. 


Stress Streamline Models 


“On the other hand business men 
are turning to business papers for 
guidance in meeting the complex 
problems of the day, perhaps more 
avidly than ever before. Paid circu- 
lation papers reflect this increasing 
reader interest both in terms of in- 
creasing circulation and in terms of 
even better editorial content. 

“Developments among the 151 pub- 
lication members of the A.B.P. dur- 
|ing the past year include general in- 
|creases in personnel, many advances 
lin editorial presentation, several 
| brand new formats, a strong tendency 
|}toward more attractive typography 
and a noteworthy uptrend in service 
| activities, 

; “Summed up, real progress has 
| been made in streamlining the busi- 
‘ness paper, 1937 model, in such man- 
{ner as to give the business paper 
reader what he needs and wants, and 
to give the advertiser what amounts 


| 


ot real value. 


| 
| Cites Washington Work 
| 
| 


perhaps our 


“In the year ahead, 
a group will 


| greatest basic effort as 
be in connection with our work at 
Washington, which has been going 
on tor many years. We are perfect- 


“In general, competition is going | 


to the best buy ever offered in terms | 


“That general business is decidedly 
| better is again reflected by the char- 
acter of bank advertising plans, par- 
ticularly by renewed emphasis on the 
promotion of banks’ loan services. 
| Increasing prominence of loan serv- 
ice as a theme of banks’ advertising 
indicates that the country’s bankers 
are coming to the conclusion that it 
is again possible to find worthy bor- 
rowers, 


Seek Better Understanding 

“A heightened appreciation of the 
need for a better understanding of 
the bank’s function on the part of 
the public at large is also reflected 
in the advertising plans of numerous 
individual banks. In addition to such 
current effort as the Friday evening 
half-hour Philadelphia Symphony or- 
chestra concerts, broadcast under the 
joint sponsorship of at least 50 banks 
over the country, various banks are 
| preparing to emphasize educational 
jangles in their 1937 campaigns on 
| their own account. 
| “Whereas past emphasis has been 
largely on_ services rendered by 
banks, advertising in months to come 
will more and more stress the place 
of the bank in the community and in 
the economic scheme. 


Stresses Public Relations Angle 

“Those engaged in analyzing bank 
/services on a dollars and cents basis 
should also keep in mind their public 
| relations angle. The good will possi- 
| bilities of any service rendered by a 
bank should have the careful con- 
sideration of those responsible for 
'the bank’s advertising before a bank- 
jing facility is abandoned for purely 
| profit and loss reasons as figured on 
| the books.” 
J. S. Roberts, president, Direct 
| Mail Advertising Association, Inc.: 
| “During 1937, in my opinion, ad- 
|vertising by all media will have its 
| best opportunity to show its power 
‘for good and for progress. There is 
la great deal of selling at the present 
ltime—-new products, rehabilitation 
lof factories, new designs for mer: 
\cantile establishments, for homes, 
‘and what-not—and the money to 
| buy. There is some shortage of sales 
| manpower by reason of the lack of 
j;opportunity to develop salesmen dur 
jing the past several years. If we 
reap the full benefit of the situation, 


ing plans for making the organized | ris 

business press more useful in repre- | #dvertising must help the salesman 
; | « ‘A >)" > > « »2yer > ‘eo 

senting to government the interests |'® 4 8reater extent than ever before. 

of our 1,500,000 business men readers, | ! think it will, 

particularly when specific legislation | Predicts More Legislation 


is pending, and conversely for mak- 
ing our papers more helpful to our 
readers in giving them guidance in 


meeting the problems imposed by 

present and by new legislation.” 
Preston E. Reed, executive vice- 

president, Financial Advertisers As- 


sociation: 
“Analysis of a nation-wide survey, 
under way at the turn of the year, 
already indicates that at least 40 per 
cent of the country’s banks that pur- 
sue consistent advertising policies 
will step up their 1937 appropriations 
on an average of 30 per cent. 
“Increased advertising aggressive- 
ness is further reflected by the action 
of some banks which have doubled 
their 1936 appropriations for the year 
ahead. Practically without excep- 
tion, banks not planning 


increased | 


“! think, also, we will see an in- 
creasing amount of advertising of 
the public relations variety — the 
selling of business as a whole to the 
public. There’s still a lot to be done 
and, unfortunately, some things to 
overcome. 
“During 1937 the Direct Mail Ad- 
vertising Association will endeavor 
widen its contacts both through 
membership and through its exhibits. 
It will endeavor to help producers, 
suppliers, and users of direct adver- 
tising in getting the most out of this 
medium. 

“I feel that it’s quite probable that 
there will be some legislation affect- 


be 


to 


ing advertising. This may easily 
|produce some inconvenience — per- 
|haps some additional expense — but 


| (Continued on Page 23) 
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forestall legislation rather than try | OLDSMOBILE 


This poster for General Motors 1937 products was unfolded in 650 cities December 15. 
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VALUE THEME FOR ALL GENERAL MOTORS UNITS 


BUICK 
LA SALLE 
CADILLAC 


limited entertainment facilities, the 
; person of wealth and social prom- 
inence turns on the radio regularly 


The Rich Have 


Loudspeakers 
In Bathrooms 


Boston, Dec. 30.—Loudspeakers in 
the bathroom and _ preference for 
news comments over comedy were 
uncovered in survey of radio owner- 
ship and listening habits of the high 
income group reported today’ by 
Professors William G. Sutcliffe and 
Richard P. Doherty, Boston Univer- 
sity College of Business Administra- 
tion. 

The survey was conducted among 
Boston social registerites for Colum- 
bia Broadcasting System by personal 
interviews and mailed question- 
naires. 


Rich Tune In 


The survey revealed a_ desire 
among the high income group for 
better children’s programs and a 
general wish for combination of en- 
tertainment and educational fare. 
The rich do listen to their radios, 
the survey showed. Like his fellow 


citizen of smaller income and more 


throughout the week both in winter 
and summer. 

The majority of famiKes own more 
than one radio,.with an average of 
about three to a family. Twenty-four 
families reported ownership of four 
or more radios, with two families 
having as many as 14 sets each. 

A check-up of radio location in 
these homes showed that living and 
bedrooms are the favorite places, but 
radios were reported as being in- 
stalled in almost every conceivable 
part of the home. One family had 
a loudspeaker connection in the bath- 
room to facilitate “listening to morn- 
ing news programs.” 


— 


Erwin to Burns-Hall 


James G. Erwin has joined Burns- 
Hall Advertising Agency, Milwaukee, 
as vice-president and general man- 
ager. 


New House Organ 


Ware Valley Manufacturing Co., 
Ware, Mass., has issued the first num- 
ber of “Shirts and Shorts,” new house 
organ published by employes. 


—_— 


The figures below i 
tisers and agents are recognizing the importance 
of The National Geographic Magazine as an 
advertising medium. 


ndicate clearly that adver- 
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If you are not already advertising to the First Million 
we suggest that you begin with our March issue. 
Advertising forms close January 10th. 


THE NATIONAL GEOGRAPHIC MAGAZINE 


WASHINGTON, D. C. 


Sell the FIRST MILLION inst 
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ADVERTISING AGE 


January 4, 1937 


Allen Predicts Banner Year 
for Appliances 


New York, Dec. 29. 
house Electric and 
Company is entering its 5lst year 
with the belief that 1937 “will 
new records set for manufacture 
and distribution of electrical appli- 
ances,” A. E. Allen, vice-president in 
charge of merchandising activities 
said at a preview of the company’s 
1937 line. 

The advertising ot the merchan- 
dising division will be increased ap- 
proximately 50 per cent, announced 
Sidney D. Mahan, advertising man- 
ager. This will cover domestic and 
commercial refrigerators, ranges, 
laundry equipment, small appliances 
and air conditioners. 


Westing- 
Manufacturing 


see 


Part of the expansion will be de 
voted to advertising of the complete | 
line, instead of upon _ individual 
products, and upon additional insti- 
tutional advertising. Fuller & Smith 
& Ross, Inc., is the agency. 

Mr. Allen mentioned as_ factors 
favoring expectations of a meted 
year in 1987 greater confidence in 
the future felt by the average per- 
son, improved credit of the average 
wage earner and salaried person, 
reduction in unemployment and in- 
creased business activity, together 
with reduced rates for electricity. 

R. C. Cosgrove, manager of house- 
hold refrigeration sales, declared 
that more than 2,000,000 household 
electric refrigerators were sold and 
installed by all companies in 1936, 
and predicted a total of more than 
2,250,000 for 1937. The number in 
use now he estimated at approxi- 
mately 9,000,000. 

The Westinghouse _ refrigerator 
line for 1937 comprises 19 models, 


tion; 


E. Craig Greiner, associated with N. W. 
Ayer & Son, Inc. 20 years, has been 
appointed New England manager of the 


agency. 
and includes three’ special low- 
priced units. Promotion will center 


about 5 points: better food protec- 
greater convenience through 
use of triple food saver, triple stor- 
age compartment and adjusto-shelf; 


full power with economizer unit 
operating less than 15 minutes out 
of every hour; faster freezing and 


great economy. 
Registers 50°/, Increase 
Electric range sales in 1936 in- 
creased by 59 per cent over 1935, 
with a total of 300,000, according to 
Reese Mills, manager of the range 
and water heater department. He 
estimated that 1937 sales will reach 
420,000 and that by 1940 the annual 
total will be close to 1,000,000 units. 
He cited the growing replacement 
market, and the greater interest in 


electric cooking as factors favoring 
increased range sales. 


Thompson Appoints 
Thompson & Co., Tampa, 
manufacturers of cigars, have 
pointed Alfred Rooney Co., 
for a magazine campaign. 


Fla., 


ADDS MARKETS 


ap- | 
New York, | 


INSTEAD OF DUPLICATION 


Total cireulation on the Del 
list was already up around 19,600,000. 


Monte magazine 


With any 


list like that, must the old duplication trouble get 


still worse, 
Not if 
1.850.000. 


you add 
That's 


uv y ur 
giving 


if you add 1.850.0007 
The Household Magazine's 


Del Monte an = almost 


ALL-NEW MARKET in Small Town America specif- 


ically-where_ the 


“duplicating” 


magazines don't 


get a big play, and Household is strongest by far. 


Del Monte and 
MeCann-Erickson 


advertisers 


the 


arencie 
agencies 


San 


Francisco office of 


among quite a few other astute 


have recently added 


Household’s Ata-NEW MARKET. 


Is your list as good as your distribution? 


THE 


HOUSEHO 


MAGAZINE 


New York Chicago 


{rthur Capper, Publisher, 


Detroit 


Cleveland 


Topeka. Kansas 


San Franciseo 


- Getting Personal | 


The Christmas greeting of Cap Towle, the big Pittsburgh glass man, 
contained an unflattering likeness of the Captain, touched off with 
hand-written greetings. . . Al Rose, of WMCA, went on strike for a 
Merry Christmas for his friends—and his friends each found his own 
name emblazoned on the sandwich board... A real old fashioned greet- 
ing was dished out by Porter Leach, sales consultant, who sat for an 
1890 chromo in the snootiest checked suit and striped waistcoat you 
ever saw... Allyn Mcintyre’s greeting put over his message with simple 
dignity. A whole herd of stags at bay did service on the card of 
Walther Buchen, agency head. John B. Flack, Syracuse agent, sent 
an insertion order to the “Christmas Time Gazette,” ordering his greet- 
ings run, bold and black, until forbid. .. The whole family joined in the 
rambling greeting card sent out by Bill Rambeau, radio rep. .. A green 
and red lithographed three-sheet did the job of “wishing you the season’s 
greetings in a big way” for Charlie Younggreen. .. An engaging pastoral 
lent force to the message of William A. Wolff, of Western Elec- 

Stuart Phillips, of Dole Valve, managed to get a good snow 
scene of his home on his card; and with no snow in sight either. 
Half a hundred or so smiling models joined to extend greetings on 
the card of W. Frank McClure, Critchfield v. p.... : \ montage showing 
everyone in the organization was used by Free & Peters, radio reps. 

That huge WLW transmitter sent out 500,000 watts of good cheer 
and best wishes over the signature of Bill Bailey. Wallace Meyer, 
Chicago agency man, found it possible to wish his friends a Merry 
Christmas despite all the minor misfortunes in the sports world and 
politics which befell him during the year. .. Lang Fisher & Kirk’s card 
said, “Here’s Hoping 1937 will bring you Time to enjoy Life, Liberty 
and Fortune—and that’s no Ballyhoo.”” You guessed it—pictures ot 
the five magazines mentioned were part of the card. Peggy Chase, 
Chicago's well known advertising girl, enclosed her greetings in a 
pine 


scene 
tric. 


cone, 


SANTA MAKES A PERSONAL VISIT. 


Two hundred boys and girls—children of N. W. Ayer & Son, Inc. employes—were 
visited personally by genial Santa at two Christmas parties given in the Ayer 
building, Philadelphia. 


Stuart Peabody, “The 


Borden Company, put a kick in his New 
Year’s message with a cartoon of a rampant cow, symbolic, perhaps, 
of milk or cheese, tossing up her heels with the greatest of gusto and 
proving cows can talk with the ejaculation, “Yippee!”’ and an elabora- 
tion, “Here’s for another 


everyone.” 

G. C. Pond, v. p. and g. s. m. of 
whenever the Federal Trade Commission 
the Chicago hearing of charges against his company. 


good year for 


Kraft-Phenix, expresses glee 
recalls him as a witness in 
He gets $1.50 


day for testifying. Mr. Pound would like to see the hearing trans- 
fered to Miami Beach, though. 


Henry Curran, Blackman a. e., is telling friends about a handsome 
youngster, his second, born Dec. 17. Named George Nicholas, he is 
distinguished from other new, babes by a heavy mop of red hair. 
Joe Badger, chairman of Badger, Browning & Hersey, left the brick 
Presbyterian church Dec. 24 with the former Dorothy Green as man 
and wife. They'll be at home in Sutton Place after the honeymoon. 


The last name in the New York telephone directory, N. W. Zzyzo, 


stands for four young advertising men who share an apartment and 
who find it convenient to refer friends asking for their telephone 
number to the last one in the book. They are Al Goustin, just trans- 
ferred to Chicago as Western manager of Dry Goods Economist: David 
Donovan, International Printing Ink Company; Tom Rogers, McGraw- 
Hill promotion expert, and Phil Smith, Indiana Steel Products Com- 
pany. Alden James, This Week representative, was one of several 
advertising salesmen courageous enough to deliver a_ presentation 
before the annual convention of Zonite salesmen. He was awarded 


a prize, though possibly not the one he sought. 


Otis Kenyon, Kenyon & Eckhardt, and “Buzz” LeQuatte, H. B. 


LeQuatte, Inc., have joined the little group of distinguished agency 
executives who have difficulty in convincing friends that they really are 


grandfathers. 
publicity 

manager, 
in France 


last 
reporting 
Was sailing 


The editors swooned 

blurb from the French Line 

Henri Morin de Linclays, 
on the Queen Mary. 


week on 
that the 
to spend 


receipt of a 
local general 
the holidays 


R. B. Nelson, Chicago manager for 
delphia agency, is in the Norwegian-American Hospital suffering with 
a broken arm and numerous other injuries sustained in a fall on the 
icy sidewalks of the Northwest side. Frank Lewis, the demon photo- 


Al Paul Lefton Company, Phila- 


graphic sales manager, has left Underwood & Underwood, Chicago, 
and will go in business for himself as Frank Lewis, Ine. 


Peter Edward Pool, weighing anchor at eight and one-half pounds, 
made port at St. Luke’s Hospital, Chicago, Dec. 30, after a rough 
voyage. He is the son of Ed Pool, executive of American Colortype 
Company, and of the former Ruth Hebert, daughter of Louis A. Hebert, 
one-time vice-president of McJunkin Advertising Company. The chil- 
dren of Henry Webster, advertising manager of the Wm. Wrigley, Jr., 
Company, found a shiny new automobile in their stockings Christ- 


mas morning. 


el 


| Students Stage 
Market Survey 
to Glean Facts 


Chicago, Dec. 29.—An interesting 
development of practical training 
for future members of advertising 


departments and agencies is being 
undertaken by The Ray School of 
Advertising here with the inaugura 
tion of field work marketing sm 
veys by students. 

The plan was given a workout at 
the recent automobile show in Chi 
cago when the students, directed by 
Joseph A. Kiss, made a study of 
how public opinion is appraised and 
how manufacturers probe. th: 
thoughts of prospective customers. 

The study was facilitated by the 
instructor’s position as head of the 
Chicago branch of a national survey, 
of public opinion on the new 1937 
automobiles, with the students act 
ing in the roles of “assistants.” 


“Guess Work” 


Amplifying the subject of pra 
ticality of advertising courses for 
would-be members of the profession 
the theme has been stressed in in 
struction that “advertising advice 
and service must be practical, must 
be based on experience and know!) 
edge, not guess work.” 

Background is given to this theme 
by course instructors in original re- 
search, directors said. Developing 
the subject, “Why do people buy 
things,” Mr. Kiss has made annual 
summer tours to study buying re- 
actions of people in all walks of life. 

This last summer he completed 
9,000 mile tour through the West, 
gleaning first hand information to 
| be passed on the students on how 
jand why advertising affects an 

farmer, a Montana hardware 
dealer or a California housewife, as 
the basis, it was said, for giving 
pow yo training about real people 
| 


Hit 


Iowa 


and real circumstances. 


| Triner to pare 
O’Brien Promoted 


James E. O’Brien, formerly Mid- 
|; west district sales manager, head- 
quartering in Chicago, has been ap- 


pointed regional sales manager of 
Schenley Products Co., New York. 
Joseph Triner, formerly district 


manager of Seagram-Distillers 
New York, succeeds Mr 
Midwest district sales 


| sales 
Corporation, 
O’Brien as 
| manager. 


Cash Loans Up 


Short-term cash loans to farmers 
‘through the new co-operative produc- 
tion credit system have passed the 
$500,000,000 mark, W. I. Myers, of the 


'Farm Credit Administration, Wash- 
|ington, D. C., announced. Production 
|eredit associations serving agricul- 


ture now number 552. 


WMCA 


NEW YORK’'S 
OWN STATION 
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COMES T0 HOME 
BUILT PROGRAM 


If Big Names Can't Be Bought, 
Make One, Louis Urges 


Chicago, Dee. 30.—The radio ad- 
yertiser intent on establishing an out 
standing program should turn to com- 
edy, and furthermore, the advertiser 
will probably come closer to 
mark and save himself money if he 
develops a promising act from the 
bush leagues of radio talent instead 
of striving to outbid other advertis- 
ers for talent from the $20,000-per- 
week league, in the opinion today of 


john J. Louis, Needham, Louis and 
Brorby, Inc., Chicago. 
Oceasion for Mr. Louis’ observa- 


tions is the current rise of the “Fib- 
yer MeGee and Molly” show, handled 
by his agency for S. C. Johnson & 
Son, Inc., Racine, Wis. 

“Radio is not Broadway or Holly- 
wood,” said Mr. Louis. “Radio is a 


problem all by itself and for that | 


reason supplies its own training 
ground. The biggest future rewards 
of radio are likely to come from ex- 
ploitation applied to talent now on 


the air in a minor way. Our own | 
experience is a case in point. 
Prices Spoil Search 

“Karly in 1935 we shopped New 


York and Hollywood for a network 
program for Johnson’s Wax. But 
our budget was modest, and the 
prices asked were so fantastic that we 
abandoned our fancy ideas and re- 
turned to Chicago where we remem- 
bered Marion and Jim Jordan, two 
showmen who had devel- 
oped a loyal radio following with a 
sustaining daytime period called 
‘Smackout.’ 

“We reasoned like this: If we 
spend $15,000 a week for talent and 
310.000 a week for time, our money 
will be gone in 13 weeks and we 
have a splendid chance for a resound- 
ing flop. If, instead, we try to de- 
velop sustaining talent, that already 
shows promise, with good script ma- 
terial, good management and intelli- 
sent publicity plus a long enough 
contract to win the show’s way, we 
can't reasonably expect to fail. 

“No one had ever heard of ‘Fib- 
ber MeGee’ the night of April 16, 
1435, when the show made its bow. 
ror several months the program 
scraped along on bottom. But our 
client shared our faith, and six 
months later the program began to 
show real signs of life. Sales be- 
San to increase. We all took heart 
und worked like Indians to polish 
'p every gag, every commercial, 
every musical number with 
care and criticism. 

The constant improvement 
flected Iyy 
finds : 


versatile 


fierce 


re- 


ly sponsor’s sales figures soar- 
Hie th 
t the program’s second year. 
‘udience checks indicate about 
') sets per week tuned to the 


bo .0000 


show 


Laughs Lead List 


‘is applies, of course, to eve- 
‘Ss ‘ine and top radio programs. 
Which dozens of smart spon- 
getting eminently satisfac- 
‘rns from shows that level 
\udience size of less than 
But if you are inter- 
Drospecting for the big re- 
radio advertising you 
‘in the rush for big names 
regard to their radio suit- 
Nor do you have to join 
“le for a compelling human 
“i Dai heart throb idea. 
_ SiS Still lead the list if you're 


eo big time success on the 
\ll the 


sets, 


eport 


S prove it. The belly laugh 
tron * to supply the surest escape 
“OM woe $ 

‘and care and, consequently, 


UNtinues 


Sllrest 


the | 


loving 


increased sales ever since | 


an all-time peak before the | 


| “Where to Buy It” — got these interesting replies 


Ime field is a different situa- | 


route to an audience fol- | 


Jingle Bells 
on Milk Steeds 
Support Santa 


Chicago, Dec. 30.—Plans to make 


man Dairy Company, Chicago, an 


annual event for Christmas day, were | 


| being undertaken today as gratify- 


the jingle bells innovation of Bow- | 


| 


| 


| ing reports on the venture from milk 


| patrons flowed in. 

Seeking to give concrete’ back- 
| ground to the Santa Claus scene 
|Christmas morning, the dairy 
| equipped its 1,675 horses with jingle 
| bells. 


|}the occasion and insisted on bells | 
for their mechanical steeds, Francis 
H. Kullman, vice-president, — said. | 
Three hundred trucks were thus) 
equipped. 

Promoting the event, 850-line in- 


sertions in Chicago newspapers were 
used the day before Christmas not- 
ing that “Children always hear those 
jingle bells in their 
dreams, but this year they will really 
hear them,” and advising parents to 


the company received many 


Truck drivers entered the spirit of | 


Christmas | 


Trade-mark of Fisher Body Division of General Motors Corporation has been | 
modernized in Detroit to present what is said to be the largest neon sign in | 


bells 


had 


carried 


E represents one of the many companies 
whose trade marks and local outlets are 
listed in Classified Telephone Directories. The 
contract was coming up for renewal. The advertis- 


! 


| Because of these and other favorable 
indications that “Where to Buy It” 


ing manager wanted some opinions from the field. 
One dealer answered his inquiry: “This form 
of listing is the most valuable advertising avail- 
able, and we will heartily cooperate with you on 
| any future trade mark listings.” 
| Another wrote: “We believe this advertising 
| is a very good investment and would suggest that 
you retain it for the coming year.” 
national listening sur-| A third replied: “Telephone Directory adver- 
tising is the real thing.” 


through 


G-E Elects Five 
| Commercial Officers 


| Five new commercial vice-presi- 
| dents have been elected by the board 
of directors of General Electric Co., 
Schenectady, N. Y. 

Those elected are M. O. Troy, 
Schenectady, manager of central sta- 
tion department; L. T. Blaisdell, Dal- 
las, Southwestern district manager; 
E. H. Ginn, Atlanta, Southeastern 
district manager; A. L. Jones, Den- 
ver, Rocky Mountain district man- 
ager, and T. S. Knight, Boston, New 
England district manager. 


Sloane-Blabon Appoints 


Dorrance, Sullivan & Co. 

Sloane-Blabon Corporation, New 
York and Trenton, linoleum and felt 
base coverings, has appointed Dor- 
rance, Sullivan & Co., New York. 

Edward D. Levy, recently elected 
president of Sloane-Blabon, was for- 
merly president of Fisk Rubber Cor- 
poration, Chicopee Falls, Mass. 


Continue Nut Fund 
Twenty-three New York members 
‘have signed new contracts with 
| Brazil Nut Advertising Fund, con- 
_ |tinuing their support during 1937. 

Renewal of all memberships is antici- 


n . a 
ai OND | 


Michigan. 


get up early and join the audience,| ments from parents, indicating the)reality to the youngsters, and plans | pated. The Fund completed its third 
After Christmas, Mr. Kullman said, | jingle 
com- (their part in making Santa Claus a 


to make this promotion move an an- 
nual practice were launched. 


successive year of national advertis- 
ling in 1936. 


He wrote his dealers — asked about the value of 


Service was directing sales to their dealers, our 
client renewed the contract. 

American Tel. & Tel. Co., Trade Mark Service 
Division, 195 Broadway, New York (EXchange 
3-9800) or 311 W. Washington Street, Chicago 
(OF Ficial 9300). 
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ADVERTISING AGE 


eT aor ity 


January 4, 1937 


ZONITE PLANS 
TO LAUNCH NEW 
CONTRACEPTIVE 


Sales Campaigns on Varied 
Lines Presented 


Chicago, Dec. 30. 
for marketing a new 
product, to be 
next few months by the Zonite Prod- 
ucts Corporation, New York, were out- 
lined at the company’s Western divi- 
sion sales meeting which closed here 
today. 

Plans for promoting the latest Zon- 
ite development call for rigid adher- | 
ence to all legislation governing the 
marketing of a contraceptive. 
will be no consumer advertising. Pro- 
motion will be carried on through di- 
rect contacts with physicians and 
women’s clubs. 


Definite plans 
contraceptive 


Intensify Assault on O. B. 


The onion breath campatgn, which 
has replaced feminine hygiene as the 
No. 1 Zonite copy theme and which is 
credited with having greatly stimu- 
lated Zonite sales since its inception 
a few months ago, is to be vigorously 
promoted by means of advertising 
and publicity. Copy plans call for 
consistent promotion on an enlarged 
scale of the onion breath angle in 
connection with emphasis on other es- 
tablished Zonite copy themes includ- 
ing dandruff, first aid and nose-and- 
throat applications. 

The latter appeals will be sepa- 
rately featured in 100-line, single col- 
umn insertions that will also feature 
the onion breath angle. The dual ap- 
peal is made possible by a layout 
plan which calls for a border treat- 
ment that will unite what are really 
two separate advertisements and a 
coupon offer of some useful house- 
hold item such as a chart of treat- 
ments or a measuring device. 

Publications on the Zonite schedule 
inolude the American Magazine, Col- 
lier’s, Cosmopolitan, Delineator, Es- 
quire, Good Housekeeping, Liberty, 
McCall’s, Macfadden Women’s Group, 
Pictorial Review, Red Book, This 
Week, True Story, Woman's Home 
Companion and the Handbook for 
Boys, official Boy Scouts of America 
manual. 

In addition, the 
ealls for enlarged 
counter display 
card campaigns in 
cinnati, St. 


Zonite program 


Pittsburgh, Cin- 
Louis and Milwaukee. 


Also established as a 1937 quota for | 
r . | 
Zonite sales representatives are 6,000 


individual store promotions of the 
kind that have already placed hun- 
dreds of bushels of onions in the 
windows of more than 3,000 drug 
stores and a million and one-half 
onions, mailed separately, in as many 
American homes. <A _ specialist in 
syndicate store promotions has been 
engaged to co-operate with the latter 
type of outlet. 


To Liberalize Zonitors’ Copy 


effort in behalf of 
Zonitors, the corporation’s feminine 
hygiene product, calls for 100-line, 
single column insertions in a consist- 
ent magazine campaign that 
sents a 71 per cent 
crease and a 55 per 


Promotional 


repre- 
circulation in- 
cent appropria- 


tion increase for 1937 over 1936. On| 
the Zonitors schedule are 
Fawcett 
Household Magazine, 


Cosmopoli- 
tan, Delineator, 


Group, Liberty, 


STO 


by 


UNDE 


} 


launched within the} 


There | 


window and}! 
activities and car | 


Women's 


Ready - to- use 
tions’’ submitted 10 days approval 


Cost only $10 each. 
for advertising use. 


NEW YORK 


| 


| we 
| Macfadden Women's Group, Modern 
Magazines, Pictorial Review and True | 
| Story. 

A liberalized copy policy for all| 
|Zonitors advertisements including | 
those scheduled for insertion in the | 
women’s magazines was promised by | 
G. Allen Reeder, Zonite advertising 
manager. Copy for 1937 definitely | 
suggests the approval of the medical 
profession. Zonitors advertisements 
will also urge women to consult their 
doctors in the matter of feminine 
hygiene. 


Testing Plans Related 


J. T. Kelly, Jr., of Street & Fin- 
ney, Inec., New York, now handling 
Zonite Ointment, described testing 
plans about to get under way in con- 
nection with Zonite Ointment adver- | 
tising. Test campaigns consisting of , 
60-line advertisements in the news- 
papers of seven medium-sized cities 
will be launched this month. Sales 
results in 10 drug establishments en- 
joying heavy store traffic will be care- 


sults already previously measured in 
these stores in the absence of adver- 
tising. While the campaigns are in 
progress, all store display and other 
promotional efforts of any nature 
whatever are to be called off. 
Reps Tell 
What is claimed to be a “first” 
for the Zonite convention was the 
replacing of the usual presentation of 
the advertising campaign by the per- 
}sonal appearance of a dozen repre- 
sentatives of general and women’s 
magazines who turned up with a 
shelf of 5-foot books, each represent- 
|ing a magazine on the Zonite sched- 
ule, and explained the place of his 
magazine on the Zonite program. 


Each Other 


Pennsylvania Group 
to Ask for $500,000 


The Pennsylvania Scenic and His- 
toric Commission at a recent meet- 
ing in Wilkes-Barre decided to ask 


fully watched and compared with re-| 


the 1937 regular session of the state 
legislature for an 
| $500,000 for 
|tourist trade. 


advertising to attract 


The last regular legislative session | 


jappropriated $20,000 to the 
sion for 
lennium ending May 31. 


wad to Rickerd ; 


commis- 


F. A. Cuddihy has joined C. E. 
| Ricke rd Advertising Agency, Detroit. 

K. L. Wright, one of the original 
| group in the formation of the Rick- 
erd agency, 
| dent. 


new... timely 


CK PHOTOGRAPHS 


*‘*Reserve Illustra- 


mail from world’s largest file. 
Model releases 


RWOOD & UNDERWOOD 


CHICAGO DETROIT 


appropriation of | 


FIRST OF THE FLEET—MOTOR IN REAR 


One thousand new super coaches, featuring rear motors and lower compartment baggage storage space are expected to be 
in service during 1937 and Greyhound Lines will emphasize its new fleet in expanded 1937 netics 


Spackman Resigns Roadie Moves 


W. M. Spackman has resigned as | 
chief copy and publicity writer for | Mo., 


Edward L. Bernays, New York. | 12th Blvd. and Spruce St. 


Over 


Gardner Advertising Co., St. Louis, 
has moved to the St. Louis Mart, 


FHA Forecasts” 
50% Boost in 
Home Building 


Washington, D. C., Dec. 30.—A iv 
|per cent increase over last year in 
jurban residential construction was 
|forecast for 1937 by the Federal] 
Housing Administration today, esti- 
| mating new dwellings during th: 
| new year at 400,000 to 450,000 units 
| This is somewhat under the numbe 
| built in 1929, according to Adminis 
| trator McDonald and materially un 
der the average number built during 
the decade from 1920 to 1929. 

The forecast was based on the as. 
| sumption no considerable decline in 
| industrial production and the conse- 
quent limiting of income, no curtai! 
ment in the present supply of funds 
for financing new construction and 
no precipitate rise in building costs 
would take place. 

Forces operating to make the fore- 
cast good, the FHA pointed out, in- 
clude the increasing volume of in- 
come, abundance of easy credit, ris- 
ing trend of rents, and an emerging 
demand for 
|existing supply. 
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d-smashing 


crowds attending the Better Living Exposition 
at the Civic Auditoi t/ 


staged by 


It takes cyclonic power to pull audiences of 165,000 and more! Even football games 


records! 


advertising during the bi- that excite a nation and have their stages in giant stadiums achieve no such attendance 


But the Two Examiners of California—the Los Angeles Examiner and the San Francisco 
Wright Advanced Examiner—recently brought to dramatic climaxes events that established records in their 


tespective communities. 


The San Francisco Examiner's Better Living Exposition, held for the fourth year, in the 
Civic Auditorium, saw all past highs toppled in number of men, women and children who 


Newspapers 


has been made vice-presl 5assed through the entrances from noon 'tilllO p.m. for four successive days. 


that pull “sell-out” 


newspapers for advertisers 


San Francisco E X AM ‘ iv e. at 


Famous 


Represented ceasaaie by the 


San Francisco Office: 
HEARST BLDG. 


Newspaper 
HEARST 


Since 1887 
INTERNATIONAL 


dwellings in excess of 
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Information 
for 
Advertisers 


The following documents may be 
secured without charge from compa- 
nies sponsoring them, or through 
ApverTISING AGE, by any national ad- 


yertiser or advertising agency execu- 
tive writing on his business letter- 


head 


No A Word About the 
nomical Use of Advertising Cuts. 
This folder, issued by Motor Serv- 

ice, gives a comparison of reductions 

from large to small page size, and 
demonstrates how the same art work 
or electrotypes may be used in pub- 
lications of widely varying page sizes. 


LOSU,. 


No. 1081. Over-the-Highway Freight 

Transportation. 

The Traffic World has issued this 
study, which covers trends in dis- 
tribution, future prospects of motor 
transport lines. It shows what ship- 
pers use motor transport lines and 
the factors determining selection of 
the lines, and analyzes the means by 


| 
Eco- 


BIG MESSAGE IN SMALL SPACE 


ALWAYS BETTER 
= er e 


Displaying effective use of small space, 
this type of copy is being employed cur- 
rently by Richardson Rod & Reel Co., 
Chicago, in Sports Afield, with the three- 
column effect gained from bridging over 
matter. 


the center column of editorial 


which the organization and presenta- 
tion of data relating to the motor 
transport industry may be made 
more useful to shippers. 


No. 1082. Who 
Picture Play? 
A clear picture of the stature of 

its readers as prospects for the pur- 


Are the Readers of 


chase of goods is offered in this sur- 
vey issued by Picture Play. The data 
was obtained through interviews with 
readers at point of purchase. 


No. 1054. Direct Hit. 


In this booklet Architectural Rec- 
ord describes its publishing plan for 


1937 which, the booklet says, will be 


And here ts 
‘ linge les. 
Cooking Matinees. .... 


The Los Angeles Examiner's series of four Schools of Modern Gas Cookery, presided 
over by Prudence Penny, likewise set all-time highs in a field of journalistic activity that is 
extremely competitive. Nothing even remotely approaching the successful schools of the 
Los Angeles Examiner have ever before, or since, been held on the Pacific Coast. 

The four days of the San Francisco Examiner's Better Living Exposition, attracted more 


than 125,000 people. 


The four 3-hour Cooking Matinees of the Los Angeles Examiner brought out more than 
40,000 women. 64.2% of them registered from the three HIGHEST INCOME DISTRICTS 


OF LOS ANGELES. 


houses like the two Examiners pull them are good 
who want “sell-out” business throughout California 


ane EXAMINER 


Sales Master of America’s Fourth Retail Market 
ADVERTISING SERVICE, Rodney E. Boone, General Manager 


Los Angeles Office: 


PETROLEUM SECURITY BLDG. 


_ Attended these Two Examiner Events! 


Audience of 
those 


the Largest 


They are a portion of who saw 


Women Ever 


the Los 


Assembled Under a Sinale Roof in Los 
‘ {ngeles Examiner's Prudence Penny 


a direct hit for the building product 
advertiser to architects and owners 
immediately active on the type of 
ouilding featured each month in the 
gublication. 


No. 1056. Are Newspapers and 
Magazines Better Media Than 
Radio? 


In this brochure General Screen 
Advertising tells about Minute 
Movies, which offer sight and sound 
simultaneously and make product 
demonstration possible. 


No. 1025. 4 Reasons Why Women 
Say: “I Always Read McCall's 
Recipes.” 


In this impressive brochure Mce- 
Call’s defines its method of editing 
and describes, under four divisions, 
the factors forming the basis of the 
publication’s consumer approach. Ex- 
amples of the McCall Method applied 
to food and equipment, and natural 
color photographs of completed 
recipes with reader’s comments upon 
them demonstrate the appeal of 
McCall's food pages. 


No. 1029. High Speed Copy Testing. 


In this folder the Chicago Tribune 
shows how a copy test may be con- 
ducted through its high speed 
method. Accompanying the folder 
are full-size reproductions of the pic- 
ture pages of the Tribune’s five 
Metropolitan Sections, demonstrating 
one advertiser’s test in the five differ- 
ent areas of Chicago and suburbs. 


No. 1018. Third Annual Minnesota 
Business Map. 
The 1936 income of Minnesota 


farmers will show an increase of at 
least $40,000,000 over 1935, according 
to this annual business map, which 
contains detailed information on the 
crop and livestock situation in Min- 
nesota. It is distributed by the busi- 
ness departments of Minneapolis 
Star, Minneapolis Journal, Minneapo- 
lis Tribune, St. Paul Daily News, St. 
Paul Dispatch-Pioneer Press, WCCO, 
WTCN, KSTP, and The Farmer, St. 
Paul. 


No. 1038. Letterpress on Parade. 


This is one of a series of folders 
issued by the International Associa- 
tion of Electrotypers & Stereotypers 
to demonstrate, through reproduc- 
tions of various subjects in many 
lifferent fields, the results obtainable 
vy letterpress. 


No. 1046. Selling the Consumer in 
Hawaii. 


Issued by the Honolulu Star-Bulle- 
tin, this brochure contains data on 
sopulation and agricultural and in- 
justrial production, and presents the 
paper’s editorial features, rates and 
coverage of the Honolulu market. 


QUALITY STRESS 
IN ADVERTISING 
WILL MARK 1937 


(Continued from Page 19) 
should not impair materially 
force of advertising.” 

W. Rex Bell, president, Outdoor 
Advertising Association of America, 
Inc.: 

“The fact that the volume of ad- 
vertising in all recognized media 
will increase in 1937 is the accepted 
opinion of advertising executives in 
all departments of the business. Im- 
portant anticipated developments 
during 1937 justify this anticipation 
of increased volume. 

“There is a definite return of con- 
fidence among business men both 
large and small. This feeling is 
particularly pronouneed even in 
view of certain fears and apprehen- 
sions under which business has been 
laboring. 

“A return to more constructive sell- 
ing and merchandising seems im- 
minent. Marketers have learned 
many lessons during the past several 
years and have obtained experience 
which will undoubtedly result in the 
application of methods which, while 
by no means less vigorous, will be 
more sound and conservative. 


the 


Buying Power Up 


“The increase in consumer pur- 
chasing power which is evident is, 
of course, the primary factor from 
which the continued recovery of 
business will result. Increased con- 
sumption has the encouragement of 
national administrative policies 
which point to a transition from re- 
straint of production to adequate 
production, restrained only by the 
recognized ability of the consumer 
to buy and consume and the mar- 
keting organization economically to 
distribute. 

“The return of definite regard for 
‘truth in advertising’ is evident. 
Again, state and federal legislation 
has emphasized the fact that where 
advertising fails to govern itself, 
federal and state legislation will 
more than fill the deficiencies. It is 
unnecessary, in fact, for business to 
be advised to clean its house and 
keep it clean as far as_ its 
advertising practices are con- 
cerned. Business is being forced to 
begin this house cleaning through 
the necessity for complete com- 
pliance with federal and state law 
as applied, most pointedly, to ad- 
vertising copy in certain specific in- 
stances. This enforced regard for 
the ethics of copy and appeal will 
doubtless result in the establishment 
of control and government within 
the advertising fraternity itself. 

“Outdoor advertising has made im- 
portant advances during 1936, which 
promises further sound development 


and increased effectiveness dauring 
1937. 
JS Gray, president, The Inland 


Daily Press Association: 

“In prospect 1937 looks like the 
best 12 months for newspaper adver- 
tising since 1929. Good newspapers 
under good conduct will profit most. 

“The more I know of newspaper 
advertising the simpler its problems 
seem to me, nor do they change much 
from year to year. The constant and 
never ceasing problem is to put out 
the kind of newspaper that com- 
mands respect and wins circulation 
by proper prestige. The second re- 


quirement is that of sound practice 


in selling space and handling copy.” 
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January 4, 1937 


(1) M. L. Annenberg, buys the Philadelphia Inquirer (2) Author of advertisers’ biggest problem of the year, Congressman 
Wright Patman (3) John C. Sterling, moves from McCall Company to United Newspapers Magazine Corporation (4) The win- 
ners—In Advertising Age's student essay contest—Reinhart Knudsen and Katherine Howard with S. R. Bernstein, director of 
research and promotion, at the A. F. A. Boston conclave (5) Allin Brown, new A.N.A. board chairman, chats with Mrs. Phillips 
Wyman at the annual banquet (6) P. L. Thomson, re-elected for his 10th term as A. B. C. president (center) with William A. 
Hart (left) and E. Ross Gamble, at the Chicago convention (7) Joseph Schewe hands the gavel to his successor, Harold 
Donahue, new president of the Advertising Affiliation, at the London, Ont. conclave (8) Highlights at the A. F. A. convention, 
£. H. Reynolds (left) new president, congratulated by Chester H. Lang, new board chairman (9) Mutual Insurance Conference 
elects Carl S. Crummett president (10) Coronation note in advertising—Gorham silver display (11) Advertising goes on wheels 
snd Camel Pen Co., Orange, N. J., brings this department to dealers (12-13-14) Ranks of agency veterans thinned as death 
takes A. W. Erickson, Frank Presbrey and Wilfred W. Fry (15) Roy Durstine is elected president of Batten, Barton, Durstine 
& Osborn, Inc. (16) Victory smile of C. W. Myers after election as president of the National Association of Broadcasters 
at the Chicago convention. 


— 


PHOTOK 
REVIEW OF 


ce eke ee ay eae Le hee te BIEN he aan A OR a 5 Nl - oe Pe aS eh A ly re “ae ara - an oo oS 
is i aoa Fog 7 fe at t ah shea A tig is oy Pee, eR ae Set ae eh tid 5 De et en, a ee ee 
; 4: \. 1 ae > al vee tie Sei Cad ice a Sec ei tal 1A SEC ik a Serpe a aa eee . a Shia a ae ee. . 
Bis z Ee": * igh is es ea Te fees Bec aa I 7 ets eae : ye te ite etre. ee eee aie — 
veenie ae eo : 2m gnc + ‘ i= a os é am, a. dan ED a cad ae Be ar iam. Agra: a / cup il eae a ee ee ae Ry. " ty 
By eres 2) t rg es ee tte ; RA ain pe > Th Ss - 4 ~ eae ‘ f 431 Qo a ly, Scban ¥ te ee _ ry —. 
ah a a ee Pk eat . ae : ; : ; ms EMS, te gee 2 We, SOR hy te oe rie es ee ae se: ah tae : oN Fie dee ms fies. é y aN AX 7% eet! 14 ee 
3 pees > t OF x a ‘ (Nts SPR AES, a oe) ae Neate oes eee Tea > Spee ie fos , cee ae ia ets) ad , Se aaa ; 
v eye ~ ! > 4 Phi : rier ie. eee see he <A f Re ; es he pe ie 
ni 4 4 » a ‘ eee é 6 * s es eee ae . Sas . 
is 7 ‘ =" aes 
“ab 3 . Ror. 
‘ie Af 
= —_—_—_—_—_—_——— RTISING AGE 
$$$ —_— a 
a anu 
be 4 ———— 
: ; — He ; ia) . 7 , Pes 7 = 
« Tied x ‘ ° . > i? 
P =, - s = : E . a. 4 2 
aah. ¢ me ee Ly y ? 
2 ‘ : = . > ae f ; 
ee oy ho ‘ ae ie, yi a 
yes ee “as ¥ : Past ies oo” a ee ae 3 
ran - aa ie a es ; ' Tels 
¥ = a $5 _ 4 Pik y F 
> eM, oy s ey ¥ ~ —— -  — 
SPs pie 3 bate? +, a ¥ ae ea 4 ia i. 
ss ; _— ie » Soa ¥ 7 ee ; , fa. ao te Es 
Ree he 4 cy ieee a tig, me, Pi: 
J oe allt * c S n Gals * _ - * bcs a 
os We Gog 4 pereet , oe bi ye Ree 
a : r¥ 5 .s : : 2 ; a . ' > 5 
a ; & ; 3 
Pee ts Ao . 2 , ° aioe ee 
eee he ; 1 ; os * an 
eZ ee ; & . ; % J 
J / : > $ + 
‘ i aoa i . 
; . EX > “>, vie 4 a. ae 
d J aa eh oS ai = Fi a 
Ba | | SS net i 
- wt . te 4 : } a i te . ; 
; : a } . >} : te i, yi 
7 : 1 ; ae a j rin: 
: % Be E : - 
‘ % :- Ve : ™ 
f « ’ ‘ : 4 
. te oe t oo ; N37 Z : 
ise oe me. ’ ‘ : i P é, ; 
ES a ae m? % 3 
gi a: ae : : a 
tts, sa S id x 
Dee . ; —— ‘ bal : 
es a >" & 4 oo} ; é as: 8S i> : 
‘- wast.” ‘ + | ‘ ge ae : me ne 5 hae ’ ‘} r 7 = 
5 hg: ‘te 2 Re Ae wae gg ie Rh oie oe 
cn Se BAe a 3 3 kn oA? . ae i, OTC NE  aar 
cutis 1 : ay he E eo ie) a: Re tin. & ‘ ; ; 
Pigs th a € : se - ; bal na = Sick = a ‘ 
no ee o 4 i Cs eG ; Sans nf t +. a eee ‘ eae? Bee 
vee bag « —s, « PS ee = . ah a he im 1 iene a 
Aeon - ea ota i eh ye ro ¥ ae oh: on te Beet HS 7 4 2h 
ae ar « is ee he: am Aiea he serv G, te. oar reas Fis eee 
ie eke a : Pete: ae ae ‘ ee eh ie i on ee ike SE Sa ; rey a5 * 
ee ag a ey Se er Me Sanech eek A =f je ae 
ani Aue iges Poe ng aoe 1 ba é ip ee ee css & eee oe Metr, -sare ef ey sbi 
i So eae . at . ie 4 3 ' Mem: A ae gees 7 BL, * angie oe le eS 
zl ace a ee i ee ett a he | peer eh 8 
pee ee ) un aageee Ge ‘ : K.P ee ea | ner me 
“ae ay % rs Hf y : pr Che Se awe at gh oe : 
a a x p ee ee Neo ge E . 
ee R ae ; . 
if B:..} Pe eS . 
Se pe 33 ee : Pues : 5 eee * > ‘ —_ ae... eee é a So 5 Ste Whe 3 me os : St 
be Pee U By e . ee! a 2 Bs i ee er ¥ a - ie 2.2 sire? fa a a <7 " UR Sold A er ne ~ | , PA By i i P 
oye, ers Rd 9. 5 ip, ie nen f Bact = ; : ae ee - st Be ue tea ” > 28 "ec iid amen Sie a gs F 4 
eee ere ts Sat me a oe Py Vem yoR é - : ee ae pone a ae © y o- ", 5 ae be Pe ae oF Wi ae -? et 
ty "TED a ots a " wy oe a ae ae 2 um ‘ Tee gi le «Oe 7 | ae ee + es bart ee ‘ die? = ee Ce te 
ee . ¥ re ithe 2 “x4 , r: ae He ‘4 paces oF AR we ge er” mo Ye + . a 7 = +e 4 > a ee Cpuar t ee ke? . 
i Sahew (a Bae eee oe a ere te eee a ‘ cr ae : 5 oe Pes , gl art 
“ * oie Si Es , Pee . ee eo vs 4 a ) 4 a> 7 fee Fé a . « i Arek, # oS rey . y a 
; eee a 4 Ria Meer. Ae ay ‘ by b — SS . ee = i ee ? a 7 we ae 4 oe et} W ; 
“ ay. Ms ¥ . me 14 4 pan ; x Pt oe e os : a ie t a oF Be he * ; 
: - a . ao ced ad te a i mee | i ee oe - Tae ae, me, __ aera — > 7 tA © ce ‘a fy ea ey af ee! 
ee va Shag | ree 2 aye oe Kags ht ae a \iite Sa 7, os "ae ee ae. on kn ad Me a é BS lg ” i ae Vy : | 
: ee 1 ee BERS of ‘ Ser es : fe ie) Coo es | ae va a6: ss f. Pe ies ny  § 
es nee as Pi Pe, eee a y ; ey Ay . = - 5 an | = ae a td : * 5 ; 
© ‘ . Soe , " Bs eek pee fet ‘ F ee Tig. aoe i = 4 J F H d 
2 Sy ae 4 ea es a i ere oe ai F r : . ahve ae 2 he _— x) ‘o “ 556% 4m ish . 3 ‘ 
Pee. c , | ee ee . ha ‘a. < i atid As en <i Mey. ee 5 it PS . a, wie = tr ; ‘ PS : if 
tage ; ‘aR, Ba . wt) Pty : 4 ‘ Sag, laeanges E i mes os Ree Me one “s ‘on 9 > ita ae ape ¢ aT) a i ys d 
eke Nie ea ie . aS © ee . ' = Ome rat’; = . iam ih pias ay a + ical + Soh * ‘ - ~ : ey 4 
eee a ee, a is ot He, er . —- ; es aS Sy OM hie = eae 4 = oo * yh. ee eo , $3 " ee . 
et Os ae pe) are ee r 4 p _ . : “* Tae. Ae ae ee, 7 3 Ky ie er ce he ee ce mAs ‘ cae ee 5 : = 
op OE AE eal oh a i 2 OX 4 } ¥ J cy ae Pena ee ai Ee eer ta ase RS Spe Te, eS , boo ; 7 © hs 
ra of | (*—- & ] ie - ne : on Bee set Eee ean eet Se rd ‘ ; eye ei se aia a i 2 s : : Pr 
cade St) a ? |S ee} = eS = i. ; ah het laa ae he: a i a bes ae Tk ef ‘ bia : ee ; Be 4 ,, a 
bone 34 Pat siege . 2 r. ae: i, ot GR 4 ; cee rep too cae ee ae ae Sa aes : hegre hte. See om ee See Ot 2 tt 
ie \. aes 3 2 kai} aes ep. ter) : 3 Ba Pate: ees er ee oe ae er i O Epes ee | 7a Ce age et ae a. ee iter ier : 3 2 
} t Ng ’ Ole lah. oe , : - , co ee w :. ie bare 3 ve pe ee ee » * f _ oo oe PS PY he: FAR Ys i 7 ee 
oS : Mp5: ’ 4 oe om a a ¥ , 2 ; be ie eile en a ‘4 4é ee ee 4 Wags aes . ig an i” i. ff age ee ‘. 
ate * ‘a a ° 4 ~ ey. . . . + _ <> £ " " aay bi a at Aes Reee SEN. Bee etna, 2 ee tae ? eae a a. ~ iene, 
me. gall Ciremtern ae | MER vai Ben, tony autos , Ere C1, OM 5 Cee gg: OE Fe = 
sin. ro ‘ ee if ye , ae a: a ee 3 el @ ia ; ao Ca ee baat, of Rea a eae a aS a a a 
~ See a " be Sys he, ‘ Goes, mi he i £ “ < on ae 6 Spe ‘ “agi ee: ee oe om ee ee eS. a Se Pik, in ; : 
a ee , " | hl AE ie ~~ A i 4 aa oe ts a F athe Vea ae ts a , od 4 : ete es, al he ‘ - 
a ae . fila d) * ae ¢ Ne oo ey oe ee “ “i eb ae ie Bie ee Pie SB gee oa he j Se va coat SE BP ener Sane BR 
pia tee i * Pee gain Se ae ’ Py ote we si : ak ee he . 4 pan’ che ee: Sacre ee ee | i ia a: Sy tite (= Sod aati toe 5 ek 
ae, a , é “Fei eee oo E Sees i pe, > ee a ¥ i x See. eee a Eee 2 he bs eh ee eS cn + Pia 
SO a an io. — ee ‘ oe Poi i i es he | wee he ee bh 
EPR, loads % 4 ot . ae Sa tk . ~ , wa 5 le sag 4 ee ie EES = ae eh, ho eee : i eres Se eas Ys nay ces: a SP at, 
ea ce ; 7 yy - J a Me. AR Pa - is 3 ae ee ee ‘ i an Ca > So tek sae + ghee eg a: Me By es) mre: ho ha Ses Om ES 4 We: 
eae = oa, g im gr PETES at ee ww, * 7 Sere » A Ie ee sD Sed cae at ee Pe bin Cae rte Baas 
= ghee vi . Ae ve = : ry an Fie a ‘ ‘ " : S ar eT a be oe ig oat an ee Sen) a a ar a I es ee Sale ee 
Bete SS : >" a ae — sie? Kis By , 7 : ; : eo os ae ab ae te Sees 5 ee Bose. ~ eh) oe ga ae MGlae* <a Aha BF hast ag aes 
aie Baap ve ‘We ee ey fit = ee aA : if . Bek ae 8 by et ae he: SS 9 a. 
See A “ 4 . a haat Soe Pe Pee . ies ‘ior ae es ee a bi : b , % 
fr. 4” rz a / ge a cee ks Og: cs eo I ““ ' . a a Sat Ser Ee es ee ’ y og 
[et tg i rs i * nes aS Del gig Feo, 2 Oa ee ’ . > ww a Oe Tam eee we ye : i ; - . 
Po , “dad oN, . eae es Re ae oh eae 4S 5 in 4 CFE eo le ae aie : 4 _ 
i ae As hae ¥/ i a sa <a ae 3 Fay etd eS Se ee » “A. ? MN . : Py 3 2 4 a fe 
Q Bee oe t i a «ies ae Les Ge an. * a Pers Ryot Co & « *s - ~ he : “> / 4 : 
a _— - ~ - norsk af . 4 3 pay eat ~ J ‘ . ue, rH 
i a: ¥ a: 2 P . Tee ake Le sis Na re? eS Rs, COON Fe meine ie * ¥ nt § ’ ‘ 
Ce ae _ . Bie A ee =“ Cee 2 een. i gee tia, 53s — 5 sii 
x a | oe a npr “ie : Be, S23 - a ee Si maa sie. Ceo tad bie. ‘ pee, an . \, 
3 —e # > ee ” Be aes se TT or St aarp 1 a ee * Oo a_i _- ~ 
: © CS ie rwa aee 20 Cay et ree ee ; Ree 
. ¥ og q ‘ Ss As ae ts e : : ; pi _ Sf, See 4 
* F * -” at ’ pak ae 2 ee j i s P 2 Ae ae eee Tne 
ae pene. | , ee Ry a: ; Lg Te cane Bit tar at oe i ‘ gi a eS a a la ML a eee i = 
a — " aks y ioe ae: » sae galt ees eM . s tae oe nt Ce - fi. 
aoe x : “ pr. Fs & = | Ae sfetiae* ae , i Match PMS a ar, : staat ‘ thet ° ! 
pi i ie 8, ony be j roe rag 4 ce oe 5 4 ee 9g were go ae MG ” Yer S Ey if ; 
eae. i : ys Ae i Ae ees 2: peeraweny 4 1 sige a rg vey; “a ie Pe ane ee i ity 
ee ‘ ‘ ee de” 5 ik ele ere. a } ae ys : a nah OR yo ria oa a : oe ray ( + adele 
i Vag A } é de ’ ky wy tet gk eS, Onl me Peal ie Va a a ro | ea ee ‘ a ote 
fees Kf yee, NF ie a ; Set eo ede Ba a ee ‘Ss — = \ ee eae ar. ae Ss Sa ee OE 
: eS; . t P reat be) as — : 3 \ ai oa —. gs 3 i : 
Be ieee wis a5 BA, J “e _ 1 — ee oS  . § ge a ae Ce Te i) J 
ie - sts A = ee : : . = a, a Oe, . 
“a bes ' be ls . a ota eg . - E 4 oe 5 ‘y Sy Siw. a” | A 
i : i zi (cr ——— : é - ‘ 5 be 4 . ona o a : 
ie ss eae xT Spl ig eli 7 nef Beet -& Bid, Fe Oe 7 me 7 . : 
te : iz (a 2 bs es J i e ce ao $e Te - ae ws . PS “<3 - . a 
Wi oe ARTS ’ “< CN rae cam thee sol " ay Sa ace eee Cah ; es Ce : 
er j Pirie: eee » AS a nate ree ene ae =. ee : ; 4 . 
a i awk. : . i ey ee ee ai eo et lle a. 2 
ee ~~ 5 age Pgh Bi a gt if 
Bak | Bie pe 7 = Be ? eee ‘2 — - oe Ss pee 
Meee cc ' ‘ 6 oe ; mes Ses A: es) | eae! 
aa 1% * n 1 ne ss ’ "Fa a yee (UREN i ae, r a a." ei nee ae 
=f ahs : ¥ is ng ae ae Bees Pel? Te ; OO — ——— i 
eS + 4 J ae ee ee ie i be ¢ med. aoe) heb Pot Gan . w+ oF ae 
4 6 < { \ \\ _ ; pas aS i, er, " a ah i aad ee ae . % 
he 7 P ; ‘ 3 © aa * = = (Ae ee ee - a ~ h gee”. ames 4 | a 
ae J ~ 1 a Was ee af as, a | re , ee he re ak aha B | y ie 
eas eh ati x es “<= & Bes oe ~ ws Aaa Le ae Be aie TE riage” 
ot rie’ Ales } Pye, so E 4 ae Sus ie + = Te AS Sete Pade ag - i : 
Pe ity ae is j ee 4 Mi Ps eee 2 Se ‘2 4 ’ Pe cone ; e * hs, eee et 2 “ ~ 
ies a ae eye } aye THe: oer nm ies a eR ae ee ere > ane , Be. ge, Ma cul & ™» 
ae” cor WAYY (ie oo. NR ai ie oo ae i la Pe gD 
' MG 1 a) ee, Te ll pI x igo | Sig Sas ea a : ee a ¥ ; = ea a ae 
Bry ca ‘oRee \ 1 F : = Q a } . | eee PaO en a 2 * Be ieee 3 Ae pce : 
ole Se abay ; G : 4 eo ae mm . ; iG L RS eee 6 , Act es da aS anh “a 
ig wes Aes ’ Ge : ce: feo ate Rs , * Fax es re " . Rae pS es aes 
ee ot ee & oe Me A ae eo ee ie in ton yey cae. : hy 5 , Be Wee, 
or Lotta | Bric’ ¥ al ob ee ee = eS a a . , . mm ie ° 
— Be. = a - ie Sa — Fy xe 
TS SSS aa wR) ; 2 é o be Lee ae Gan” ie ee nat epee BSA os 4: Ree os 
. a ei oak i & | a — rs , ; ee ets eee pean alee SON : . . ee 
1 aoe a oe ne ‘ ay ‘ots ere) 3 ARSE een eat 7 ” Rae, ee 
4 Ps f yee aM thee art : 3 ries ih oi ty % ies REIS Ti 7 “aha! Ran? = ey tay 0 . 
oe : . — . . joge * pare a el 3 ad aes ‘ bs ee : fa ee ‘," rtm eee : Bar's: ae 
on ie + — a) : . wage Eee c Sp: ee ee - gape es SH fod: 
hp Sees. oie P 3 < r; 7 >. ey ae . ae ees bis : ee 
ete ba oi See eee fs * ae are SN ie ” > fe oak oe Saisag oa , Ih pan aa He ae 
Sa IE A aha ‘¢ it Aaa fai: ane ; 7 sae Se a ae i a \ 7. ie Bee Re eg : eit ” ew wee 
‘i, tin ee et at : Meta ae Si A ce a aes eae “eo a Se ae ie : aii. ieee 
a ea ee ihe ‘ ee a ey eS te ce. Stee rs scours ait / CONS mate eth Spee : er. Saas 
aa a AS 1S de Me en Ie os dake ee ee se ir 3 - om le ea ~ pao a ee ne ae 
ei ee eA Sere etal i Beer re kta, ai ig: ko + SS aeiagee Re ees Fa ee a a ne oO a 
nae CASI Let cera hae bb She ep Be aa i eal re ; , a oe eae ; / Se: 
ee Le BE. Oo ei Boi Te age ae Ss . ne: a nee i Sane - a TSS rr ——— a \ re 
= Sica in TOCA PROT AR Ree ge se era 3m - eee 7 oe in aria aS = 7 = “—e 
; Eth é \ pee) Ea a er ah i, a eae: ie eee ; Lan a i aa us eo z +m 
Nee te ae pea } } ba ee eyes ee Ss gl ee i Se en ore 
Rete puree. - Ea: pe) me a Pash ee Bos pees 7 a Pa an ae te og ee 4 : = ee a ee eg a 
Rea cae 7 ie he \ AN ee ke i UST ies [= CaaS be os eae ai. sagintle Me Mee, ee og ore 
baetifes «: s oe ae te dah Se ea a ; we re eae ie re re 2 or =e Be: a sis i ae ee Ba ee : axe . 
te % nee i + >) eee ee ee i = a cn . i ey . es x at Mn eK, cies bP a / € a 
Asie ae ‘om ane 8 ae 6 se eee salar as © ae 4 - tear. As EN eA < aimee. Bd ‘i " Be ag ae a , “a FS 
pcan oes oe ca ia We y Bi e oe as ee gs ‘5 ae pees Ec =a tey : ee : a a A A Reh ofa = Sp ee oa an EP. 
go eee a ee a ee OMe ; eer, ET a i 
s pears i i ee _ A ia Ss Pegs. Oa a MN ate! pris Geet caine? Eee: i ae te ee Se =o ie all si > e 
Pee ge ee Regt ie oe aK. ti ha a oe a ae Ram a : are 3 be ee Oo ae ee FOR — er - n 
See oe : P Bee Ns : 6 ae Ae ei COR i Be ane a. - % e 
sey nae Seas \ a - ‘ pate ap ae ae % : idee SOM Mew a ier CPN ape eee eae r = 4 4 
a ve her ’ = pa ae ——. fis ais SEs maa foe: ass $ & ae 9 ZS 
ae 4 Be ee — eee Pose en es 5,  — .. 
ae teed : Ce Fe oe ats ‘i a Aa , SORT eae Ba FB Poa a ee 
ee ee : SR a SR eee ai ae = ae lames 2c ( ; ane = ate Me an Si iin a spe . 5 a a 
i a : ae oP a ae eee eh Bate se Smid ai ee ee oe * ae 
_ : a tae ae FF i Nan piel Re > a So ee 5 ae < — parts ahs Li sau ge aa es. ee m 
eps ea eo i Se pia aa. -, Sa. Sa neg ae ae i a ue Gee ag Paes pad ae 3 a Fe 
ane pia be tuaeting _ Phe eh hy h, % a a 5 aaa sae Be A og Sa i Sper ot te ee . . s ae « 3 
* 4 > ae a Mee oe eee os eres em ee aan - eae eS Le) oe ae, Sie ae ee € . Pee om ; 
Sie . SEES ' is eS a mee gt on 55 ers: "- sale 
ae | SP aan ih Niece gh kd ee a ea Wie de WM wn Bis rm py Oy Sa ae Rae ‘ 
: ae ate so ee ae” Be: vam a a w —a F he ek ag ‘ cphht ae oe 4 
z as. ee : F 7 hoe oN eee oe See ee «= a ae ; Pane stg » & 
fe Tee me aA -: . oe a : es ¥ a A See 7 = ee lee al i Jacl AARNE Sa Ph 4 ~ 
me Nee = og re | tt es a Be ae : ia ae ee — we mie aii 
<4 sp = j ‘a 4 ‘. i . SRO Bayt a 7 se ae 
ex en, 4 1 rcs ee q 7 ‘a "ae nek t ah 4 “ a .* ps. P 
or to oa q a Bs i es, ‘ d —— ; ts 7 be ead oe 
3 - a has Fes: Pa “% ~ ee one : eg mee F . ee ieee 
¢ eee 43 “ FHS SK. ae. ee ie) 7 . at, ie, ag Pat gt 4 4 al a rh > eS Yee Ree 
33 Pe dn ta we ee al TKS inte SMa a Gras ee : a a — iy 4 Se fa 
ie - ane " = % tetany PF SS - ee Pe att i 1 ae %3 — > _ * Ri Se j , ag a 7 : Cree . 
a a ‘ . — site ll ra a s —s * ee Wigs ee 7 2 we 
ae ee a = ; Bt OE — ty loge heh ro. ; ‘ liey Ay 
thee iw: j FS q : | 7 
“e ie ae oF hes? ' ‘ie ae - L PEN i Bie. : ee wk a _ 7 its , 
yy Le x oe aa Ae Se ae ot cam : ih rs 3) Bis q = ae ia nee a gh, iy 
ain oan be Ak UE 2 0 Nae Die ae eae : <j hs i ae ; : P oe ed: SR ya : 
3 ri 4 5 ‘ oo 6 x . ah es oa oe poe m 5. re vai d ie ee ee Rate Sie ae 7 ar “ eet ee parce < sa ay rs ee 
aes > a oe ae ‘ ae : eee) me ee F ae aie << “Sale 4a: " aes a * Ay eS, Ca eee f Ea ‘ 
Behe es a a ee necaye | ee — . * ‘ .] nay] + Se. bets, = a yi eee %, eae rere eerie ee . ee Ay OS Fe Bey ee Sa a ed fe aig a 
2 ei eam na —— ato’ M ae ee _ > Pe a, MRO : a BS Se er eas Erare” ce Gee ony, ae a tg Bee! ‘oe “a Ty 
+, : —— - _— mpgs SS ot eL PEN : . «ae ¥ Bs he? Pen 5 : side Ph MEMS foe epg aa es eae a = oa baat are 4 abo eee t ast, (2 a i 
= ce a ee , Roe. rs de ™ aS eee PRS poet ‘ Seated ie bia reeks ne ey fies Siar ‘ all Bee ees Pos ios a 
ni}. 23% ome paste ciagh? es Mt fk * eee NGI icra gee ae ere am Ve ale Pore aS oe Ply 24 ess 
Bee ap eg. Tie Uae. Aa Sk -0 é eters: ORS coh oe a ep Sirs Sy ana De Malai, Fane WS ——— eo ease eS Pr phen | : 
; ie i ~— se die N ade Ra Pe ure Pe Fecha i OR, pe RS ee peel ie ge or Bere ea ae Bee REY a : 
ah Be 2a ig, a eedenenesere iy - ges ee Produces, a ce haus Ay sease se eeu Se ge dei (eee ae a wae. ve ee kee ps Rea es : 
ee . ; a baat tee : gs eS A oe i oe Re ees es > | eaters Boer 
es ’ are Fes” —— oe yey Se aes Se see oe Ps beta ey ae ans) re % Se on Ova . en ae 
i og : f : ‘ oe hah 2 WR OREO tenn ees an Pace jee - * - mae tae Se A ; 
ae Se ; Puce Oe hh eA AES alee yee Beh 2F ‘4 - o * 3 vicaeaay oe Ky ae oe E 
2 cm : we i tas ee £ 3 Wig Se gee es 
°: Peco ~ . ‘ 7 ee pray eres Y Oe = ; . Ris See = eee ae ae a 
ro ; Py i 4 , . oo al Bisa Pehe a ar em A oS Dax ‘ >» oo) a , es Po Fan 
¥ é Hi sae ¥ one PAs Ae, bette “is Ds ; St ee ——— A ee! St Re Tee, gr a ee a: : - & a Cee " eS: : 
fae > . a pare ee SE eT 9 Bea bs 2 Tas " Te eg ae oe i Me sate es. AIRC aici ay. agen Ee ge ’ a —< 
Par ioe SS bb Rucker oA RA Chae aye? ey Fhe ee BSD ie gl kn wf ee eed Ades 3 x Ss ; ee aon hc ON we re - ' — “iy oe — ae) ; 
ae eee cal . oa! aes . gar ars ae ce ‘ , a eee 
: Mi ae a y Se i ¢ ‘ eee 
pa. . ee a e ee 
m 78 “ mee oe » : 5 * # a 
a = ; ay _ ; 
om i. Y ee 46% ae ‘ v gi a * ee, AS oft “ oe aa 
‘G2 7 : ri ' ‘ by ver +; Joo eae is Gl 
on $ : a ae cP A AES ae. ee ‘ioe : ; 
hae ae TR RA a” ie, * Poe 
Pe ss 7 4 2 Seam < = - _ a ake _ a 
aes “2 : Ms ne J sa 
Tas Tas > ie 3 E ica 4 tee “ oe “a BR 4 : y 4 3 
hy pS ae x ~~ 7 + es - ba Ay _ ‘. a r 
“A a es Rl * % 7 tal «et 7 car 4 4 
Ty cee ined . "ie % : = * See ed ee .,* os ‘ast 
* 4 5 a Th & : ‘ Ls se as ime — 9 
ee ae ‘2 Se oe. a. = Oy Re =  £ See ae c 
ie eae ar oa “9 i wer. ae a eee SS ee ai 
cae ; Foy, } eo i ery teh 2% 
Jeeags a uae tose i id Gree Sart A ee & ks |. eS = 
es it os . ES a  £ ee es ee Et 4 ~ 
oa, ee ie re RE: * a i a Se pit ge a ee ’ ] Ae 
oem oa: ae SNyaaae: | SER: é A Nb, ee a pe ae: 7 aie 
ah? Sighs ae Rapes Ss haa “ ree” re : Si FS } eee a 
fe ope a a a -_ Yak og = i ye 
TEN He ae ee corse . Ps Ah te ae gee ms ij A eae Y 
Ba eam fie 3 Pee Na oe i aes ; pthes 0") Seeker." X Pepe oi, 
¥ pee a ae i : et ag > . B fgg rg Be eee Me a a es : 
ihccta aes Site Raat Bg SACS ee Be es oo : 
ot ee ; <a he Ss 
a Dae es ae 5 y : 
Bs oes tai 4 a eat See wo ee Bek lal Pe aa 4 ea eer : } bE F 
om la bog RES 2 RS SN eae ls an ORY POET} OR, AAG oe pO a te a oo : pie 
et « apa eye ae Bee Pires. A iS teataiag ape ee , lepbek ses tage Se) pl Mee foe pO Ta aaa Re ae PR ON Ry oy ey : aaa? i \ e 
ee eA NO aN er Se igs en Sobek Tein tpt Pay Peet Send ee Ae te Fors Se ON get Be NT dlink as ob elle ae ed 2 a Sa WE Te : 7 ‘ : ; ; ee dee 
2 io Rae ; on ame oR eccrine, ope. eA SY Sys oeeg nest aie EE ee a, a Ds Sar a Pek Ge oaks “ay CR ago eth Se ahs hea sy RITE IAT ee pee ete lita Sg et PAE CS Mer = SKE weet at ee oa oy ae EOS: 
Fe ae eraser ce ew ES ea ae MN SNM ek Ms, ial Ty a ee Lee tan ACN ee ee ee se at DU a ake “sae Fee 5 a Joie 
eS =! : Fe kien) o Ses ee Ret ORS Pa ee se ere eas ate, ang Mek +s ET Sar a os ea a SN gfe acta, E> aN eee ar, Se a as a ry ti 4 es: oe prea a.) ete ee a gs Se ee Nghe Sse ape eS Pte cae vdeex cy. y Fries eee ae i “3 £h moe 
Oy ins Len eS 8 . EP oe, aes aS Eimer & es age Cen ae Dae: 25 6 RS, 5 a ee ae BIR ae itr : 7 ane bet tee ey Ee ae oe nw ee Be Tea eo aE ee MEL Te. PL gape ane on BARONE Armee Pena a Pre ay ee eRe: ae PRGA gee 
- : Fae : ee a os oi a if" cy atta Haig COE oar nr footer poe eS as oe ; aT a re a oe Tes ee eos tr ae ae ees fi OME Re, ee pee eae fart parte aoe ee ; 
‘ L s noi veh CPs oe Be As pe ee a ae ava Biss ; _ > ae eit yt eae Mek Ace - ggegee a Lge J Be {A as he Te xs Ps Ae 3 
3 & bt oe wet ees Aa ea) Fes. 8 Rage ee aS apa ho: Se ees eet Sa 
ie Law oe. \gacdy S rae et Nee Veen Te oe Sey We Be 


ADVERTISING AGE 


—EE7 — 
——— 


NEW YORE 
d <tikEhes 


UY AT THE 


SSC 


(17) New president of National Broadcasting Company, Lenox R. Lohr (18) W. Rex Bell takes office as president of the Outdoor 
Advertising Association of America (19) Pacific Advertising Clubs Association elect Lou Townsend president (20) Service goes on despite 
flood as Walker & Downing, Pittsburgh, take temporary quarters in the William Penn Hotel (21) Mutual congratulations between H. F. Mc- 
Laury (right) named advertising director, American Association of Railroads and his successor as advertising manager of the Chicago, Burling- 
ton & Quincy Railroad, Ralph W. Jennings (22) More honors for this painting by Bradshaw Crandall first appearing in 1934 come at the Boston 
exposition in February (23) New staff of the Four A's assembles at the White Sulphur Springs convention (24) Robert W. Sparks, retiring presi- 
dent, Financial Advertisers Association, passes along some tips to Thomas J. Kiphart, his successor, at the Nashville convention (25) Louige C. 
Grace, Detroit, becomes secretary of the A. F. A. (26) Social Security Act takes hold and the government moves to “sell” the act (27) Pull- 
man Company design wins the Barron G. Collier medal for car cards at the I5th exhibition of advertising staged by the Art Directors Club of 
New York (28) The New York Herald Tribune becomes permanent possessor of the Francis Wayland Ayer Cup at the N. W. Ayer & Son, Inc. 
sixth annual Exhibition of Newspaper Typography (29) Winning poster at the seventh annual Exhibit of Outdoor Advertising Art, drawn by 
Hayden Hayden (30) Informal moment at the A. N. P. A. New York convention with Thomas W. Dewart and Gilbert Hodges, New York Sun 
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was that of relating both the story 
of advertising and industry in a posi- 
tive way. While some progress was 
made along the first line, little has 
been done along the second, in spite 
of the apparent unanimity of opin- 
ion. 
Contest Was Popular 


The contest sponsored by AbVERTIS- 
inG AGk among students of the coun- 
try, on the subject of how advertis- 
ing helps the consumer, attracted 
widespread interest. More than 1,300 
entries were received from 42 states 
and the winners made their appear- 
ance at the convention of the Ad- 
vertising Federation of America in 
Boston in June. 

A series of broadcasts on “Under- 
standing Advertising’ was sponsored 
by the advertising press during the 
first half of the year over the Mutual 
Broadcasting System. How consum- 
ers profit from public pledges made 
in advertising was explained in the 
ADVERTISING AGE broadcast series by 
prominent advertising managers of 
Chicago institutions. 

Toward the end of the year, the 
National Association of Manufactur- 
ers ran some newspaper copy ex- 
plaining that industry is far from 
as soulless as it has been pictured. 
A similar campaign was launched in 
Canada by the automotive interests 
of that country. Broadly speaking, 
however, the whole question is about 
where it stood a year ago. 


Improving Medicine Copy 


Progress toward regulating adver- 
tising of proprietary remedies was 
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on the organization's new radio show. 


J. Sidney Johnson, merchandising-advertising director of the Independent Grocers’ 
Alliance, voluntary group, inspects “results” from a label-requiring test offer made 


Joan Kay, star of the show, is the coupon- 
gowned lady. 


made in 1936 through efforts of the 
Proprietary Association. The weak 
spot in the situation as described by 
E. H. Gardner, secretary, is that some 
manufacturers in this field refuse 
either to join the association or ac- 
cept its good offices. 

Advertising generally was under 
fire throughout 1936. Fortune ran 
an article criticising “irresponsible 
advertising by responsible people” in 
the food field. 

“A free press is not entirely free 
so long as even a small percentage 
of unscrupulous advertisers is forcing 
upon publishers copy that is mislead- 
ing or deceptive,” Earle F. Pearson, 
general manager of the A, F. A., told 
the School of Journalism, University 
of Missouri, during Journalism Week 
in May. 

Views of Others 

The suggestion that trade associa- 
tions take the initiative in setting up 
machinery for the self-regulation of 
advertising was made by Edgar Ko- 
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Above reduced advertisement 
for Freeman Shoe Corpora- 
tion, Beloit, Wisconsin, was pre- 
pared by Faithorn Corporation. 


ot et s 
% Always the Finest 


at Faithorn 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one orali— 
just as you wish, but all 
are here, ready to serve 
you... Speed, economy 


and satisfaction assured. 


Ko 

.y wa 
SK? 
Be. 

PRiNTIN 


DAY AND NIGHT SERVICE 


your business with a concern that ren- 
ders a COMPLETE SERVICE in(1)Ad-Setting, 
(2) Engraving and (3) Printing —all 
under ONE ROOF .. . We think in terms 
of results ... The shortest way ‘round 
is usually the best ... Why send cuts 
to one concern—typesetting to another 
many blocks away—and then give your 
printing to a firm even farther distant? 
You can cut your costs, eliminate worry 
and save TIME, TROUBLE and MONEY by 
having FAITHORN do the entire job. We 
will gladly show you samples. Try us! 
Exceptionally well fitted to submit ideas, 


make layouts, prepare sketches and draw- 
ings—through every step of production. 


FAITHORN CORPORATION 


Ad-Setters » Engravers - Printers 


504 ShermanSt.,Chicago PhoneWab.7820 


bak, vice-president of Lord & Thomas, 
in addressing the Toilet Goods Asso- 
ciation in New York in May. 

Turner Jones, vice-president, Coca- 
Cola Company, told the Chicago Fed- 
erated Advertising Club in June that 
high pressure selling methods have 
caused an alarming loss of public 
confidence in advertising. 

A defense of copy was made by 
Raymond Rubicam, its chairman, at 
the annual convention of the Ameri- 
can Association of Advertising Agen- 
cies last May, but during the pre 
ceding month the American Newspa- 
per Publishers Association had heard 
a pessimistic address from Don U. 
Bridge, of the New York Times, who 
urged newspapers to agree upon the 
principles of a national copy censor- 
ship, since no individual newspaper 
working alone can solve the problem. 

Perhaps the most damning address 
of the year on the subject of regula- 
tion came from Stuart Peabody, of 
the Borden Company, in a Chicago 
address in December. Mr. Peabody 
regards the situation as 


ezar to censor copy. 


Washington Is Interested 


Many Washington 


ation and many bills, covering not 


only advertising regulation, but many 
allied subjects, will be presented at 


the 1937 session of Congress. 

The Federal 
feels that it is the logical government 
organization to have supervision over 
copy, pointing out that the law which 
created it to prevent unfair competi- 
tion also has enabled it to cite many 
concerns for unfair advertising. 

The Government 
whole was 
Royal S. 


expressed by 


in New York recently. 


“Truth in advertising cannot be re- 
quired by industry alone, but needs 
the Sena- 


government 
tor asserted. 
The National 


co-operation,” 


Better 


accomplished 
necessary 


locally, provided 
support, financial 
otherwise, is forthcoming. 


Blood Promoted 


Howard E. Blood, president of the 
Norge division of Borg-Warner Cor- 
poration, Chicago, has been appointed 
of the cor- 
He 
present activities 


executive vice-president 
poration in charge of operations. 
will continue his 


in Detroit 


desperate 
enough to require appointment of a 


organizations 
seemingly are interested in the situ- 


Trade Commission 


hand corner, but departs from the 
orthodox by giving it the form of 
a Northwestern Mutual check which 
reiterates and reinforces the theme 
of the entire campaign: “One hun- 
dred dollars a month for life.” 

The coupon check combines the 
signature and trade-mark of the ad- 
vertiser; bears the welcome line 
“pay to the order of,” and invites 
the reader to append his name to 
the “check” in order to secure de- 
tailed information as to how he may 
have the actual remittance come to 
him every month during his less 
productive years. 


Opens New Field 


Use of the facsimile of a check 
is not new in life insurance adver- 
tising, but as far as the Northwest- 
ern Mutual has been able to learn, 
its employment in this form repre- 
sents a distinct departure, suggest- 
ing the possibility of combining a 
signature, product name, trade-mark 
and coupon offer by means of fac- 
similes of labels, wrappers or pack- 
ages, 

“Most manufacturers place a _ pic- 
ture of their product in their ad- 
vertising,” explained L. J. Evans, 
assistant director of agencies. “What 
is the product of the life insurance 
company? 

“The answer is fairly obvious, 
making it seem logical that money 
or income in some form. should 
adorn life insurance copy. This line 
of reasoning has not been  over- 
looked by financial advertising men, 
and it is not unusual to see legal 
tender of some kind exploited in the 
copy. We have gone a step further 
and made this attractive product 
serve as the message which will 
commit the prospect to an expressed 
desire for a road map to the pleas- 
ant destination described in the 
advertisement.” 

While the same basic coupon plan 


will be used in all Northwestern 
Mutual advertisements, the techni- 
que changes slightly. Occasionally 


the check is made payable “to the 
order of my wife,” a phrase which 
may cause some prospects to take 
deep satisfaction in signing a _ re- 
quest for further information. 


Stopping the Reader 


This 
series 


new 
also 


Northwestern Mutual 
approaches the subject 


Traveling portfolio developed for pro. 
motion by Berlet Photography, Chicago, 
is preceded by a telegraph notice and 
makes a silent presentation with a mes- 
senger collecting it after a 24-hour “talk.” 


lieved to be a fresh angle. “At 55 
He Had Earned $130,000” reads the 
headline, “But Now He’s the Man 
Nobody Wants.” The natural in. 
clination of a reader would be to 
stop and figure out mentally how 
much he has made in his own life. 
time and how much he has left to 
show for it, the company believes 

Known by the advertiser as the 
“Accumulative Earnings” series, 
‘hese new retirement advertisements 
will alternate through the year with 
the “You, Inc.” family protection 
‘eries, which is being continued from 
1936. 

The Buchen Company, Chicago, is 
the agency. 


Two Name Cansbill- 
Sanford Agency 


The Progress Vacuum Corporation, 
Cleveland, has placed its advertising 
account with Campbell-Sanford Ad- 
vertising Co., Cleveland. Business 
papers and metropolitan newspapers 
will be used. 

Ohio Chemical and Manufacturing 
Co., Cleveland, has named the same 
agency to handle its advertising. 
Business papers in the dental, hos- 
pital and chemical engineering fields 
will be used. 


Hunt Named Head 


of Reeves Agency 


Wayne Hunt has been elected presi- 
dent and treasurer of Knox Reeves 


Advertising, Inc., Minneapolis, suc 
ceeding the late Knox Reeves, 
founder. 


John H. Sarles and Helen A. Brown 
were elected vice-presidents, and K 
P. Torgerson, secretary. 


Would Promote State 
at N. Y. World’s Fair 


A proposal to have Massachusetts 
spend $100,000 for an industrial ex 
hibit at the 1939 World’s Fair in 
New York and to advertise the re 
creational facilities of Cape Cod is 
contained in a legislative petition 
introduced by Senator Walter L. Con: 


of life insurance from what is be- 


sidine, New Bedford. 


— 


? YOU SAID | 


viewpoint as a 
Senator 
Copeland before the Na- 
tional Federation of Sales Executives 


Business Bu- 
reau also feels that it is in a position 
to do in the national field what it has 
the 
and 


Again ATLAS scores a hit! 


get FRAnklin 3470 this minute. 


of ordinary photostats. 


photographs. 


———— 


T! 


IT’S PERFECT ! | 


New and Better Kind of Photostat 


There's nothing like the ATLASTAT 
and any Art Director who hasn't seen it will want to grab a phone and 


The ATLASTAT reproduces more tones and more snap than the best 
Records ALL tone values from extreme blacks 
to pure whites and stands out in your comprehensive layouts like real 
Made on either MATTE or GLOSSY paper and costs 
but a few pennies more than photostats. Call ATLAS today for com- 
parative samples that prove you, too, want ATLASTATS. 


ATLAS PHOTO COPY CO., General Office, 225 No. Michigan Ave. 
4 Chicago Locations @ Ali Phones: FRAnklin 3470 
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APPROPRIATIONS 
FOR 1937 GIVE 


mtinued from Page 1) 


siderable 
pack of this product during 1937. 
Johnson 


wick, 


in this 


nt, reported. Plans for 


pres! 


provide for an 


ditures. 


continued. 
“While condi- 
tions, as the 
vear goes along, 
will determine 
any changes one 
way or another, 


den 


we usually are 
able to follow 


advertis- 
ing plans as laid 
down in this 
way. 

National mag- 
azines again will 
get the bulk of 
the appropria: 


H. E. Blood 
(Borg-Warner) 


used. Dealer helps, 


tant part of the promotion. 


basis. 


“The 


featuring Jack Pearl,” 
Hartnett, vice-president. 


and extended. 
zine advertising, which was expanded 
during 1936, will conform to present 
schedules.” 


With 


ee cessful year in its 15-year history, 
Harold H. Clapp, _ _ 
Inc., Rochester, 


= has increased its 
Badvertising ap- 


Ppropriation by 
+ 


9 per cent. 

e This will  pro- 

7" vide the great- 
Best advertising 


B activity ever un- 
mdertaken by the 
company, and 
one of the most 
Intensive ever 
p Placed behind a 
baby food. 


Lee H. Bristol 
( Bristol-Myers) 
Nati nal magazines will again be 
t 
a *n added to the 1936 list. Medical 
Oe? 5lications will also be used exten- 
'vely, while trade papers will be 
ployed Considerable newspaper 
ing in co-operation with dis- 
will be used, while heavy 
of booklets to mothers and 
are in prospect. 
With both industry and agricul- 
© ehjoying an upward swing, In- 
ial Harvester Company, Chi- 
planning to get its share of 
fase trom both fields, William L. 


a reported. Manufacturing 
aa ee 
i; 


“| ADVANCE ADDRESSING 


4 

") and MAILING COMPANY 

i AUTOMATIC 

1] MACHINE ADDRESSING 

5] FROM ALUMINUM PLATES 

Permanent Mailing Lists 
Our Specialty 


936 So. Clark St. Webster 3569 
CHICAGO 


ernatj 


advertising will be placed 


& Johnson, New Bruns- 
J., wielded the largest ap- 
propriation in their history in 1936, 
put are continuing to shatter records 
respect, H. W. Roden, vice- 
1937 
increase of from 10 
to 15 per cent in advertising expen- 


“Our plans are, as usual, laid out 
for a full year’s operation,” Mr. Ro- 


tion of Johnson & Johnson, while a 
limited amount of radio time will be 
including win- 
dow and counter displays and store 
merchandisers, will form an impor- 


‘Brown & Williamson Tobacco Cor- 
poration, Louisville, will increase its 
" 1937 advertising appropriation, 
" pudget being prepared on a quarterly 


the 


main increase will be the 
coast-to-coast Blue network program 
cana oT. Y¥. 
“Our news- 
paper work on Wings and Avalon, 
started late in 1936, will be continued 
Our national maga- 


1986 proving the most suc- 


ie primary medium, several having 


| plans are based on the assumption 
jthat optimistic business predictions 
will be fulfilled and the sales and ad- 
vertising program will attempt to 
keep in step and lead the way to 
greater achievements. 

“In keeping with our past policy,” 
said Mr. Ninabuck, “we are not es- 


ASPECT OF BOOM | tablishing a set plan or appropria- | 


tion, but will operate at close range 
jin accordance with our needs. The 
number of media will be substan- 
tially increased, covering motor 
trucks, farm power and equipment, 
and industrial power.” 

While the appropriation of Real 
Silk Hosiery Mills, Inc., Indianapolis, 


approximate that of 1936, a definite 
change of pace will be in evidence, 
L. H. Stormont, sales promotion and 
advertising manager, reported. The 


ing Edwin C. Hill will be continued. 

A strong campaign on both men’s 
and women’s hosiery will run in 
Christian Science Monitor, Cosmo- 
politan, Esquire, Good Housekeeping, 
The New Yorker, Saturday Evening 
Post, Time and Vogue. 


Armstrong Is Aggressive 


Plans of Armstrong Cork Company 
for 1937 are predicated on “sane op- 
timism,’ A. K. Barnes, director of 

(Continued on Page 30) 


for the first six months of 1937 will | 


NBC Blue network program featur- | 


‘Elect Founder’s Son 


as Walden President 


Charles C. Walden, Jr., has been 
elected president and general man- 
ager of Walden, Sons & Mott, Inc., 
New York, publisher of Paper & Pa- 
per Products, Walden’s A. B.C. Guide, 
and other publications. Tom Walden, 
former treasurer, was elected chair- 
man of the board and treasurer, and 
Stanton Mott, former secretary and 
assistant treasurer, was elected vice 
president and secretary. 

Charles C. Walden, Jr., formerly 
| vice-president and general manager, 
| succeeds his late father as president. 
|The late Mr. Walden founded the 
|firm in 1884 and was its president 
until his death July 14, 1936. 


Council Elects Hohman 


A. E. Hohman has been elected 
|president of the Pittsburgh Indus- 
trial Advertising Council for 1937. 
Others elected were: Ernest T. Giles, 
vice-president; C. L. Byers, secretary- 
treasurer; C. W. Kalbfus, D. A. Wolff, 
W. J. Ramsey, F. W. Pennington, and 
Elmer T. Wible, active directors; 
jend Julius Sehmidt, associate direc- 
tor. 


| Two Join Gray 

| Donald House has joined Russell 
T. Gray, Inc., Chicago, as assistant 
manager for publication advertising, 
and Geo. Godden has been added to 
‘the art department. 


Kirkman Offers 
Easy Street In 
Centenary Copy 


New York, Dec. 30.—The allure of 
living on “Easy Street” through use 
of Kirkman’s soaps is held out to 
women in a new advertising cam- 


paign which begins Jan. 3 through | 


N. W. Ayer & Son. 

Except for a brief advertising in- 
terlude some years ago, Kirkman’s 
soaps have been promoted almost 
entirely by use of premiums which 
will be retained under present plans 
with emphasis on the product rather 
than upon the premiums. The com. 
pany celebrates a century of exist- 
ence in 1937. 


Work Month Ahead 


Initial copy will consist of a color 


page Jan. 3, to be followed by 500- 
line advertisements every week in 
newspapers in the metropolitan New 
York area. The New Yorker also 
will be used. Jack and Loretta 
Clemens are to appear on WABC 


five times weekly in a romance pro- | 


gram, as part of the new campaign. 


Ayer officials said today that plans | 


for the soap makers will be made 
up a month ahead, so that changes 


can be easily arranged as the effects 
of the promotion are observed. 
The copy theme features positive 
benefits of the products, and dis- 
dains talk of drudgery and house- 
work. Readers are urged to buy 
six bars and move to Easy Street. 
Other products which come in for 
|attention are Kirkman’s soap chips 
jand Kirkman’s granulated soap. 
The “Easy Street” tie-up is illus- 
trated in the advertisements by a 
street sign, from which is suspended 
an arrow marked “Kirkman’s,” 


pointing into illustrations of the 
| product. 

| S.arts New Weekly 

| The Pacific News Service has 


started publication at Vancouver, B. 
'C., of Producer-Consumer, a weekly 
|newspaper covering market trends, 
‘and catering to farmers, consumers, 
| wholesalers, and retailers. 


| Joins Lindner 
| Carl S. Liebenthal 
from the promotion department of 
|The Cleveland News to join The 
| Lindner Co., Cleveland, women’s spe 
cialty store, effective Jan. 3. 


has resigned 


. 
Muir Moves 
| Muir & Co., New York agency, have 
taken new quarters in the RCA build- 
ing. The telephone number is ClIrele 
7-6641. 


Some were shady; 


SAVED *400.000 


LARGE CORPORATION found that it was 
making donations and charity contribu- 
tions of about $1,000,000 a year. Yet it 
knew very little about the organizations that 


were receiving the money. 


Upon request, we checked the list and dis- 
covered that almost half the money was going 


to “charities” that were not charities at all. 


some downright frauds. 


This corporation saved $400,000. 


If you are solicited for contributions or 


donations of any kind from sources you don’t 


know, ask us for reports. We have many files 


Bureau. 


Firm 


City 


7 Name 


on charities, real and bogus. When in doubt, 


phone or write the National Better Business 


How A BIG COMPANY 


by consulting the National Better Business Bureau 


The National Better Business Bureau is a non- 


profit organization, maintained by more than 


600 firms which believe in 


the importance of 


business taking action to defend itself against 


unfair practices and to curb those evils in 


advertising and selling which destroy public 


confidence. Its cases are usually handled with- 


out publicity and almost uniformly settled by 


a fair discussion of the facts. John Benson, 


President of the American Association of 


Advertising Agencies, says: “The National 


Better Business Bureau deserves the whole- 


hearted support of every business executive.” 


To know more about the Bureau and what it 


can do for you, send for 
“How You Can Use the 


Business Bureau.” 


National Better Business Bureau. Ine. 


405 Lexington Avenue, New York City 


Please send me a copy of “How You Can Use the National Better Business Bureau” 


the free booklet, 
National Better 


Name 


Address 


State 
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a 


D COMPANIES 
RE-ENTER RANKS" 
F ADVERTISERS 


(Continued from Page 2) 
H. B. LeQuatte, H. B. LeQuatte, 
Inc., New York: 
“The deepening and 


broadening 


SERVE SELF 


FOR STIFF 
BEARDS ANO 
TENDER SKINS 


fake my tip! 


economic and social conceptions with | 
which business men are viewing their | 
of their | 
mu- | 


own affairs and the affairs 
country—and particularly the 
tuality of interests they are discov- 
ering between both—is one of the 
most encouraging signs, not only for 
1937, but for all time to come. 
“Following every depression, con- 
cerns with courage have come to the 
front in every line. 1937 will be no 
exception. We shall look back 
1937 and marvel at the way 
companies have outdistanced competi- 
tors. Like the automobile industry, 
they will develop new and 
products and sell them for 
money. 
better. 


“Contrasted with those successes | 


will be another group who will slip | 
back even further than they had) 
been. They possess neither the cour- 


age to fight for an improved position, 
nor the inclination to 
service to a point which would de- 
mand recognition. 


“1937 presents an opportunity we | 


and which 
many more 


have not seen for years, 
will not be repeated for 
years to come.” 


Greatest Service Opportunity 

H. A. Batten, N. W. Ayer & Son, 
Inc., Philadelphia: 

“Advertising will 
given its greatest opportunity 
service during 1937. Increased con- 
sumption of goods will help absorb 
unemployment. 

“A true portrait of the economics 
of business and of the importance 
of business to the worker will re- 
lieve and avoid strikes and other 
serious differences of opinion be- 
tween employer and labor. Adver- 
tising is the best vehicle for this 
important undertaking.” 

Durable Industries Active 

Arno B. Reinecke, Reincke-Ellis- 
Younggreen & Finn, Inc., Chicago: 

“Advertising men who have given 
deep study to conditions that de- 
veloped since 1929 are prepared for 
this era of better business that has 
come to us during the closing months 
of 1986. Fundamentally, the situa- 
tion is admittedly much improved. 
We have witnessed a return to pur- 
chasing activity by the durable in- 
dustries in a manner beyond any- 
thing that could be construed as ex- 
pediency. 

“The railroads since the middle of 
the year have been purchasing rails 
for the rehabilitation of their right- 
of-way, additional stream-lined trains, 
great numbers of locomotives, freight 
and passenger cars. They have vigor- 
ously pushed the great improvement 
of air conditioning so as to give that 
relatively new industry an auspicious 
beginning. Analysts told us in ’32 
and '33 when the curves were so low, 
that the rejuvenation of the durable 
industries would make for the return 
of real prosperity. The facts demon- 
strate that the durable industries are 
most active again and that with an 
encouraging increase in the purchase 
of consumer products, the formula so 
necessary for continued betterment 
will be supplied. 

“Our own business that showed a 


gratifying improvement in 1935 and | 


Multigraphing © Mimeographing 
Addressing and All Mailing Service 
THE LETTER SHOP, INC. 


440 S. Dearborn St., Chicago 
Telephone Wabash 8655-8656 


on | 
certain | 


better | 
less | 
They will serve the public | 


better their | 


probably _ be | 
for | 


| 


rug store display of Lever Brothers Co., 
Cambridge, helps druggists with self- 
service feature. 


| 9 


|continued throughout 1936, has every 
|assurance that the coming year will 
prove that business on its way up 
recognizes the indispensable part that 
\‘salesmanship in print’ ‘must play 
during the coming years.’ 

Shelley Tracy, Tracy-Locke-Daw- 
son, Inc., New York: 

“According to present indications, 
1937 will bring continued increases 
in the appropriations of our present 
clients, and a larger volume of sub- 
stantial new business than ever be- 
| fore, 
| “The new year should be a better 
and busier year for advertising gen- 
erally.” 


| 
} 
| 
} 
| 
| 
} 


Clients Plan Increases 
H. S. Gardner, Gardner Advertis- 
ing Co., New York: 


“The year 1937 promises to be an | 
unusually good advertising year. 

“Nearly all of our clients are plan- 
ning increased expenditures, which 
indicates their faith in the increased 
spending power which is undoubtedly 
resulting from better business and 
greater distribution of dividends, 
bonuses, etc.” 


A Marvelous Spurt 
we. 
Cleveland: 

“Prospects for 1937 are reflected in 
this: 

“Our own business has improved 
markedly this year; in fact it has 
taken a marvelous spurt in the last 
few months.” 

W. C. D’Arcy, 
Co., St. Louis: 

“Every phase of the 
business is substantially better 
|it has ever been. 

“The use of advertising as an im- 
plement of business enjoys greater 
recognition than at any time in the 
past. There is more power and fact 
in copy, greater measure of values 
in audited circulation and _ conse- 
quently more sustained returns to 
those who invest in advertising, 
those who spend their lives in the 
practice of advertising as a business 
service and to all media owners. 

“The way is clear to make the in- 


Bayless, Bayless-Kerr Co., 


D'Arcy Advertising 


advertising 
than 


dustry a better service to all con- 
cerned. We could not ask for bet- 
ter prospects.” 


Tax Regulations Aid 


| James T. Aubrey Moore 
& Wallace, Inc., 


“Changes in 


Aubrey, 
Chicago: 
federal corporation 


|} tax regulations, permitting charge- 

offs for plant improvement, should 

prove a_great stimulant to the 
| building equipment and machinery 
|industry during 1937, resulting in 
j further lineage gains in trade and 
| technical publications as well as 


certain national magazines. 
“Indications point to continuance 
of good business” generally and 
healthy earnings statements should 
relax strain and pressure that has 
| (Continued on Page 29) 


New Catalog 
3001 OLIVE ST. 


ST. LOUIS, 


Says Marketing 


Teachers Fail 
In Biggest Job 


Chicago, Dec. 28.—Advertisers and 
teachers of marketing should find 
some common meeting ground in or- 
der that the young men who are 
studying this subject in colleges may 
profit from their investments, L. E. 
Scriven, research director of Batten, 
Barton, Durstine & Osborn, Chicago, 
told the National Association of 


| 
| 


| 


Teachers of marketing 
its annual dinner at 
Hotel. 

Reporting that a canvass of a large 
number of business men _ revealed 
that they are inclined to discount 
value of the marketing courses of 
colleges, Mr. Scriven added that the 
professors are equally lacking in tol- 
erance. 

“To put it bluntly,” said he, “busi- 
ness men think that most professors 
are impractical nitwits, while the 


tonight at 
the Stevens 


regard business men as a group of 
money-grabbing buccaneers who have 
developed standards which have lit-| 


Sunday, showed 


Circulation figures according to 
Publisher's Statements to A. B.C. 


professors, especially the better ones, | 


‘enough to give students a clear 


tle foundation in a basis of logic.” 

The student striving for a foothojg 
in business is ground between the 
upper and nether millstone and {, 
the only one entitled to sympathy, jy 
Mr. Scriven’s opinion. 

The agency man took the view tha; 
the responsibility for giving busines, 
a better appreciation of their wor, 
lies with the colleges, which 
done “an inexcusably poor job of 
selling themselves.” Correspondence 
schools, he asserted, have done better 
not only along this line, but in the 
task of explaining courses Clearly 
idea 


have 


of what they will learn. 


For the 6 months ending September 
30, 1936, as compared with the 
same period in 1935, the circulation 
of The New York Mirror, Daily and 
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a 


Name Gerth-Knollin 


increasing number of 


OLD COMPANIES 


The Buttermilk Dispensers, San campaigns, something big business 
rrancisco, have appointed Gerth- needs, providing that copy really 
Knollin \dvertising Agency of that » P . he D} y 
wy to handle a national and regional RE-ENTER RANKS sells petegarten policies and not just 
s~naign for “Mother’s urn,” a company vanity.” 
pean dispensing unit. Business 
papers and direct mail will be used. Best Job Due 


Advertising Corporation, Toledo: 


Freeman to Peck “There never 


irthur Freeman has joined Peck 
sdvert sing Agency, New York, as) 
vice-president in charge of merchan- 
dising and sales promotion. He was 
, founder of the Einson-Freeman 
Company. lithographers and display 


nroducers 
pl 


OF ADVERTISERS 


(Continued from Page 28) 


caused too much exaggeration in 
copy. 

“It is quite probable that 1937 will 
see an increasing number of new 


advertising accomplishment.” 
Gerald S. Beskin, Gerald S. 


SUN DAY circulation 


INCREASED 136,570 
A Gain of 11.5% 


The first issue of the Sunday Mirror was published on January 10, 1932. 
Its circulation increases in the five years of its existence, represent 
the most rapid growth in newspaper history. 


Circulation 1,319,919 


DAILY Circulation 


IncrEASED DQ, 75 2 


A Gain of 9.D% 


The Greatest Gain of Any Morning Newspaper in America 


Circulation 605,691 


luxury products advertisers, also an 
institutional 


Ward M. Canaday, United States 


has been a time 
when sound advertising was in posi- 
tion to do a better job than now. 

“The year 1937 will undoubtedly 
mark another great forward step in 


Bes- 


“A more prosperous scheme of 
things has at last thundered out of 
the mists of wishful thinking, and 
that ‘turn of the corner’ we've so 
eagerly awaited, has been history for 
safely three months. 

“Every business organization sen- 
sitive to the trends is right now pre- 
paring to get its share of rapidly 
ripening plums . . . but with the ex- 
cess profits tax leveling its shoot- 
ing arm more pointedly than ever, 
thicker and thicker slices of these 
plums of profits will be cut for ad- 
vertising, while still other sizeable 
slices will be passed on a silver plat- 
ter among employes in bonuses and 
increased salaries which will give 
advertising a bigger and bigger mark 
to shoot at.” 


Spun From Truth 


Sterling Beeson, Sterling Beeson, 
Inc., Toledo: 

“There is something significant in 
the fact that it is the Silver Anni- 
versary of the Truth-in-Advertising 
movement. For by now everybody 
should know that we are off the gold 
standard and that the printed page 
must be true to be convincing. 

“I find a real cue to advertising 
men in the fact that recently it has 
been demonstrated that readers also 
think.” 


Problems to Be Solved 


R. Winston Harvey, Harvey-Mas- 
sengale Co., Inc., Atlanta: 

“My personal opinion is that the 
ills of this country have merely been 
palliated and not cured. We are still 
in a transitory stage from depression 
to fundamentally sound prosperity. 
Therefore, any man’s opinion is at 
best but a mere guess. 

“The ultimate outcome finds its an- 
swer only behind the doors of the 
White House. Grave problems that 
have heretofore not confronted us 
are yet to be solved.” 


Capacity Production Is Cue 


J. P. Callaway, The Callaway As- 
sociates, Inc., Boston: 

“Every client we have is getting a 
very substantial increase in the vol- 
ume of business; in fact the major- 
ity of them are working at capacity 
and, in several instances, are over- 
sold. 

“Barring unforeseen circumstances, 
we will have good business in 1937. 
Every appropriation has been in- 
ereased substantially. A number of 
clients are developing new products 
which call for additional advertising 
and selling programs.” 


Business Fear Gone 


G. W. Bauerlein, Bauerlein, 
New Orleans: 

“The marked success of 1936, which 
has been outstandingly healthy and 
interesting for us, bids fair to cast 
its pleasant rays into a booming 1937. 

“Many clients are proceeding cauti- 
ously, it is true, but the fact that they 
are thinking, planning, and spending 
to insure a proper place for them- 
selves in the rising tide of prosperity 
is the most encouraging sign on the 
horizon of 1937. 


Inc., 


Sane Business Progress 


Victor A. Fleischmann, Advertis- 
er’s Service, Inc., Milwaukee: 

“There is no question in my mind 
but that things look favorable for a 
very promising year to come. Con- 
sumer buying seems to be under way, 
which naturally affects industry fa- 
vorably. Advertisers, who have been 
inactive for the past four or five 
years, are now deciding that they 
had better step out and tell the con- 
sumer something about their prod- 
ucts, through advertising. 


Dollar Sales Up 


M. S. Hutchins, Hutchins Advertis- 
ing Co., Rochester, N. Y.: 

“We note not only a considerably 
larger volume of unit sales but a 
greatly increased volume of dollar 
sales because of greater demand for 
better, higher quality merchandise. 


kin Advertising, Minneapolis, Minn.: | 


Folding boxes now used by |. B. Kleinert 
Rubber Co. for dress shield garments 
bear "windows" to aid customer selection. 


This is noted especially in the stores 
of the smaller retailers. 

“We believe that 1937 will be a 
fine year for those manufacturers and 
retailers who feature quality prod- 
ucts in their advertising—and an ex- 
ceptionally fine year for those manu- 
facturers who get the benefit of the 
business flowing in steadily from the 
great army of smaller retailers. 


Development Era Here 

J. T. Chirurg, James Thomas Chir- 
urg Co., Boston: 

“A period of profitable volume 
building by most companies in the 
industrial field, is due in 1937. 

“Those companies who have re 
arranged their lines, developed new 
products, dressed up their old pro@ 
ucts, are going to capitalize on the 
up-swing to the most. : 

“With the business curve definitely 
on the upswing, it means go and go 
fast with sales aggressiveness during 
1937, because late 1939 looks like a 
good year to take a careful look 
around. . 

“Advertising and merchandising 
that are planned as an integral pa 
of the sales and distribution picture 
of a company are going to come more 
to the forefront in the next few years 
than in any similar rising-market.” 


Old Timers Re-Appear 


Harry D. Adair, Metropolitan A@ 
vertising Co., New York: z 
“It’s my candid opinion that the 
year 1937 holds much promise fo 
advertising agencies. } 
“Here in our shop some old timers 
are again breaking out in pring 
which is very encouraging.” { 


Solve Marketing Problem 
Q. J. David, David, Inc., St. Paul: 
“Most Midwest manufacturers are 
planning extensions to their normal 
advertising on the theory that there 
will be additional buying power and 
that marketing is one of the major 


problems of business today.” P 


To Huber and Creeden 


Art-Craft Industries, Cambridge, 
Mass., have named Huber and 
Creeden, Boston agency, to handle 
their advertising. 


SEED INDUSTRY PROSPERS 


Reader survey shows Seed World 
offers advertisers an annual 


HUNDRED MILLION DOLLAR MARKET 


through its coverage of wholesalers and re- 
tailers who sell seed and other horticultural 
and agricultural items to 41,000,000 farmer 
and suburbanite customers. 


We will gladly give you an analysis of this 
field as it applies to your business. 


SEED WORLD 


Published every other Friday 
223 W. Jackson Blvd. Chicago, Ill. 
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GIBBONS KNOWS CANADA 


3 J. J. GIBBONS LIMITED - 
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Write WFBR for a copy of the new ROSS-FEDERAL survey of Baltimore radio stations 


APPROPRIATIONS 
FOR 1937 GIVE 
ASPECT OF BOOM 


(Continued from Page 27) 
advertising and merchandising, said. 
|The advertising program will be 
| larger, the percentage of increase 
| varying according to sales divisions. 
While budgets are based on an en- 
| tire year’s operations, national maga- 
| zine advertising commitments are 
|made within a short range, so that 
any reversal in the trend may be 
taken into consideration. 
| “In advertising of floor coverings, 
| we will continue to exploit use 
| linoleum throughout the house,” Mr. 
| Barnes said. “We will use actual 
}rooms photographed in direct color, 
| and supplement this with interesting 
subjects of a commercial nature to 
indicate the growing use of linoleum 
in business concerns. 
| “Furthermore, we will employ a 
unique form of promotion for retail- 
ers next spring, based upon a varied 
assortment of 
color schemes 
for use with a 
selected group of 
linoleum pat- 
terns which will 
be featured in 
our advertising 
as the backbone 


of 


of the _ promo- 
tion.” 
This, he be- 


lieves, will afford 
several thousand 
retailers an op- 
portunity to cap- 
italize the com- 
pany’s advertising and open the way 
for their salesmen to make an intel- 
ligent approach to customers on the 
subject of selecting the proper floor 
covering for a room setting. The pro- 
motion will take the form of a giant 
book of color schemes to be used on 
the retail floor. Dealers will also be 
given advice about and materials 
covering local campaigns. 
Advertising of Armstrong’s Quaker 
Rugs will use quality, beauty and 
exclusiveness as its major themes, a 
concentrated campaign during the 
spring featuring the Quaker Girl and 
new designs. The magazine 


F. A. Berend 
(Pontiac) 


list is 
virtually unchanged from 1936. 
Johnson to Spend More 

Planning six months ahead, as 


heretofore, S. C. Johnson & Son, Ine. 
Racine, Wis., 
will invest about 
10 per cent more 
in advertising 
than a year ago, 
with its current 
network- pro 
gram, “Fibber 
McGee and Mol- 


ly,” receiving a 
large share of 
the  appropria- 


tion. Using both 
the Red network 
and a number of 
supplementary 
stations, the pro- 
gram has gained spectacularly 
public favor, William 
vertising manager, reported. 

A magazine campaign on Johnson's 
Wax will start in Mareh and run 
through June, with Good Housekeep- 
ing, Ladies’ Home Journal, Pictorial 
Review and Woman's Home Compan- 
ion on the list. A new angle to the 
subject of waxing floors is promised 
by Mr. Connolly. 


W. A. Hart 
(du Pont) 


in 


A rotogravure campaign of 700-line 
advertisements will be used in 
tween 380 and 40 major newspapers 
for Johnson’s Wax, while a separate 
}campaign for Auto Wax and Cleaner 
| will be run during the spring in 
| either magazines or newspapers. The 
| New York market will receive special 
| cultivation through Tom Powers’ ra- 
dio program over WOR every Sun- 
|} day afternoon. 

Coleman Lamp & Stove Company, 
Wichita, Kan., will increase its ap- 
propriation about 12.5 per cent, A. 
W. Boyer, advertising and business 


be- 


Connolly, ad- 


promotion manager, said. While the 
budget is established for a year, ad- 
vertising is scheduled only for the 
first six months. Details of the pro- 
gram are now being developed for the 
company’s complete line of house- 
hold appliances. 


Nash in Newspapers 


While Nash Motors Company, Ken- 
osha, Wis., is already engaged in the 
largest announcement campaign in 
its history, a short-range program 
will be employed for the sake of flex- 
ibility, according to C. H. Bliss, vice- 
president and director of sales. News- 
papers form the spearhead of the 


Nash attack, with magazines, radio 
and outdoor posters supplementing 
the drive. A concentrated newspa- 


per campaign is planned for spring. 

Pontiac Motor Company will spend 
between $3,000,000 and $3,500,000 in 
1937 advertising, F. A. Berend, adver- 
tising manager, believes. Any addi- 
tion to this fund will depend on vol- 
ume of new car sales, all advertising 
expenditures being based on this in- 
dex. 

Newspapers will continue to get 
the largest percentage of Pontiac’s ap- 
propriation, Arrangements with deal- 
lers provide that, for each new car 
sold, both dealer and factory set aside 
a specific sum for local advertising 
for that dealer. 

The major new development for 
1937, Mr. Berend explained, is an ad- 
ditional radio program, which will 
go on the NBC Red network about 
Jan. 22, for 13 weeks. Pontiac al- 
ready has an afternoon show on the 
Columbia Broadcasting System. 

Pontiac will continue to support 
newspaper advertising with outdoor 
copy in principal key cities during 
peak selling months. The magazine 
schedule, while unchanged, embraces 
additional space in three weeklies. 


Walker Continues Color 


The campaign of bleed color pages 
recently instituted in magazines by 
Hiram Walker, 
Inc;, Detroit, 


will be contin- 
ued through 
1937, C. Healy, 


sales promotion 
manager re- 
ported, with the 
comment that 
“while these ad- 
Yeoerti«ée-. 
ments state that 
Canadian Club is 
obtainable in 87 
countries, it is 
actually sold in 
more than 100.” 

Hiram Walker is also planning 
something new in the way of spec- 
taculars, on which it has always 
leaned heavily. In Chicago, a new 
sign under construction will permit 
the company to present a moving 
message which will be changed fre- 
quently to emphasize any product be- 
ing featured in retail establishments 
at the time. This new spectacular, 
Mr. Healy believes, will be the world’s 
largest. 

Asserting that the Social Security 
Act will prove a tremendous educa- 
tional force, Investors Syndicate, 
Minneapolis, reported an augmented 
advertising campaign for 1937 to 
drive home the fact that individual 
programs are necessary to supple- 
ment old 
der the act. 

kk. R. Champion, advertising man- 
ager, pointed out that war risk insur- 
ance helped insurance companies and 
the sale of Liberty Bonds aided in- 
vestment houses and that there is 
every indication that the Social Se- 


William Knust 
(National Lead) 


Buick Expands Efforts 


Both newspaper and magazine line- 
age will be enlisted in larger volume 
by Buick Motor Company in 1937, 
Thomas H. Corpe, director of adver- 
tising and sales promotion, said. Ex- 
tensive use will also be made of out- 
door advertising, with postings blan- 
keting the entire country. Radio will 
used in sponsorship of one or 
| more major events, in addition to 
spot announcements. 
Buick newspaper advertising will 
}run about 25 per cent ahead of 1936, 
to Corpe indicated, with the slo- 
(Continued on Page 31) 


be 


age retirement benefits un- | 


curity Act will give the same lease 


Saleof Records 
Stimulated by 
King’s Farewell 


New York, Dec. 30.—An active mar- 
ket in records of the former King 
Edward's farewell to the British em- 
pire is seen as likely to last for some 
time, while serving to revive interest 
in recordings of an historical nature. 

The initial flurry of sales following 
the broadcast is estimated anywhere 
from 15,000 to 
mand continues from other cities to 
tax the facilities of all producers. The 
coronation, possible subsequent mar- 
riage of the former King, and any 
other events affecting him, will stim- 
ulate further the sales of records, it 
is thought. 


Small Space Pulls 


The record producers have run 
small space advertisements with con- 
siderable success, but finding that vol- 
ume sales are more desirable are 
turning to established retail channels 
such as music stores and department 
stores for distribution. 

Prices vary from 79 cents to $3.00, 
depending on whether the record con- 
tains the entire broadcast, including 
the prefatory announcement, and 
chimes of Big Ben, or just the King’s 
talk. At this time there are at least 
5 firms who have master records and 
producing copies. It is also possible 
that “bootleggers” are operating in 
this field by having a record ‘dubbed 
off’ from another made by one who 
had the original recording. 


Pope’s Talk Recorded 


As a result of the demand for these 
records, practically every studio 
made records of the Christmas Eve 
broadcast of Pope Pius. His talk and 
translation take up 5 double-dise 12- 
inch records. These are not on sale, 
but the Pontiff’s illness and poor 
health may give them value later. 

The romantic and unprecendented 
historical basis for the former King 
Edward’s broadcast are said to be 
the fundamental factors in the sale 


25,000 and current de- | 


ee 
—_—___ 


ing interest in acquiring such ree. 
ords as collectors’ items. While many 
office girls were customers, others 
bought records to give their childrep 
years hence. 

Heywood Broun devoted his entire 
column shortly after the broadcast to 
| praise it as an unexcelled example of 
|fine speech and simple thought. His 
‘commendation was immediately re. 
| flected by a boost in record sales. 
| Companies which made the record. 
‘ings are somewhat dubious about 
|their rights in selling the King’s fare. 
|well, and it is said that basic lega) 
| principles about rights to the air are 
involved. 

Radio stations in the United States 
were forbidden to make recordings 
of the farewell at the request of the 
|British Broadcasting Corporation, 
and therefore this was done by or. 
dinary receiving sets, as could any- 
one who had recording equipment 
The request from Britain was said 
to be based on commercial and 
ethical grounds, and extended to Can. 
ada through a licensing arrangement 
with His Master’s Voice Company, 
which has exclusive right to make 
records of British Broadcasting Cor- 
poration’s programs. 


Study Possibilities 


This prohibition has already given 
additional value to the American rec- 
ords for England and all British 
possessions, whose inhabitants are 
among the most interested customers, 

While the American record origina- 
tors have heard no objection from the 
British Broadcasting Corporation, 
they wonder what their rights are 
in this case, and whether they could 
make and offer similar records of 
events that occur in this country, 
even if restrictions were imposed by 
various parties connected with the 
original broadcast. 


Dari-Rich Expands 


Bowey’s, Inc., Chicago, maker of 
Dari-Rich chocolate flavored drinks 
and other products, will launch in 
1937 an extensive advertising cam- 
paign, representing an expansion 
over 1936. The advertising program 
will include a_ three-time-a-week 
broadcast over the Red network of 


National Broadcasting Company. 


OWER IN PHOTOGRAPHS 


Results are 


mail 


multiplied when direct 


pieces and trade paper adver- 


tising are enriched with photographs. 
Our stock files of “ready-to-use” pho- 
tographs contain more than studio 


Write for Our Catalog shots. You will find industrial sub- 
An idea book, more than jects, marines, agricultural, foreign 
1200 photographs, a head-  seenes—an adequate illustration for 
line in each. We bill you ° ° = a | 1e 
$5.00 and refund it on vour aly situation. Write, wire or pho! 
first order of $10 or more. we ll rush prints on approval. 


KAUFMANN 


& FABRY CO. 


Commercial Illustrative Photographers 


425 South Wabash Avenue 


- Chicago - Harrison 3135 


New York Representative: 
Ferdinand S. Hirsh, 122 East 42nd Street, Phone Caledonia 5-4594 


MOST THOROUGHLY EQUIPPED PHOTOGRAPHIC PLANT IN AMERICA 
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1PPROPRIATIONS 
(OR 1937 GIVE 
|) ASPECT OF BOOM 


Continued from Page 30) 


. san, “It’s Buick Again” again get- 

1 ing the headlines. Copy will stress 

. gew styling, greater acceleration and 
werformance and Buick’s traditional 

. sructural features. 

. 4rmour & Co,, Chicago, will in- 

‘ crease advertising substantially dur- 


ng 1937, the schedule including The 
4me? an Weekly, Good Housekeep- 
g, Ladies’ Home Journal, McCall's 
and Woman's Home Companion. Sev- 
oral trade papers will be used. In 
jddition, W. R. Hemrich, advertising 

manager re- 


will 
newspaper 
vertising 


ad- 


in 22 


plants, amplify- 
ing this sched- 
ule with copy in 


ied in combination with a new idea 
which will give this campaign a 
fresh aspect. 


Expands Magazine List 


Pinaud, 
six major 
ith an 


Inc., New York, will use 
promotions during 1937, 
advertising increase of 50 


yer cent. The list of 24 magazines 
— sed during 1936 has been augmented 
inks . Collier’s and Esquire, plus week- 
h in ly advertisements in newspapers in 
cam: ) important markets. C. S. Davis, 
ision & ales manager, said that a sensational 
= ampaign will break about the mid- 

ile of the year. He believes that bet- 


tr merchandise in all lines is in 

mand and that quality will enjoy 

a fine year. 

Inland Manufacturing Company, 

} Bdayton, O., steering wheels and rub- 

er parts, will increase its 1937 ap- 
propriation about 30 per cent. H. C. 


varticularly effective during 1937. 
Auburn Automobile 
Suburn, Ind., will operate on 


| Several new and striking approaches 
| are planned. 


‘traffic during 1937, Sam C. Mitchell, | women’s 
director of advertising and sales pro-| 1937, with considerable color being | New York. 
Rotogravure and maga-| 
continue} }e directed toward the moderate in-| zine sections of Sunday newspapers | from Great Britain, 
‘come group, in which the company | will also be used with a larger ap-| 


“s 


ported Armour) motion, indicated. 


60 additio n-| Nemour & Co., Wilmington, Del., are | 
| still in the making, William A. Hart, | 


al cities. 
The 1936 
C. H. Lang “Meal of the 
(General Electric) Month” theme 
will be contin-| 


terkeley, general sales manager, &as- | 
srted that the public is in a buying 
ood and that sound plans should be 


Company, 
a 
tonth to month basis during 1937, 
ordon Hersh, advertising manager, 
aid. Magazines and newspapers will 


— 4 mow WAS THE CONVENT IQW?4 


Ny qae BesTevent” 


‘< 
* 


Tits what they all say 


rect tera convention held at The Inn 
lver- * Buck Hill Falls, in the Pocono | 

Mountai i 
phs. ountains of Pennsylvania. Seana 
pho- Here is a fine, modern, fireproof, | ,ectady. 
udio room hotel in a setting of un- 
sub- ‘ual natural beauty... yet only | seems certain—a general increase in 
-~ ‘% miles from New York. 

or I , 

a . "ge and small meeting TOOMS. | told ADVERTISING 
101 “vention hall and theatre with 
I. “pacity for 1,000. All sports in 

“son. Open the year round. 
0. » | 

o 

3135 Luck Hill Falls, Ya. 


For particulars write The Inn, or 

telephone New York Office: 500 

Fitth Ave. - Lackawanna 4-4212 
_ 


\MERICA 


constitute the backbone of 1937 ad-| granted for a calendar year, it is our 
vertising. Mr. Hersh reported an en-| usual practice to commit ourselves 
thusiastic reception of the Cord au-|for no longer a period than three 
tomobile. A new Auburn line will) months in advance,” he added. 

make its appearance in the spring. Philip Morris & Co., New York, ex- 


Shell Oil Company, San Francisco,| pect to renew their radio schedule 
will again rely on a balanced cam-|for 1937, 
somewhat 


plans beyond that being 
indefinite as reported by 
M. J. Sheridan, 
vice - president. 


paign embracing use of all major | 
media, J. L. Cobbs, advertising man- 
ager, said, with the “Stop and Go” 
theme continuing to be exploited. | 


Philadelphia, re- 
ported an 


Happy over results of its Golden creased 1937 in- 
Jubilee campaign of 1936, Westing- vestment 
house Electric & Manufacturing Com. | through H. E. 
pany is preparing to follow up its Ditzel, advertis- 


advantage, according to H. C. McEl-| 


ing manager. 


hone, assistant to vice-president. T. L. Williams 
Many of the features which made the | announced that | 
|jubilee drive outstanding will be re- | Maybelline Com- 
tained. | pany, Chicago, 

Kelvinator Corporation, Detroit,| K. H. Bronson will be repre- 
/will use more newspaper advertising | (De Soto) sented in prac: | 
designed specifically to increase store | tically every 


monthly magazine in 


The appeal will | scheduled. 


believes a vast potential market ex-| propriation. The company has re- 


cities in which) jsts for all goods which offer im-| sumed its Sunday afternoon radio 
the company) provement to the small home. 
maintains) yets will be interpreted in terms of 
| higher living standards, Mr. Mitchell 
| Said. 


Prod-| program over the NBC Red network. 

The De Soto division of Chrysler 
Corporation, Detroit, has put a bigger 
advertising appropriation behind a 


ys 


ee 
THE DIVIDING 


While plans of E. I. du Pont de| 


director of advertising, said that 1937 | 
will undoubtedly bring new merchan- 
dising and advertising problems, but 
| “we will tackle them with confi- 
| dence.” With the co-operation of dis- 
| tributors, the company will continue 
'to serve the public with “Better 
| Things for Better Living——-Through 
| Chemistry.” 


Plans of Others 


Howard Dietz, director of advertis- 
ing and publicity, Metro-Goldwyn- 
| Mayer Pictures, New York, said that 
| organization will increase its 1937 
jadvertising. Likewise, H. H. Imray, 
advertising manager of Eastman Ko- | 
dak Company, Rochester, reported a 
good year in the past and great hopes 
for the future. 

William Knust, advertising man- 
ager of National Lead Company, New 
York, said that advertising plans, as 
usual, are being made a full year 
ahead. S. Messer, vice-president of 
Quaker State Oil Refining Corpora- 
tion, Oil City, Pa., said 1937 plans 
will be based on an excellent 1936. 

C. D. Munson, vice-president and 
sales manager, International Silver 
Company, Meriden, Conn., reported 
great satisfaction over the comeback 
of the silverware business in 1936, 
with augmented 1937 advertising 
plans being a direct result. Gail W. 
Fitch, advertising manager of F. W. 
Fitch Company, Des Moines, Ia., said 
that the well rounded campaign of 
1936 will be continued, with addi- 
'tional stations being added to the 
network program. Expansion of the 
magazine list has already taken place, 
with the Modern Group and Saturday 
Evening Post joining a list which in- 
cluded The American Weekly, Col- 
lier’s, Good Housekeeping, Holland’s, 
True Story and Woman’s Home Com- 
panion. 

Hecker H-O Company, New York, 
will launch a newspaper campaign 
in Eastern markets following recent 
discontinuance of its Bobby Benson 
radio program, J. C. Riggs, sales pro- 
motion manager, announced. 


Lang Predicts Gains 


Electric Company, Sche- 
is planning a more exten- 


sive advertising job in line with what 


| business volume, Chester H. Lang, 
manager of the publicity department, 
Acre. Advertising 
of Remington Rand, Inc., Buffalo, is 
planned on a fiscal basis and 1937 
plans will not be made for another 
60 days, S. H. Ensinger, advertising 
| manager, reported, adding the guess 
|that expansion will be in order. 

Expenditures of United States Rub- 
ber Products, Inc., New York, will not 
be less than in 1937 than in 1936, ac- 
cording to Walter Emery, director of 
advertising and will be increased if 
sales justify. 


ARTISTS 
DESIGNERS 
ENGRAVERS 


“While our appropriations are 


Sharp & Dohme, | 


in- | 


LINE BETWEEN 
MEDIOCRITY AND 


J«cellence 


Zinc ... copper ... and vegetables are 


common materials, but uncommon is the 


ideas to a successful practical conclusion. 


That imagination and comprehension is 


bigger car, K. H. Bronson, director of 
advertising and merchandising, said 
Magazines, newspapers and outdoor 
will be used to create more of what 
Mr. Bronson characterized as “mar- 
velous public acceptance.” 


Johns-Manville 
Gives New Title 
To Shackelford 


New York, Dec. 30.—H. M. Shackel- 
ford, sales promotion manager of 
Johns-Manville, Inc., has been elected 


New York State | 
Starts Radio Talks 


The New York State Bureau of |") : 
Publicity has launched a series of vice-president. 
five-minute radio talks on outdoor Mr. Shackelford retains the sales 
sports, as part of its winter adver-| promotion position he has held for 
tising campaign, through Batten,|the last three years under his new 
Barton, Durstine & Osborn, Inc. The | title, 
legislature appropriated $100,000 for | Prior to joining the company in 
recreational advertintng Guring 1936- | 1928, Mr. Shackelford had a success- 
37. During last summer’s promotion | . oe ; ae 
140 newspapers, in New York and j ful career on the stage and radio. 
other states, and a dozen magazines, | 


were used. | Rite-Rite Offers 
| New “X-Ray” Pencil 


Forms Publicity Firm , Results from its fall advertising 
Mrs. Mildred Seymour Graham has | campaign in magazines have led 
established British-American Public-| Rite-Rite Manufacturing Co., Chicago, 
ity Consultants at 535 Fifth Ave.,/to continue its campaign in 1937. 
. The firm will specialize) among new Rite-Rite items to be of- 
in promoting exports to and imports, fered pencil users is the “X-Ray,” a 
transparent pencil. Russell C. Comer 
| Advertising Co. handles the account. 


Adopts Code of Ethics 


The merchants’ association of Co- 
Ivmbia, S. C., has adopted a code of 
thies in advertising, to eliminate 
‘naecuracies and misrepresentation. 


Drake Gets $100,000 


Drake University, Des Moines, Ia., | 
has received a gift of $100,000 from | 
the Gardner Cowles Foundation to be 
used to build and equip a new library 
building. 


earning for us steadily increasing consider- 


ation where better things are being done. 


| ability to interpret, create and develop 


% The above setting photographed in direct color was created 
designed and directed by our Art Studios. A four color process 


reproduction suitable for framing, will be furnished on request. 


PHOTO ENGRAVERS COMPANY 


417 NORTH STATE STREET, CHICAGO 
TELEPHONES SUPERIOR 6716-6717 


CHICAGO 
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RETAIL LINEAGE 
LEAPS 257% FOR 
CHRISTMAS WEEK 


Dec. 31.—Retail 
per advertising for this year, through 
Dec, 26, was 7.1 per cent ahead of 
last year, according to the AbDvERTIs- 
inc AGE Index of Retail Activity. 

This index showed a total of 9$34,- 
031,399 lines of retail display adver- 
tising was carried by newspapers in 
the 67 major cities used as the basis 
of this index this year, against 871,- 
830,404 lines last year, a gain of 62,- 
200,995 lines. This final figure for 
the year hit its peak under the stimu- 
lus of a huge gain in retail advertis- 
ing for the last week in 1936. 

In that final week, which ended 
Dec. 26, retail advertising gained 24.6 
per cent over the corresponding week 
of last year, due to the four business 
days preceding Christmas in the cur- 
rent week whereas, last year’s corre- 
sponding week contained only two 
business days before Christmas. The 
Index shows a total of 18,053,844 lines 
of retail display advertising for the 
last week in 1936 against 14,484,788 
lines for the corresponding week in 
1935, a gain for the week of 3,569,056 
lines. This is the largest gain shown 
at any time throughout 1936. 


Chicago, newspa- | 


Shows Weekly Record 


Following is the list of weekly 
gains or losses for all of 1936: 
Per Cent 
Week Ending Difference 
PO eer re tes ee + 2.5 
Pere ee rer rere ee + 5.4 
TE Sr er eer eee + 6.3 
ET UE - shh w'd bbc oo 8 88 O + 3.6 
I ee en ree + 3.2 
0 SS Peer ee ca + 1.0 
OS eer ree — 0.8 
og at: See rear - 4.2 
EE id ch aun ate. eo eame + 1.9 
TN os cnet & atee has aetna a wo + 3.3 


rs NOT A 
PHOTO PRINT— 
I'S A 
TRUE-TONE ‘STAT! 


— another example 
of Rapid ‘stat excel- 
lence. Save money! 
Use Tru-Tone ‘stats 
for photo prints — 


get our prices! 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 4i5 Lexing- 
444 Madison, VAnderbiit 3-3680 
CLEVELAND, Ninth — Chester Bidg., 
MAin 9335 e CHICAOO, 110 So. Dear- 
born, 228 No. La Salle, 360 No. Michigan 


ton, 


Ave., STAte 5977. 


Markets 


Index of Retail Activity in 67 Important 


Based on total retail advertising volume in all newspapers in each city. 


(Copyright, 1937, by Advertising Publications, Inc.) 


% Gain % 


Gain 


52-Week 52-Week 52-Week or Loss or Loss 
Period Period Period 1936 1936 Week Week % 

Ended Ended Ended over over Ended Ended Gainor 

City Dec. 30, 1933 Dec, 28, 1935 Dec. 26, 1936 1933 1935 Dec. 28,1935 Dec. 26, 1936 Loss_ 
Akron, O. bene 13,139,873 15,672,248 17,366,157 +32.2 + 10.8 290,682 356,132 + 22.5 
i. Ce veka seasess Pew Rae 15,944,657 17,049,709 +6.9 244,398 335,804 + 37.4 
Birmingham, Ale. ...- <s«seseos 11,736,696 13,259,092 rae +12.9 192,304 268,702 +39.7 
Boston, Mass. ...... 19,112,197 21,468,306 21,990,257 +15.1 + 2.4 380,373 443,374 + 16.6 
Bridgeport, Comm, ..... icrvecsses 10,510,655 11,332,566 aa + 7.8 110,264 143,892 +30.5 
Buffalo, N. Y...... 12,914,076 17,231,902 18,227,568 + 41.1 +5.8 236,432 386,946 + 63.7 
Camden, N. J....... ; 4,445,528 4,321,895 4,284,534 —3.6 —0.9 62,575 68,604 + 9.6 
Cater Basids Je..icaec so eaceer 4,774,504 5,258,624 neces +10.1 80,724 125,146 +55.0 
Chattanooga, Tenn . 5,614,208 7,496,945 6,824,570 + 21.6 —8.9 121,713 27,479 + 4.7 
Chicago, Ill. ... 25,203,188 28,753,164 31,909,927 +26.6 +10.9 483,548 616,661 +27.5 
Cincinnati, ©. 15,256,965 16,984,766 17,614,460 +15.5 + 3.7 323,646 353,898 +9.3 
Cleveland, O. 15,590,683 18,885,919 20,902,905 + 34.1 +10.7 319,962 407,577 + 27.4 
Dallas, Tex. ..... 16,387,206 19,727,611 21,082,370 + 28.7 +6.9 384,810 525,034 +36.4 
Dayton, O. ..csecessons 12,884,592 13,792,596 14,886,348 +15.5 7.9 215,264 329,344 +53.0 
Denver, Colo. ......... 9,029,258 10,543,848 10,482,476 +16.1 —0.6 195,076 199,710 2.4 
Des Moines, la........ 5,827,585 6,635,618 6,672,903 14.5 + 0.6 106,638 147,266 +38.1 
Detroit, Mich. ........ 16,624,953 21,385,710 22,910,337 +-37.8 +71 349,183 485,855 +39.1 
RE MRR ce eiveecaane <KaRE Cee 7,110,754 7,866,162 eas +-10.6 95,564 163,772 +71.4 
Evansville, Ind. ....... 8,568,342 12,634,160 13,574,596 +58.4 +7.4 279,034 308,406 +10.5 
Fall River, Mass.......  ...s..e- 3,344,157 3,555,203 wes +6.3 53,846 57,828 +7.4 
Point, BRIG. 2a cdaceci 6,371,763 8,565,256 9,602,336 +-50.7 +12.1 143,822 190,400 +32.4 
Ce: SU ais wos eee 4,042,360 5,358,711 6,607,233 +63.4 + 23.3 80,234 155,755 +94.1 
Grand Rapids, Mich.... 6,678,952 8,942,048 10,065,618 +50.7 +12.6 140,980 225,820 + 60.2 
Greenville, S. C........ 4,782,651 6,264,909 6,465,242 +35.2 + 3.2 125,860 177,072 +40.7 
Houston, Tex. ......... 11,401,784 13,517,868 15,298,251 + 34.2 +13.2 238,714 376,306 +57.6 
TS ae | ee 17,186,126 18,885,289 ues +9.9 342,429 413,211 + 20.7 
Dene See. Te. Bic sncce «vitae 2,409,841 2,486,681 sas +3.2 29,991 45,594 + 52.0 
Kansas City, Kan...... 1,906,842 2,332,078 2,638,524 + 38.4 +13.1 49,056 68,355 +39.3 
Knoxville, Tenn. ....... 6,468,152 9,246,640 10,247,693 +658.4 +10.8 205,674 236,894 +15.2 
Little Rock, Ark....... 7,596,330 9,475,750 9,753,595 +-28.4 +2.9 167,566 213,388 + 27.3 
Ci Pte acsbeses “Siuegnes 10,242,022 10,386,936 are +1.4 152,586 191,996 + 25.8 
Manchester, N. H...... 2,981,812 3,649,412 3,633,910 + 21.9 —0.4 72,320 75,364 +4.2 
DE, CS. saxcass. savkvunes 11,503,114 12,011,710 cap +4.4 195,972 269,528 +37.5 
Milwaukee, Wis. ...... 14,669,307 14,129,152 16,566,210 +12.9 +17.2 269,241 325,500 +21.0 
Minneapolis, Minn. 18,338,198 14,817,038 15,716,429 +17.8 + 6.1 298,747 315,817 +5.7 
Moline-Rock Island ... 6,368,330 7,881,822 8,892,102 +39.6 +12.8 121,422 156,870 + 29.2 
New Bedford, Mass..... 2,814,854 3,255,084 3,443,222 + 22.3 +5.8 61,866 88,606 + 43.2 
POW COUPE, EMhic cee cs sivas cans 18,800,331 20,650,900 asae + 9.8 293,413 353,553 +20.5 
et eee 2 Bvsavean: Sah eew nes 62,248,371 69,342,061 + 11.4 985,235 1,146,226 +16.3 
OS ee 7,117,708 7,439,071 + 4.5 99,055 135,045 + 36.3 
Pe. CE veanecctes eekevans 9,706,368 10,053,666 + 3.6 181,356 218,680 + 20.6 
CN, “EEE. Sivcescee oeapeses 7,850,238 8,098,036 + 3.2 116,075 130,260 +12.2 
Oklahoma City, Okla... ........ 10,946,495 11,790,167 +7.7 210,980 263,172 + 24.7 
Se ica nke ee ewS 11,229,459 11,790,177 +5.0 203,756 256,462 + 25.9 
PRBGOINNIS, PR. c.cccs Cés0ac08 29,601,366 30,669,063 wees + 3.6 454,029 562,547 + 23.9 
Proeenim, APIS. 22 oc ences 6,755,602 7,675,245 7,803,246 + 15.5 +1.7 163,660 157,192 —3.9 
Pittsburgh, Pa. 23,476,488 24,013,758 24,566,044 + 4.6 + 2.3 314,314 423,794 +34.8 
Portiang, Oreg: ....++. 9,112,630 10,810,082 12,717,582 +39.6 +17.6 177,926 232,586 +30.7 
Providence, R. I....... 12,277,623 13,977,436 14,012,715 +14.1 + 0.3 221,878 264,249 +19.1 
re ey re 12,504,534 14,021,432 Pee +12.1 207,242 270,718 + 30.6 
mocnester, NM. Kuwsicc.. 15,432,380 18,342,519 19,400,822 + 25.7 +5.8 273,949 319,479 +16.6 
Sacramento, Calif. so Seeeeyene 9,863,972 10,460,863 + 46.4 + 6.1 148,099 165,256 +11.6 
i DOOM, OME. ckccae: sabe weno 5,880,044 6,852,201 ea ate +16.5 103,747 134,260 + 29.4 
San Diego, Calif....... 12,443,187 13,693,348 14,826,022 + 19.1 + 8.3 220,822 307,580 +39.2 
San PFranciaco, Calif... <seaesas 14,791,055 16,114,928 Sus + 8.9 222,203 242,154 +8.9 
*Seattle, Wash. ....... 10,194,296 10,431,526 10,370,922 + 1.7 -0.6 162,484 177,828 +9.4 
Mouth Bene, BMGiececcs  sopacs ve 8,603,488 9,426,117 re +9.6 121,986 172,871 +41.7 
Spokane, Wash, ....... 5,464,391 6,958,153 7,707,485 + 41.0 + 10.8 152,432 169,932 +11.5 
ee. SEE, BOs wacccse sie 15,792,250 17,665,285 19,264,535 + 21.9 +91. 274,390 365,115 + 33.1 
Pe PN, SEMe eee es) 38 e aes es 12,923,436 13,549,407 + 4.8 261,575 253,247 —3.2 
CO ME. Cec esky... bad ealhs 12,172,826 13,109,821 ‘ +-7.7 159,215 182,273 +14.5 
TRHOMA, WRER.. ciiccces S0%0a5 5,864,891 6,950,507 grail + 18.5 106,964 124,992 +16.9 
TO, ERs. 6 sae weseas 4,994,332 6,247,712 6,141,987 + 22.9 A 152,698 195,063 +27.7 
Toronto, Ont., Can..... 21,175,601 23,530,044 22,603,798 16.7 3.9 261,115 343,827 +31.7 
Washington, D. C...... 25,693,482 37,998,647 $1,789,986 + 62.6 + 9,9 639,470 740,659 +15.8 
Worcester, Mass. 10,083,057 12,777,364 13,071,312 + 29.6 + 2.3 202,890 233,194 +149 
PeUNeEONE, OO 6iceke PROMO ees 9,871,811 9,684,781 1.9 169,314 133,724 —21.0 
RE 53 ase ee ROE. | RaleR sO 871,830,404 934,031,399 notes +7.1 14,484,788 18,053,844 + 24.6 

*Post-Intelligencer suspended from Aug. 13, 1936 to Nov. 30, 1936. 


Included in the above tabulation are 1933 lineage figures for 41 of the cities listed. 
census figures on dollar volume of retail trade by cities are 


available for 193 


of these cities may thus be readily approximated. 


Per Cent 


July 25 .. 
August 1 
August 8& 


Week Ending Difference 
MREOR ES fi wiscen edwirs Hees eee + 2.4 
NINO) So a. vo era bee Bare a + 6.1 
NII oc gon ene pai a Sle als + 3.1 
RL, On ona ye eat feeds otha + 1.8 
NR NN ee aes hve a garam ac bas + 2.9 
6 eke vitae sae ee ees t+ 0.1 
EE AMEED ig. 55a eRe eee aR so e.e + 4.6 
RT SE cre hed acy a's sgh wie Sala Soya A + 3.4 
MNS, Sah ele et aa go nee ete Shera aete + 8.3 
BE ME as gf UN aie bic bra eb ew eS + 7.6 
INA SURES iglrs Wc, eg Sag, crak hi tak ea Bk + 9.6 
MN ERE esis ‘son Bs, 50 258, ack Nites eis Kee ck - 5.9 
guns © «..;. ater binds uklbronbsacnen - 7.6 
ee OS eos ete nae eae esas + 8.3 
gS A aan Ane 8 ae ae 22.9 
SE Rg sete, Solna a, 5)? he Fahne ls tee o 9% + 8.9 
Re CMO cin bing be poo bela ats + 10.2 
July 11 8 
July 18 6 

5 

0 


s-I *%RDS 


ft 


August 15 

PEE OE 3-55 a0 ci ilks oa haw ae Se -11.4 
ME EEPMEENS ccdlar ag 4, 5 asd wis coats ible Sie 4 + 6.2 
BOMrGmner 8 cic cccescucvevc +14 
POmCMEIOr 22 io. ie knwee vind — 1 
OTRO ED fick sshd sae es + 9 
MOPLOMING? SG) soccer cs eed cas + 6 
October 8 cer rere hc kd ae + 7 
October 10 i 9 


October 17 


ee ee re rae + 9 
ENGNG scat eek as ean bres +10 
POMPE IEE ao by be dole was 6 wee +10 
MOV OMIOOr FT kat iweetawesaucs +10 


November 14 
PHOVOIIROP BE occ ct vended esees 
POOWHIITIOP BS. 20.6000 eseun co + 8 
December ak ah ad Sea So ! 7 
December 12 

December 19 
December 26 


i 
= . . . e . . . . 
AAMWONDONMHHUNMNASIAH DH 


On this page appears a tabulation 
of data for each of the 67 major 
cities used for compiling this index. 
Because of the close relation between 
current retail trade volume and cur- 
rent retail newspaper advertising, 
lineage figures on the latter are used 
as the basis of the Index of Retail 
Activity. 


Cadillac Opens 
Factory Used 
Car Division 


Detroit, Dec. 30.--Appointment of 
C. R. Kirkpatrick as manager of a 
newly-installed used car department 
at the Cadillac Motor Car Company 
heralds a unique departure in the 
field of used car selling among auto- 
mobile manufacturers. 

Nationalized campaigns to sell sec- 
ond-hand cars have been appearing 
in behalf of the larger manufactur- 
ers since the introduction season was 
changed from spring to winter. The 
car makers found they had to adver- 
tise used car bargains in the hands 
of the dealers to free dealer invest- 
ments with which to make more new 
car commitments. The earliest ex- 
ample of this newly-developed type of 
copy came from Chevrolet Motor Com- 
pany. Later Ford, Buick, Plymouth, 
Dodge and other major concerns fol- 
lowed through with such copy. 

Now, however, Cadillac has gone 
the field one better, with the ap- 
pointment of a man definitely com- 
mitted to handle used car sale pro- 
motion at the central office and in 
the field, and to make him responsi- 
ble solely for that phase of selling 
endeavor. Mr. Kirkpatrick will man- 
age this part of the company pro- 
gram as well as work out the sales 
promotion problems involved. He 


3, and current dollar volume 


These are included because 
for each 


the distributor and dealer bodies of 
the company, and will spend about 
three-quarters of his time in the field. 

Cadillac officials told AbvVERTISING 
AGE that their used car problem did 
not bulk large at this time and has 
not during the past two years. But, 
they explained, they were watching 
sales totals mount to record heights, 
and realized that unless they kept 
one step ahead of the game they 
would have a used car problem on 
their hands. That was the reason 
for the appointment of Mr. Kirk- 
patrick, who will work under the 
company sales promotion manager, 
R. L. Rickenbaugh. 


Breytspraak, Page-Wood 
Join Campbell-Ewald 

rerald Page-Wood and Victor C. 
Breytspraak, former vice-presidents 
in the offices of Erwin, Wasey & Co., 
Ltd., Chicago, have joined the staff 
of Campbell-Ewald Co., Chicago. 

Mr. Page-Wood has served as con- 
tact executive, art director and idea 
man on many of the country’s lead- 
ing advertising accounts. For the 
past five years Mr. Breytspraak has 
been vice-president in charge of new 
business and contact executive for 
Erwin, Wasey & Co. 


Tells P & G History 


The Procter & Gamble Co., Cincin- 
nati, has dispatched to customers and 
business associates a memorial broch- 
ure, as a greeting on the hundredth 
holiday season it has celebrated since 
its founding in 1837. A brief history 
of the company, illustrated with por- 
traits of William Procter and James 


| will operate almost entirely through |Gamble, the founders, is given. 


r] 


AGENCY FIELD 
HARD HIT BY 
DEATH IN '3¢ 


Chicago, Dec. 31—While death 
thinned the ranks in all branches of 
the advertising field in 1936, the grim 
reaper was particularly severe in his 
attack on agency personnel. No less 
than four agency men who had at. 
tained fame passed away during the 
year. 

Perhaps the foremost of these was 
Wilfred W. Fry, president of N. w. 
Ayer & Son, Philadelphia, generally 
regarded as the largest, as well as 
the oldest advertising agency in the 
country, July 27, after a brief illness. 
Mr. Fry, who was 61 years old, 
joined Ayer in 1909. In 1911, he was 
admitted to the firm, in 1916 he be- 
came managing partner and in 1923 
following the death of F. Wayland 
Ayer, he became head of the firm. On 
incorporation of the business in 1929, 
he became president. 


Erickson Passes On 


Death came Nov. 3 to A. W. Erick- 
son at Pasadena, Cal., at the age of 
60. Mr. Erickson, whose agency was 
merged with the H. K. McCann Com. 
pany in 1930 to form McCann-Erick- 
son, Inc., was president of the Amer- 
ican Association of Advertising 
Agencies in 1921-22. He was known 
as the “father of 15-2” because of his 
courageous fight for the standardized 
agency commission on which Father 
Time himself seems to have stamped 
his seal of approval. Mr. Erickson 
was also known as a bitter foe of 
false testimonials. 

Frank Presbrey, 81, founder and 
chairman of the New York agency of 
that name, passed away Oct. 10 in 
Greenwich, Conn. Before making his 
mark in the agency field, Mr. Pres- 
brey scored considerable successes in 
both newspaper and magazine pub- 
lishing. He was credited with being 
the author of the cruise idea which 
proved so effective for steamship com- 
panies. Mr. Presbrey enjoyed a 
popularity with his contemporaries 
accorded few men, and many of their 
problems were laid on his desk for 
solution. 

Not the least talented of the four 
agency men who bowed to the in: 
evitable was Charles Austin Bates, 
whose death May 9 in New York re 
moved one of the finest copy writers 
of many decades. Plunging into the 
New York advertising pool at the age 
of 28, Mr. Bates’ potent pen quickly 
established him as one of the fore 
most in his selected field. 

He retired from adertising in 1904 
and was highly successful in an un: 
related enterprise. He returned to 
his first love in 1924 and died as he 
wished—in harness. 


Auto Genius Taken 


Norval A. Hawkins, who_ helped 
Ford put the automobile business on 
a firm footing, passed away Aug. 18 
in Detroit. Charles L. Benjamin, 
first editor of Printers’ Ink, died in 
Washington Feb. 5, aged 65, and 
Marlen E,. Pew died in New York 
Oct. 15 shortly after resigning as ed- 
itor of Editor & Publisher. 

James E. Verree, veteran retired 
newspaper representative, was takel 
by death in Chicago Nov. 21 at the 
age of 74. Samuel C. Beckwith, 
whose name also is linked with the 
early days of the representative sy® 
tem, passed in Chicago Jan. 5. 

The magazine field lost Roscoe 
Fawcett, 49, vice-president and gel 
eral manager of Fawcett Publica 
tions, who died at Rochester, Minn. 
June 30, while the newspaper field 
was bereaved by the untimely death 
of Clark Howell, Sr., publisher o 
the Atlanta Constitution. Nov. 15. 

Among many others whose brilliant 
careers were interrupted by death's 
peremptory summons included Carle 
ton J. Birchwood, general advertisiné 
manager of the Santa Fe, Oct. 18: 
George Rasmussen, 63, founder of the 
National Tea Company, Aug. 24, in C& 
penhagen; Edward S. Pierce, veteran 
advertising manager of Cliquot Club 
Company, Noy. 30; and B. Kirs Ra® 
kin, 61, publisher of Southern Ag’ 
|culturist, at Nashville Dec. 8. 
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pRISBANE. LEFT 
RICH HERITAGE 
TO ADVERTISING 


New York, Dec. 30.—‘*Make them 
it. Make them read it. Make 
Make them want 


them believe it. 
i these words, the late Arthur 
prisbane defined his concept of the 
functions a successful printed ad- 
yertisement must perform. The first 
three steps were his formula for edi- 
torial Success, and by adding the 
last he demonstrated, as other cap- 
able newspaper men have done, that 
journalistic greatness usually hides 
jdvertising talent. 

One of the peculiar contradictions 
of Mr. Brisbane’s character was that 
he never appeared interested in in- 
yesting in advertised products, 
where he might have profited richly 
fom his amazing skill as copy- 
writer. As far as it is Known, he 
never Originated an advertisement 
for a product in which he was finan- 
ially interested. 

There could hardly be an occa- 
sion for doing so, as his invest- 
ments, aside from newspapers, were 
almost entirely in the realty field, 
and his rule for investing in real 
estate, Which appeared so frequently 
in his writings, was, “Buy, buy, buy. 
Never sell.” 


Insisted on Freedom 


Many believe that Mr. Brisbane 
avoided financial interest in adver- 
tised products and products which 
compete with advertised goods be- 
cause he wished to be entirely free 
to express himself as he pleased 
about anything under the sun in his 
editorial writing and news report- 
ing. Also, it was believed that, as 
he felt he 
was in partnership with the manu- 
facturers who advertised in his 
properties and that it would be un- 
fair to compete with them on the 
side. 

His enthusiastic praise of certain 
products and sections of the coun- 
try in his widely-circulated columns 
ind editorials led to many accuSa- 
tions that he was abusing editorial 
freedom for personal gain. The 
slightest acquaintance with the 
facts made the charges ridiculous. 

Not only did he lack a _ personal 
notive in commending products he 
brought to the favorable attention 
fthe public, but he often disturbed 
his staff by praising what they 
thought were the wrong. things. 
for example, the business side pre- 
ferred that Mr. Brisbane reserve 
some of the praise he gave the dicta- 
phone and airlines for classifications 
with bigger appropriations. 


Advice Was Accepted 


Mr. Brisbane usually paid no at- 
‘ehtion to such eriticism, but he was 
‘reed to feel concern at times 
Yen his advice was acted upon 
tonptly and fully. He was dis- 
"essed. for instance, when, some 
“ars ago, he remarked that Arthur 
‘uiner could sell ice boxes to 
Bkimos. 

He didn’t know when he wrote the 
“mark into a column that Mr. Kud- 
‘%, then with Erwin, Wasey & Co., 
"8 soliciting an electric refrigera- 
‘“S account, and that the manufac- 
‘wer, on reading the column, would 
“scharge his agency and appoint 
“Win, Wasey & Co. To make mat- 
—— 
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CLOSE TO PEOPLE 


The late Arthur Brisbane, whose simple, 
clearcut gift of expression made him one 
of the world's most popular writers. 


ters worse, the manufacturer 
thanked Mr. Brisbane for his tip. 
Mr. Brisbane’s first step in the 
preparation of an advertisement 
points to another curious contradic- 
tion in that he had a passion for 
illustrations though his own talent 
ran to words. He has done more to 
increase the picture content of 
newspapers than any other one 
man, and in doing so he has blazed 
a trail that advertisers have been 
quick to follow. 


Used First Halftone 


When managing editor of the old 
Sun 51 years ago, he printed the 
first halftone to appear in an Amer- 
ican newspaper. It was a _ photo- 
graph of the Statue of Liberty. 
Later, he devised the so-called dou- 
ble truck, which made it possible to 
run a picture across a spread with- 
out a break. 

Under the touch of his genius, the 
traditional editorial page of solid 
type sprang into dynamic new life. 
The proportion of illustration  in- 
creased through the years. until 
some of his editorial pages, notably 
recent ones in the New York Mirror, 
were as much as 75 per cent illus- 
tration. 

While he was always devoted to 
large type sizes, he became more 
moderate in this inclination during 
the past 20 years. Farlier in his 
career, he not only used large type 
and, for emphasis, larger caps, in- 
stead of italic, but he would have 
letters as much as seven inches high 
cut from wood in order to give typo- 
graphical punch to a page. These 
methods, he believed, helped to 
“make them read it.” 

At one time or another Mr. Bris- 
bane considered the advertising 
problems of almost every national 
newspaper advertiser of prominence, 
sometimes writing complete adver- 
tisements for them and sometimes 
contributing campaign ideas and 
strategy. He managed to keep most 
of this work anonymous. 


Wrote Retail Copy 


One of the advertisements which 
best expressed his theories of copy 
writing, was prepared for his friend, 
Nathan Strauss, head of R. H. Macy 
& Co., when Mr. Strauss came to 
him in 1900 complaining that he had 
not been able to make headway 
with a new feature of the store’s 
service whereby customers deposited 
spare funds with the store as in a 
savings bank, charged purchases 
against the accounts and received 
interest on the balances. 

Mr. Brisbane’s copy showed two 
illustrations which together occupied 
more than one-half the page. One 
was the Three Wise Men, the other 
a drunkard lying in the gutter. 
Printed side by side the effect was 
startling and provocative of intense 
curiosity. The gist of the text was 
that saving, prudent people who de- 
posited their money (at Macy’s) were 
like the Three Wise Men. 

Mr. Strauss thought Mr. Brisbane 
had gone too far, but the newspaper 
man defended his copy with his four 
rules with such success that the copy 
was OK'd without change. It was a 


“Help Wanted” and “Situations 
charge $1. 


per in., $4.75; 4 to 6 in., per in., $4 


per in., $4.00; 13 to 15 in., per in., $3.75. 
specimen ads and discounts on term insertions, 


The rates for this department are as follows: 


Wanted,” 


30 cents a line, minimum 


ll other classifications (single insertion rates): % in., $2.75; 1 to 3 in., 


to 9 in., per in., $4.25; 10 to 12 in., 
Write for descriptive folder of 


HELP WANTED 


WANTED:. Some aggressive pub- 
lisher or editor with prestige and 
ample finances will be interested in 
promoting co-operatively an issue that 
holds the key to America’s present 
economic problem and the future in- 
dependence of our millions of work- 
ers. Publication objective will have 
immediate public acceptance and na- 
tional support, assuring a gigantic 
paid circulation. Several state or- 
ganizations now in formative stage. 
Plan in course of development since 
1931. Reference required and ex- 
changed. Address 

Box 945, ADVERTISING AGE, Chicago 


The only controlled circulation 
monthly publication issued in the Mill 
Supply obber field desires strictly 
commission representatives in Chi- 
cago and New York. Publication 
orinted in Cleveland. 

ox 951, ADVERTISING AGE, Chicago 


REPRESENTATIVE WANTED: Es- 
tablished progressive business paper 
in packaging field wants alert and 
aggressive representative for eastern 
territory. Prefer one with experience 
in graphic arts field. Leads supplied. 
State age, experience and qualifica- 
tions. Ideal arrangement for party 
now handling non-competitive papers. 
Box 950, ADVERTISING AGE, N. Y. 


POSITIONS WANTED 


HERE IS YOUR MAN 
Ten yrs. Adv. Exp., covering news- 
paper display sales, copy writing for 
agency and magazines. Ass’t to sales 
mers. in Cosmetics and Chain Store 
fields. Research mgr. and free lance. 
Sales prom. (agency) on specialties in 
7 states, including weeny f develop- 
ment, promotional shows used car 
sales plans. Now employed but desire 
wider field. Education: Univ. grad. 
(commerce) & post grad. U of C&N U. 
Age 31. Single (yet). Gentile. No 
apron strings. No reas. offer refused. 
Box 953, ADVERTISING AGE, Chicago 


Trade Perer Salesman, record of 
$200,000 billing as Western Mgr. of 
leading trade paper over 5 year period. 
18 years experience, Close personal 
contact with Nat’l accounts and Lead- 
ing Agencies in 8 Mid-West States. 
Excellent_ref’s. 39 yrs. old, operate 
own car. Drawing acct. and trav. exp. 
against coms. 

Box 939, ADVERTISING AGE, Chicago 


_ COPYWRITING—SECRETARY 
University grad. 12 yrs. editorial and 
advertising agency exp. Research 
analysis, newspaper, tradepaper, sales 
promotion. Specialized in radio con- 
tinuity, script, spots. 

Box 948, ADVERTISING AGE, Chicago 


YOUNG MAN, 21, Chicago, wants bot- 
tom rung post with agency, mfr., 
store, as office boy, file clerk, corre- 
spondent, ete., while continuing adv. 
studies in eve. Capable, resourceful. 
Empl. but available at once. 

Box 952, ADVERTISING AGE, Chicago 
ARTIST: Creative design and letter- 
Ing artist with 14 yrs. com’l exp. 
wants perm. con. with mfr. or adv. 
agency on free lance basis. Will go 
anywhere. 
Box 947, ADVERTISING AGE, Chicago 


Classified Adv. Mgr. available. 8 yrs, 
exp. leading metrop. dailies. Also dis- 
play sales experience. Prefer connec- 
tion with Mid West paper. 39 yrs. old. 
Box 940, ADVERTISING AGE, Chicago 


ADVERTISING MANAGER MFG. OR 
pub. Complete copy, layout, produc- 
tion & analysis. Economical produc- 
tive creations. Low salary. 

Box 949, ADVERTISING AGE, Chicago 


| POSITIONS WANTED 

| FOR SALE—15 years business experi- 
ence in the following lines: Railroad- 
ing, Engineering, Selling and Sales 
Promotions, Market Research, Mer- 
chandising in Chain and Department 
Stores. Behind that experience is an 
education received in France, Eng- 
land and the United States. My age 
i single, free to travel. 


is 30 years, 
Salary $40.00 per week. 


Maurice L. Mamon, 2581-34 Street, 
Long Island City. N. Y. Telephone. _ 
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fIOM YOU LELLETS ws be sure to see 
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defore ordering new letterheads 


Seat FREE to Erecutives wr ting an thee wiverhoad 
4/** © orhers, 
Iie 


‘ MONROE LETTERHEADS 
ert AA Huntsville AlaDama 


a SIGNS s 
RAISED LETTER DISPLAY SIGNS 
With % in. thick White Catalin let- 
ters on Blue, Green, Pink and Black 
Plate Glass Mirrors. Also on Metal, 
Wood and various materials. Photo- 
grephic Cut-Outs on Plywood up to 
20x30 in. 
Addisy Specialties, 64 W. 23rd St., N. Y. 
_ MISCELLANEOUS 


i WHAT, NO CUTS? 
Exactly!! No expensive typesetting 
either! That's Laurel’s newest process 
for you! Looks great—costs little. 
Reproduces all sorts of illustrated ad- 
vertising literature, sales letters, 
maps, bulletins, diagrams, etc. Any 
size can be furnished. 
500 Copies (8%x11”) $2.63 
Additional hundred copies 22c 
rite for samples 

LAUREL PROCESS, 480 Canal St., N. Y. 


PHOTO POST CARDS 
The kind that build good-will and 
bring you business. Don’t fail to in- 
vestigate this new form of Successfu) 
Selling announcement and follow-up. 
Write for Samples and Prices. 

Graphic Arts Photo Service 
3rd & Market Sts., Hamilton, O. 


Ask fer Bulletin of Publishing 
erties. Harris-Dibble Company, 1 
West 42nd Street, New York, N.Y. 


The small advertiser, the seller of 
the multitude of services, mate- 
rials and supplies used in adver- 
tising and promotion work will 
find The Advertising Market Place 
offers an unusual opportunity for 
adequate representation at low cost. 
Write for folder showing specimen 
ads and special discounts for re- 
peat insertions. 


THE ADVBPRTISING MARKET 
PLACE, 
ADVERTISING AGE, Chicago 


complete success, even satisfying the 
advertiser. 

Mr. Brisbane often recommended 
the testimonial technique, but never 
deviated from his own policy of re- 
fusing testimonials, explaining that 
if he did it for one advertiser he 
would have to do it for all who asked 
him. 


Influence on Chrysler 


It was he who induced Walter 
Chrysler to appear in the famous 
“look-at-all-three” campaign, after he 
had refused the motor magnate’s re- 
quest to appear giving the advice in 
the Chrysler copy himself. 

After persuading Mr. Chrysler to 
accept his idea, Mr. Brisbane took 
charge of posing his friend for the 
illustration. He rejected a number 
of poses and finally sent to the 
morgue for a snapshot of Billy Sun- 
day showing the famous evangelist 
pointing vigorously and dramatically 
to a certain permanent residence re- 
served for sinners. Mr. Chrysler’s 
head was pasted on Mr. Sunday’s 
body and Mr. Brisbane was satisfied. 


Mr. Brisbane made better use of 


Mr. Sunday in his famous 12-page 
campaign for “Orphans of the 
Storm”, which his copy made one of 
the greatest picture successes of all 
time after the producer himself had 
admitted the film would fail. 


Cody, McCann-Erickson 
Vice-President, Dies 


New York, Dec. 30.—Frederick 
Cody, vice-president in charge of pub- 
lic relations, McCann-Erickson, Inc., 
died Sunday at his home here, of cor- 
onary thrombosis. He was 63 years 
old. 

A native of Michigan, he engaged 
in educational work for 12 years, and 
later was in the insurance business. 
He came to New York as legislative 
representative for American Book 
Company, American Telephone and 
Telegraph Company, and other cor- 
porations. 

Ten years ago, Mr. Cody. joined 
McCann-Erickson, Inc. as vice-presi- 
dent in charge of public relations 
work. He is survived by his widow 
and two brothers. 


Radio Enjoyed 
Prosperous But 
Hectic | 12-Month 


Chicago, Dec. 31.—A_ copyright 
fight, hearings on reallocation of fa- 
cilities and creation of a number of 
new networks were features of the 
radio world of 1936. 

The prolonged battle over copy- 
rights ended Aug. 1, after the courts 
had been filled with infringement 
suits by Warner Brothers, tempor- 
arily estranged from the American 
Society of Composers, Authors and 
Publishers. The two organizations 
were re-wed, and peace fell upon the 
radio scene. 

The reallocation hearings were 
held in October and were followed 
by deep silence, in spite of the threat 
of the Federal Communications Com- 
mission to perform a major opera- 
tion on radio. Representatives of 
educational organizations were vocif- 
erous in their demands for a new 
deal, as were spokesmen for rural 
areas. 

Expands to Coast 


Mutual Broadcasting System ex- 
panded to the Pacific Coast during 
the year, while a number of lesser 
networks were formed. 

Advertising agencies did consider- 
able agitating during the year for 
adoption of standard cash and fre- 
quency discounts by radio stations, 
but failed te secure action. 

Another interesting development 
was the forming of wireless networks, 
which, however, were abandoned in 
most cases after experiments. 


—_— e@ — 7 _—— i 
Bonding Picks Rickerd 
Bonding Process Corporation has 

scheduled 17 trade and technical pub- 

lications for advertising of a new 
bonding and rust-proofing process, 
through C. E. Rickerd Advertising 

Agency, Detroit. Later consumer 

magazines will be used for advertis- 

ing direct to automobile owners. 


Beck & Wall Expand 


Beck & Wall, Inc., Cleveland, pro- 
ducers of window and convention dis- 
plays, have doubled their facilities by 
moving into 24,000 square feet of 
space at 1800 East Thirtieth street. 
Product redesign and the designing 
and equipping of display rooms have 
been added to the firm’s services. 


Names Hutchinson 


H. J. Hutchinson has been named 
district manager, with offices in 
Minneapolis, of Hiram Walker Incor- 
porated, Detroit. Daniel McAvoy will 
continue in an advisory capacity. 


NEIGHBORS! 


If you want to be just around the 
corner from the famous Radio 
City, and only a few steps from 
the smart shops and theatres, 
then come tothe VICTORIA, one 
of New York's newest hotels. 
Enjoy the finest of food too, and 
conviviality at the newest of bars, 
get the swing and rhythm of 


Modern Manhattan! 
e 
eu) 


From $289 Single 
From $4°° Double 
Suites from $6.00 to $15.00 


i 
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AT RADIO CITY 


JOR 


JOHN lL. HORGAN 


- MANAGING DIRECTOR 
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Association 
Plans Manual 
For Breweries 


—_—_—_—_ 


Waukesha, Wis., Dec. 31.—Com- 
pilation of a manual for advertising 
managers of breweries is a new 
project of the recently formed or- 


ganization of such executives, now 
known as the Better Beverage Insti- 
tute, E. A. Witke, advertising man- 
ager of the Fox Head Waukesha 
Corporation, revealed today. 

The need of such a manual, he 


that 
such 
magazines and radio, 


said, is indicated by the fact 
in addition to standard media, 
as newspapers, 


the brewery advertising manager 
must have more or less information 
about premiums, coasters, matches, 
openers, napkins, glasses and innum- 
erable types of indoor and outdoor 
signs, illuminated and otherwise. 
“No one man,” he commented, 
“has enough accurate information 
about all of these products to en- 
able him to do his job with the 
efficiency for which all are con- 
stantly striving. Hence the associa- 


tion itself has undertaken the as- 
signment, and early efforts have 
convinced all concerned that we 


have engaged in a task of large pro- 
portions.” 

The manual may also embrace a 
summary of state and federal laws, 
a vital part of the lore of advertis- 
ing managers in this field. 


Mining Company Shares 
Profits with Employes 


Employes of Minnesota Mining 
and Manufacturing Co., St. Paul, 
manufacturer of surface coated abras- 
ives and patented pressure sensitive 
adhesive tapes, now share directly 
in the profits of the organization, 
W. L. McKnight, president, an- 
nounced, 

Under the new profit sharing plan, 
payments will be distributed quar- 
terly beginning with 1937 and the 
amount of any distribution will de- 
pend entirely upon the profit record 
of the company. 


“Grain” Picks Kendall 


Grain, Chicago, has appointed J. A. 
Kendall, Los Angeles, 


as advertising | 
representative for 11 Western states. ' 


ALUMINUM COPY 
FOR '37 10 GO 


ee, 


who after eight years with the com. 
pany, leaves to devote all of his tim, 
to Aluminum Cooking Utensil Cop. 
pany, New Kensington, Pa., of whi, 
he is president. 

The new advertising manager gajq 
that the change from discussion g 


products to the company itself wags 
INSTITUTIONAL made to establish the organizatigy 
in the public mind as one of many 


(Picture on Page 2) 
Pittsburgh, 


manager, Aluminum 
tutional campaign in 1937. 
Mr. Carr succeeds W. 


Dec. 31.—Under direc- 
tion of C. C. Carr, former newspaper 
publisher and agency executive, who 
has just been appointed advertising 
Company of 
| America will wage a strong insti- 


C. White, 


Oa ” 
THESE ARE THE News 


IN THE LITTLE ROCK MARKET 


New N.B.C. OUTLET! 


te Only Full Time N.B.C. Outlet in Arkansas 


New PLANT! 


*% New Vertical Radiator — New Location 


Yew rower! 


% New RCA-1000 Watt Transmitter 


View coverAGE! 


% Most Complete of Any Arkansas Station 


View prestiGE! 


% That Always Comes With Progressiveness 


View pRreFERENCE 


% By Listener — Hence Advertiser 


Yew Dominance! 


% In A Rich Market of Liberal Buyers 


890 KC.IN THE €XACT 
Center OF THE DIAL 


With what is recognized as the best frequency of any 


Arkansas broadcasting station, KARK ushers in the new 


year by bringing radio advertisers a picture of new poten- 


tial results in the Little Rock market. 


of 890 kilocycles 


Broadcasting Company . . 


full time and using more than 100 watts . 


This excellent frequency 


plus affiliation with the National 
. plus high fidelity broadcasting 


with the only factory-built transmitter in the state operating 


. . plus full time 


leased wire facilities of both International News and Uni- 


versal services . 


High Fidelity Transcription service . . 


largest city and buying center of the state. . 


. . plus the master library of the Associated 


. plus location in the 


. give the 


K ARK advertiser a sphere of influence that includes more 


radio families in the state than that of any other station... 


and the lowest 


LITTLE ROCK, ARKANSAS 


mil-listener’’ 


rate. Get all the details! 


EDWARD PETRY & CO. 


+ NATIONAL REPRESENTATIVES 
New York * Chicago 


«x Detroit 
San Francisco 


ARKANSAS RADIO & EQUIPMENT CO. 


ED. ZIMMERMAN, VICE-PRESIDENT & GENERAL MANAGER 


striving for business, rather than ag, 
a mere symbol of the goods it pro. 
duces, and to correct some of the ey. 
roneous impressions now prevalent 
Some of these were reflected in the 
past in charges of “monopoly.” 


Tour for Consumers 

“We plan to take consumers behing 
the scenes,’ said Mr. Carr, “and tp 
picture to them, in simple and under. 
standable terms, some of the prop 
lems we face, as well as the services 
we are prepared to perform. 

“This is something of an experi. 
ment, and we shall study public re 
action carefully, reserving the priy. 
ilege of returning to our former style, 
It is possible, however, that the ip. 
stitutional note will become a perma. 
nent, even dominant part of our pro. 
motion.” 

One piece of copy in the new series 
which has already appeared, stated 
boldly, “Our own salesmen may not 
like this advertisement.” It went on 
to explain that the company does 
only about one-third of the total vol. 
ume in its field, the narrative run. 
ning as follows: 

“This is perhaps the most unusual! 
advertisement which will appear in 
The Saturday Evening Post this year, 
It is intended to emphasize the fact, 
not commonly recognized, that the 
metal which is our sole livelihood 
may be obtained, and is, in fact, regu. 
larly purchased from many sources 
other than ourselves and our distribu: 
tors. 

“This is not intended as an adver. 
tisement for these other suppliers of 
aluminum. It is, instead, a simple 
statement of fact about the aluminum 
business which has been too long mis- 
understood. 


Plenty of Competition 

“It is a matter of record that dur- 
ing 1934 (the latest year for which 
complete figures are available) the 
purchasers of aluminum ingot in the 
United States bought nearly twice a 
much from other sources as the 
bought from us, 

“In that year, out of every 10! 
pounds of aluminum ingot purchase 
in this country, 64.4 pounds was 
bought from foreign producers or re 
claimed from scrap. 

“The scrap originated from alum: 
inum articles which had already 
served their useful life, and from the 
shops of thousands of manufacturers 
using aluminum in their products. 

“As a result of this competition, 
Aluminum Company of America sold 
only 35.6 per cent, or slightly more 
than one-third, of all the aluminum 
ingot purchased in the United States 
in 1934.” 

This modest, if not apologetic vein 
was abandoned in the closing pare 
graphs, the copy asserting that good 
salesmanship by the company’s met 
yesterday actually created 
competition. The closing words 
claimed superiority in certain fields. 


Specialists in Alloys 


“It is natural that this company 
should direct its activities to those 
fields in which virgin aluminum, 
aluminum in the form of alloys with 
specific physical characteristics, will 
do the best job. They are the fields 
in which really tough requirements 
are laid down. In such, the exper 
ence gained in fifty years of research. 
and the ‘know-how’ acquired in hat 
dling aluminum in all its forms, af 
of greatest benefit to our customers.’ 

Aluminum Company of America is 
one of the properties of the venerable 
Andrew W. Mellon, secretary of the 
treasury under two presidents, for 
mer ambassador to Great Britain, 
Pittsburgh’s first citizen. 

The company’s institutional ¢a” 
paign will run in Atlantic Monthly. 
Harper’s, National Geographic, 1 


Saturday Evening Post, United States 
News and a number of speci 
business papers serving field 
which aluminum is widely used. 
agency is Fuller & Smith & Ro 
Inc., Cleveland. 
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ADVERTISING AGE 


a 


THE WINNER IN PORTLAND HOLIDAY CONTEST 


250-FOOT MESSAGE FOR HIRAM WALKER 


More than 100 private residences were illuminated in the !0th Annual Christmas Outdoor Illumination Contest, sponsored by 
the Advertising Club of Portland, Oreg., and this display of Berger Underhahi took the top award. 


ain. | 


Said to the largest electric sign in the world, this display was inaugurated in Chicago, Dec. 21. The "C" in Canadian Club 


is 33 feet in height. The display has 8,722 lamps and 1,599 feet of neon lighting. 


PICTORIAL POWER FOR TONIC 


Monarch Brewi 
for 


ng Co., Chicago, has resumed newspaper and poster advertising 
Sivaz malt tonic using this striking illustration in an appeal to mothers. 


ce oleae 


This new decorative Westinghouse room cooler is designed to keep air of 


PHOTOGRAPHIC 
REVIEW OF 
THE WEEK 


A LOOK INTO "OFFICES OF THE FUTURE" 


STYLING STRESSED IN NEW ROOM COOLER 


a 


Novel sales plan of Marquette Building, Chicago, stresses this “office of the 
future’ in successful promotion among prospective tenants. 
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LIFE’s first rate card was a product of men’s minds — With the January 4 issue LIFE is able to deliver 
well over 600,000. 


and of their estimate of a 250,000 circulation guarantee 
for the first year. That rate card (and that guarantee) 
was outdated the day LIFE appeared. The new rate 
card, just sent out, has been based on the following 


and LIFE’s efforts are unceasing to increase this 


4) 600,000 is nowhere near enough to fill the demand, 
week by week. 


two facts: 


AND THESE TWO FACTS ARE BASED ON THIS PRIMARY FACT ABOUT LIFE: 


PEOPLE LIKE IT 


ADVERTISING OFFICES: 135 EAST FORTY-SECOND STREET, NEW YORK 
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